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Description of the activity  
 
During the implementation of the Adripromtour project, all partners involved in the project actively 
communicated and promoted the results and activities related to the promotion of natural and cultural 
heritage in their respective territories. This communication strategy aimed to raise awareness about the 
project, its objectives, and the achievements made during its course. Several methods of media promotion 
were utilized to reach a wider audience and share the project's impact:  
Press Releases: Partners issued press releases to local and national media outlets, highlighting key 
milestones, events, and developments within the Adripromtour project. These press releases served as 
official announcements to keep the public informed about the project's progress.  
Articles: Articles were written and published in various newspapers, magazines, and online platforms to 
provide in-depth coverage of the project's activities and outcomes. These articles helped generate interest 
and understanding of the project's goals and initiatives.  
Promotional Campaigns on TV/Radio: Partners likely collaborated with local TV and radio stations to air 
promotional campaigns, documentaries, or interviews about the project. Broadcasting through these 
mediums allowed for a broader reach and engaged the local community.  
Press Conferences: Press conferences were organized to gather media representatives, stakeholders, and 
key figures involved in the Adripromtour project. These conferences served as platforms to present 
significant updates and outcomes, answer questions from the media, and address public interest.  
The media promotion efforts aimed not only to share the project's achievements but also to inspire local 
communities and tourists to actively engage in the preservation and promotion of the region's natural and 
cultural heritage. Publicizing the project's outcomes through media channels helped create a sense of 
ownership and pride among the stakeholders, as they could witness the tangible benefits of their collective 
efforts.  
 

Purpose of the activity 
 
By employing a diverse range of media communication strategies, the Adripromtour project could effectively 
disseminate information about sustainable tourism practices, cultural preservation, and responsible tourism 
to a wider audience, ultimately contributing to the long-term success of the project's goals.  
The purpose of interesting media and press operators in publishing news about the Adripromtour project in 
various local and national media outlets was aimed at promoting the project, attract support, engage 
stakeholders, and raise awareness about its goals and benefits.  
The specific objectives varied depending on the nature and focus of the news communicated to the media 
through press releases (D.2.2.5) which included: 
 
Project Promotion: The primary goal was to promote the Adripromtour project itself, sharing details about 
the project's mission, goals, activities, and how it benefits the local and regional communities. 
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Stakeholders Engagement: Media coverage engaged stakeholders, including local communities, businesses, 
and government entities, by informing them about the project and encouraging their participation or 
collaboration. 
 
Regional and Cross-Border Cooperation: media coverage highlighted the importance of cross-border 
cooperation and the benefits it brings to both regions. 
Tourism promotion: media coverage aimed to attract public and visitors to the involved territories. This 
included showcasing tourist attractions, cultural events and manifestations. 
Community engagement: media coverage served as a mean to inform residents about how they can 
participate or benefit from the project also in the educational sphere. 
Cross-Cultural exchange: involving cultural exchange between Croatia and Italy, media coverage has been 
exploited to highlight the cultural significance of the initiative and its potential impact on fostering cross-
cultural cooperation. 
Project milestones and updates: Media coverage have, finally, been used to share project milestones, 
progress updates, and success stories to keep stakeholders and the public informed. 
 
In order to achieve these objectives, partners have been encouraged to share the most significant milestones 
of Adripromtour implemented activities to the media during the whole lifecycle of the project duration. 
 
Here are summarized some of the articles that press has published on newspapers and online blogs. 
Full list can be found here: 
https://drive.google.com/drive/folders/1EVD4qvZWF6Yljy8WIo1I-hdAzpgX5BdZ?usp=sharing 
 

https://drive.google.com/drive/folders/1EVD4qvZWF6Yljy8WIo1I-hdAzpgX5BdZ?usp=sharing
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LP - Primorje-Gorski kotar county 
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PP1 - Polytechnic University of Marche 
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PP2 - Municipality of Cervia 
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PP3 - Municipality of Cesenatico 
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PP4 - Juraj Dobrila University of Pula  
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PP5 - City of Kaštela 
 

1. https://www.kastela.hr/novosti/clanak/odrzan-informativni-dan-eu-fondova 
 

 

https://www.kastela.hr/novosti/clanak/odrzan-informativni-dan-eu-fondova
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2. https://www.kastela.org/novosti/aktualnosti/70528-predstavljena-digitalna-interaktivna-
platforma-prikazivat-ce-cetiri-lokaliteta-s-podrucja-grada 

 

