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Abstract / Executive Summary  
 
Within BOOST5 project at least 6 journalist study visits (1 per PP region) are organized on site or 
online. Each PP will invite local stakeholders and media to promote best practises in supporting 
territorial development via sustainable tourism. 
 

Organizing Partner: PP4 MARCHE REGION 

Date and place: JUNE 17 2023, MUCCIA (MC) Italy 

Region: MARCHE REGION 

Tour visit / experience 
title: 

Journalist study visit of the One Stop Information Center (OSIC) Da 
Varano ancient mill, Muccia (Italy) 

 

Tour visit / experience description and added value  

 
Journalists of local tv channels and newspaper (also webnews sites), influencer and bloggers has 
been invited to discover the One Stop Information Center (OSIC) Da Varano ancient mill in Muccia 
(Italy). This journalist visit organized by Marche Region - Integrated EU and National Resources 
Programming Unit with the collaboration of the Municipality of Muccia. 
 
As part of several events to promote the local natural, cultural and gastronomic heritage, journalists 
have discovered the OSIC Da Varano ancient mill, the surrounding natural landscape and 
gastronomic typical products. During the study visit, a new cultural and gastronomic itinerary "the 
lands of truffles" was launched.  
This itinerant initiative focused on truffle and natural and cultural heritage will be the driving force 
aiming at promoting the surrounding territories, starting from Muccia. 
 
The journalis visit opened with the greeting of the mayor of Muccia. Afterwards, Ms Raffaella 
Triponsi together with Prof. Massimo Sargolini (UNICAM) shortly presented the BOOST5 project and 
the Landscape Observatory. The blogger Mr Luca Tombesi introduced the topic of the cultural value 
of typical products and traditional recipes as part of our cultural and gastronomic heritage. Finally, 
Mr Marco Cocciarini (Globe inside) guided the jourlists to the discovery of the “Da Varano” ancient 
mill and presented the events and routes to discover the area's natural, cultural and gastronomic 
heritage starting from the OSIC.  
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At the end of the vist, all the participants – journalists and bloggers, but also local public authorities 
and tourist - tasted the local products as part of the identity and the story of the surrounding 
territories. 
 
 

Main objectives and results of the Journalist study visit in relation to 

project outputs 

Inaugurated in 25th June 2021, the One Stop Information Center represents a real “hub between 

fast and slow mobility” and an innovative center in which, through the use of IT and technological 

supports, the tourist can access and discover in a physical and digital mode to the natural and 

cultural heritage of the Valle del Chienti. The OSIC has been realized as a pilot action within the 

framework of the European project Made In Land, financed by the Interreg Italy Croatia 2014-

2020 Programme, the Marche Region in cooperation with the Municipality of Muccia and the 

project partner, the University of Camerino. 

This journalists study visit was in line with the project outputs including the promotion of cultural 

heritage (tangible and intangible) and the involvement of actors in actions, aimed at promoting 

natural and cultural heritage (typical products and tourism). 
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Agenda 
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Target groups reached 
 

Target Group Target group by AF Target Value reached 

General Public 
 

800 5 journalists from 
different media 
participated in the 
journalist study 
visit 

Local, regional and national public 
authorities 
 

35  

Public services providers 
 

14  

Cultural and natural heritage 
management bodies 
 

35  

Regional and local development 
agencies, enterprises (in particular 
SMEs within the cultural and creative 
industry as well as the 
environmental and tourism sector) 
 

70  

Associations, regional innovation 
agencies 
 

34  

NGOs 
 

26  

Education and training organisations as 
well as universities and research 
institutes 
 

23  
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Satisfaction Survey results 
Only 2 journalists delivered the filled-in satisfaction survey but informal feedback and suggestions 
have been collected during the JSV. The participants’ engagement and satisfaction was really 
positive, in fact the feedbacks given were favorable. 
For future journalist study visits, they suggest to boost the social media management involving 
also influencers and to broadcast live content on the main social media tools.   
 

Pictures 
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Video or video links 
 
 https://etvmarche.it/21/06/2023/discovery-marche-il-mulino-di-varano-di-muccia-e-lidentita-di-
un-territorio/  
 

 
 

Practical information and/or background note 
 
The JSV has been organized with the collaboration of the Municipality of Muccia as the “premiere” 
of the “The lands of truffle”, the itinerant event organised by the Marca di Camerino mountain union 
in collaboration with Tipicità to promote the scorzone, the black summer truffle found in abundance 
in the area between Visso and Camerino. 
Fort this reason, invitations has been sent to journalists of local tv channels and newspaper (also 
websites), influencer, bloggers but also to public authorities, general public, food and wine experts, 
ect.  
 
 
 

Press release and reviews:  
 
 

https://etvmarche.it/21/06/2023/discovery-marche-il-mulino-di-varano-di-muccia-e-lidentita-di-un-territorio/
https://etvmarche.it/21/06/2023/discovery-marche-il-mulino-di-varano-di-muccia-e-lidentita-di-un-territorio/
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• https://www.regione.marche.it/Entra-in-Regione/Fondi-Europei/News-ed-
eventi/post/94085 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.regione.marche.it/Entra-in-Regione/Fondi-Europei/News-ed-eventi/post/94085
https://www.regione.marche.it/Entra-in-Regione/Fondi-Europei/News-ed-eventi/post/94085
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• https://www.raccontidellostomaco.it/il-mulino-da-varano-di-muccia/  
 
 

 
 
 
 
 
 
 
 
 
 
 
 

https://www.raccontidellostomaco.it/il-mulino-da-varano-di-muccia/
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• https://www.cronachemaceratesi.it/2023/06/18/la-prima-di-terre-del-tartufo-carlo-cambi-

le-marche-scarsa-convinzione-del-proprio-valore/1764036/ 

 
 
 
 
 
 
 
 
 
 
 
 

 
 

https://www.cronachemaceratesi.it/2023/06/18/la-prima-di-terre-del-tartufo-carlo-cambi-le-marche-scarsa-convinzione-del-proprio-valore/1764036/
https://www.cronachemaceratesi.it/2023/06/18/la-prima-di-terre-del-tartufo-carlo-cambi-le-marche-scarsa-convinzione-del-proprio-valore/1764036/
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• https://etvmarche.it/21/06/2023/discovery-marche-il-mulino-di-varano-di-muccia-e-lidentita-di-un-
territorio/  
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• https://picchionews.it/varie/il-mulino-da-varano-al-centro-dell-interesse-internazionale-visita-di-

studio-a-muccia  
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