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Abstract / Executive Summary  
 
Within BOOST5 project at least 6 journalist study visits (1 per PP region) are organized on site or 
online. Each PP will invite local stakeholders and media to promote best practices in supporting 
territorial development via sustainable tourism. 
 

Organizing Partner: PP2- SIPRO Development Agency-Ferrara 

Date and place: 11th October 2022, Ferrara (ITH56) 

Region: Emilia-Romagna (ITH5) 

Tour visit / experience 
title: 

Historical Shops tour 

 

Tour visit / experience description and added value  

 
This tour led the visitors to discover Ferrara’s history, culture, and tradition while walking through 
the historical city centre. The Historical Shops with their furnishings and architectural elements are 
a living testimony for the city which need to be protected and enhanced. The registered Historical 
Shops are currently 27, but they are still increasing, and during this study visit the shops involved, 
as written in the agenda, were: Bar Birraria Giori, Farmacia Navarra, Pistelli e Bartolucci, Schiappelli 
Borsalino, Pizzeria Arcobaleno, Casa del guanto, Panificio le Delizie di Cappelli, Panificio Pasticceria 
Perdonati, Macelleria Paltrinieri, and Osteria degli Angeli. The journalist study visit allowed the 
participants (journalists and bloggers) to discover the city centre from a different point of view in 
order to promote the sustainable tourism of the destination through its cultural intangible heritage. 
The tourist guides provided information about the shops, landmarks, monuments, the city’s history, 
literature, and funny events while walking and getting in touch with the city. The peculiarity and 
added value of this tour is the chance to meet and talk with local artisans, to taste some specialities, 
and to participate to a practical demonstration of production (during this study visit the practical 
demonstration was about Ferrara’s typical bread production). The artisans, who convey their 
passion to the visitors while explaining their job and their story, led the participants in their craft 
laboratories to make them fully understand how they work. This tour aims to the valorisation of 
Intangible heritage in a sustainable way and its perfect both for tourists who don’t know Ferrara 
and Ferrara’s inhabitants who may discover their city from a different perspective. 
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Main objectives and results of the Journalist study visit in relation to 

project outputs 
The Historical Shops tour has an elevated level of continuity with past EU funding projects, like 
S.LI.DES. and ARION 5 SENSES. Particularly the S.LI.DES. project was aimed to the valorisation of 
cultural tangible and intangible heritage promoting a sustainable development, focusing on “living 
heritage” of artisan activities and creative industries. The first involvement of tourism operators 
within the Historical Shops network, happened during the organization of the "Lessons of the 
Territory" (within the S.LI.DES.’s pilot action), aimed at knowing and understanding the territory to 
better promote it to tourists.  
The journalists visit organized was also in continuity with other similar journalists visits carried out 
within the two projects mentioned. Since some journalists were interested in historical shops, it 
has been decided to place the focus of this action on them. In fact, journalists and bloggers are 
fundamental to promote this tourism package through their newspaper articles (some already 
released, others planned) and social media posts. In particular bloggers play a key role for the 
promotion of this type of tourism experience thanks to their capacity to spread authentic 
emotional reviews and because social networks, and online pages, are the main channels to 
disclose this mixed touristic offer, reaching different target groups interested in several thematic 
(e.g. cuisine, travel, culture…). 
Finally this journalists visit was in line with the project outputs including the promotion of cultural 
heritage (tangible and intangible) and the involvement of actors in actions, aimed at promoting 
natural and cultural heritage (typical products, joint branding, and tourism).  
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Agenda 
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Attendance list / Target groups reached 
10 participants. 
Personal data not disclosed according to GDPR rules. 
 
Here the list of present and/or involved media&journals: 

• Rock&Food.it Website 

• “Sale e Pepe” Magazine – “Cucina Moderna” Magazine 

• Cappellacciamerenda.it Blog 

• “La Nuova Ferrara” Newspaper 

• “Il Resto del Carlino” Newspaper 

• “Estense.com” Website 

• “Telestense” TV 

• 1 freelancer. 
 
Other participants were representatives from Comune di Ferrara, Visit Ferrara, 1 SME (Itinerando) 
and Friuli Innovazione (BOOST5 PP1). 

Satisfaction Survey results 
 
The participants’ engagement and satisfaction was really positive, in fact the feedbacks given were 
highly favourable. This massive engagement can be found in the express intention of the 
attendees to participate again and to the act of sharing their tour experience with their online 
followers. The participants also took pictures during the tour and bought goodies in the shops, as 
evidence of the high involvement. 
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Pictures 
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Video or video links 
N/A 
 
 

Practical information and/or background note 
The Journalist study visit, focused on the Historical Shops, follows the growing interest emerged 
on this thematic. The Historical Shops tour integrates itself with local promotion of typical 
handicrafts, local products and brands (DECO), and local politics. This tour was developed as 
continuity of past European funding projects.  
ADRION 5 senses project aimed at further development of sustainable tourism model based on 
innovative and high-quality tourism products and services.  
S.LI.DES project aimed at fostering cross border cooperation among cultural destinations in the 
programme area and the joint planning of smart strategies, to support more sustainable and 
balanced territorial development, through the promotion of tangible and intangible cultural 
heritage. During the second part of S.LI.DES project’s pilot action, the training sessions “Lesson of 
the territory” were the precursor of the Historical Shops study visit. The lessons provided an 
alternation of classroom lessons, to deepen some issues related to the tourism sector, itineraries, 
and guided tours in the area to enhance the knowledge of the artistic, cultural, and naturalistic 
heritage, in order to create networking activities between tourism operators. This initiatives for 
touristic operators aimed at identifying the best tools for the enhancement of the resources of the 
territory. 
 

Press release and reviews:  
- BLOG Cappellacci a merenda https://www.cappellacciamerenda.it/2022/10/27/botteghe-

storiche-di-ferrara/ 

https://www.cappellacciamerenda.it/2022/10/27/botteghe-storiche-di-ferrara/
https://www.cappellacciamerenda.it/2022/10/27/botteghe-storiche-di-ferrara/
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- BLOG Rock and Food www.rockandfood.it 

http://www.rockandfood.it/
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- Il Resto del Carlino 13th October 2022 
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La nuova Ferrara 13th October 2022 
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- Estense.com https://www.estense.com/?p=987800 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

Il resto del Carlino 15th October 2022 

https://www.estense.com/?p=987800
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- La nuova Ferrara 15th October 2022 

 
 