 
 

https://www.kastela.org/novosti/aktualnosti/70528-predstavljena-digitalna-interaktivna-platforma-prikazivat-ce-cetiri-lokaliteta-s-podrucja-grada
https://www.kastela.org/novosti/aktualnosti/70528-predstavljena-digitalna-interaktivna-platforma-prikazivat-ce-cetiri-lokaliteta-s-podrucja-grada
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3. https://cronika.hr/2023/05/kastela-odrzan-informativni-dan-eu-fondova/ 
 

 
 
 

https://cronika.hr/2023/05/kastela-odrzan-informativni-dan-eu-fondova/
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4. https://kastelara.hr/2023/05/11/odrzan-informativni-dan-eu-fondova/ 

 

 

https://kastelara.hr/2023/05/11/odrzan-informativni-dan-eu-fondova/
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5. https://www.dalmacijanews.hr/clanak/1u8y-u-utorak-informativni-dan-eu-fondova-u-kastel-
starom#/clanak/1u8y-u-utorak-informativni-dan-eu-fondova-u-kastel-starom 
 

 
 
 

6. TV Jadran  

https://www.youtube.com/watch?v=7hXJgHuMT5I&t=838s 

https://www.youtube.com/watch?v=zhwpZG2xNuo 
 

https://www.dalmacijanews.hr/clanak/1u8y-u-utorak-informativni-dan-eu-fondova-u-kastel-starom#/clanak/1u8y-u-utorak-informativni-dan-eu-fondova-u-kastel-starom
https://www.dalmacijanews.hr/clanak/1u8y-u-utorak-informativni-dan-eu-fondova-u-kastel-starom#/clanak/1u8y-u-utorak-informativni-dan-eu-fondova-u-kastel-starom
https://www.youtube.com/watch?v=7hXJgHuMT5I&t=838s
https://www.youtube.com/watch?v=zhwpZG2xNuo
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PP6 - Europe Point of Teramo Consortium 
 
https://certastampa.it/193-cope-informa/54436-il-cope-si-aggiudica-un-progetto-europeo-per-il-rilancio-
del-turismo-nel-nostro-territorio.html 

 
 
 
 

https://certastampa.it/193-cope-informa/54436-il-cope-si-aggiudica-un-progetto-europeo-per-il-rilancio-del-turismo-nel-nostro-territorio.html
https://certastampa.it/193-cope-informa/54436-il-cope-si-aggiudica-un-progetto-europeo-per-il-rilancio-del-turismo-nel-nostro-territorio.html
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https://www.ilcentro.it/teramo/il-cope-si-aggiudica-il-progetto-per-il-turismo-nell-adriatico-1.3055965  
 

 
 

https://www.ilcentro.it/teramo/il-cope-si-aggiudica-il-progetto-per-il-turismo-nell-adriatico-1.3055965
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https://www.ekuonews.it/30/12/2022/adripromtour-il-cope-partner-del-progetto-per-il-rilancio-del-
turismo-delladriatico/  
 

 
 

https://www.ekuonews.it/30/12/2022/adripromtour-il-cope-partner-del-progetto-per-il-rilancio-del-turismo-delladriatico/
https://www.ekuonews.it/30/12/2022/adripromtour-il-cope-partner-del-progetto-per-il-rilancio-del-turismo-delladriatico/
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https://it.geosnews.com/news/teramo/il-cope-si-aggiudica-un-progetto-europeo-per-il-rilancio-del-
turismo-nel-nostro-territorio-stga  
 

 
 
 

 
 
 
 
 
 
 
 
 

https://it.geosnews.com/news/teramo/il-cope-si-aggiudica-un-progetto-europeo-per-il-rilancio-del-turismo-nel-nostro-territorio-stga
https://it.geosnews.com/news/teramo/il-cope-si-aggiudica-un-progetto-europeo-per-il-rilancio-del-turismo-nel-nostro-territorio-stga
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PP7 - Šibenik-Knin County 
 
https://www.sibensko-kninska-zupanija.hr/arhiva-novosti/tisucu-lica-vode-zavrsna-manifestacija-projekta-
adripromtour/3538.html 
 

 
 

https://www.sibensko-kninska-zupanija.hr/arhiva-novosti/tisucu-lica-vode-zavrsna-manifestacija-projekta-adripromtour/3538.html
https://www.sibensko-kninska-zupanija.hr/arhiva-novosti/tisucu-lica-vode-zavrsna-manifestacija-projekta-adripromtour/3538.html
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