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1. Executive Summary 
This report documents the GUTTA project continuous and currently ongoing communication 
activities on different social platforms. 
All partners are responsible of this key deliverable; The social accounts used by the project 
are the PPs’ social accounts (mainly facebook and twitter) as well as GUTTA LinkedIn and 
ResearchGate accounts. 
For the shortcuts employed in this report, we refer to the official GUTTA Glossary, which can 
be found at https://zenodo.org/record/3676344. 
 

2. Introduction    
Social media are becoming more and more important to reach a wide range of target 
audiences. They are crucial even for the communication and dissemination activities of 
publicly funded projects. GUTTA project developed its online presence through some social 
media channels fitting with its communication objectives and being in line with the 
specificities of its target audiences. 
 
Social media are very diverse, need regular feeds and their full exploitation and use can be 
time consuming, but have the advantage of being a two-way communication channels, 
enabling the project management to get useful feedback from the project target groups. 
For GUTTA, they include: 

 Under-40-years-old EU citizens of Italy and Croatia 
 General public (i.e. passengers, consumers) 

 
During the IT-HR Programme kick-off meeting (Nov. 2016) Agnes Monfret of DG REGIO 
(Directorate-General for Regional and Urban Policy) discussed statistical data indicating that 
Under-40-years-old EU citizens of Italy and Croatia have a scarce awareness of EU-funded 
CB programmes. GUTTA targeted also this group, aiming at raising the awareness of the 
beneficial effect of the EU cohesion policy especially using social media networks, considered 
as crucial to reach general public and this specific target group. 
 

3. Social media activities 
 

https://zenodo.org/record/3676344


 
 

 
 
 
 
 
 

 

 
 

  
 

 

3 

The following table illustrates the social accounts used by the project: 

PPs Social Account name Username Url 

all 
 

ResearchGate  GUTTA - 
savinG fUel 
and emissions 
from mariTime 
Transport in 
the Adriatic 
region  

  

 
https://www.researchgate.net/project/GU
TTA-savinG-fUel-and-emissions-from-
mariTime-Transport-in-the-Adriatic-region 
 

 
 

LinkedIn 
 

Italy-Croatia 
GUTTA project 

 

 
 
https://www.linkedin.com/groups/122260
84/ 
 

CMCC Facebook CMCC Climate @CmccClimate  

 
https://www.facebook.com/CmccClimate   

 Twitter CMCC 
Foundation 
 
 
 
VISIR 

@CmccClimate 
 
 
 
@VISIRnavi 

 
https://twitter.com/CmccClimate  

 
https://twitter.com/VISIRnavi  
 

 You Tube CMCC Channel  

 
https://www.youtube.com/user/CMCCvide
o  

 LinkedIn CMCC 
Foundation – 
Centro Euro-
Mediterraneo 
sui 

 

https://www.linkedin.com/company/cmcc-
--centro-euro-mediterraneo-sui-
cambiamenti-climatici/  

https://www.researchgate.net/project/GUTTA-savinG-fUel-and-emissions-from-mariTime-Transport-in-the-Adriatic-region
https://www.researchgate.net/project/GUTTA-savinG-fUel-and-emissions-from-mariTime-Transport-in-the-Adriatic-region
https://www.researchgate.net/project/GUTTA-savinG-fUel-and-emissions-from-mariTime-Transport-in-the-Adriatic-region
https://www.linkedin.com/groups/12226084/
https://www.linkedin.com/groups/12226084/
https://www.facebook.com/CmccClimate
https://twitter.com/CmccClimate
https://twitter.com/VISIRnavi
https://www.youtube.com/user/CMCCvideo
https://www.youtube.com/user/CMCCvideo
https://www.linkedin.com/company/cmcc---centro-euro-mediterraneo-sui-cambiamenti-climatici/
https://www.linkedin.com/company/cmcc---centro-euro-mediterraneo-sui-cambiamenti-climatici/
https://www.linkedin.com/company/cmcc---centro-euro-mediterraneo-sui-cambiamenti-climatici/
https://www.researchgate.net/project/GUTTA-savinG-fUel-and-emissions-from-mariTime-Transport-in-the-Adriatic-region
https://www.linkedin.com/groups/12226084/
https://www.facebook.com/CmccClimate
https://twitter.com/CmccClimate
https://twitter.com/VISIRnavi
https://www.youtube.com/user/CMCCvideo
https://www.linkedin.com/company/cmcc---centro-euro-mediterraneo-sui-cambiamenti-climatici/
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Cambiamenti 
Climatici 

 

 Instagram Fondazione 
CMCC 

cmccclimate 

 
 
https://www.instagram.com/cmccclimate/   
 

CSA Facebook CSA Mare 
Nostrum 

@csamarenostr
um 

 
 
https://www.facebook.com/csamarenostr
um/  

UniZd Facebook   

 
 
https://www.facebook.com/unizd/  

 

The project partners used, developed and animated the LinkedIn page “Interreg Italy-Croatia 
GUTTA project” and the Research Gate page “GUTTA-savinG fUel and emissions from 
mariTime Transport in the Adriatic region” accounts.  
Project partners’ social accounts (e.g. Facebook and Twitter) were also used to spread 
updates from the project. The aim was to inform and engage with stakeholders and the 
media. The networking activity on social media tried to target specific categories of 
stakeholders in order to collect information useful for the project database while enlarging 
the network by involving new interested parties.  
Twitter activities was fast and interactive, thanks to the incorporation of hashtags and they 
targeted all stakeholders. LinkedIn was more corporate-oriented, with a slower pace in the 
publication and targeting professionals and other organisations involved in the maritime 
sector. Facebook was suitable for visual storytelling (e.g. photos and infographics) and they 
targeted in particular the general public and especially under-40-years-old EU citizens of 
Italy and Croatia. Some hashtags were used, for example #maritime #transport #ferries 
#minimizeCO2 #GUTTA #Interreg #forecasts #ItalyCroatia. 
Social platform updates were in English, Italian and Croatian. 
 

The main inputs for GUTTA project activities on social media are PPs activities (e.g. 
participation to events, scientific deliverables such as publications, posters, conference 
papers). CMCC normally posted and/or re-launched contents created by each PP’s page or 

https://www.instagram.com/cmccclimate/
https://www.facebook.com/csamarenostrum/
https://www.facebook.com/csamarenostrum/
https://www.facebook.com/unizd/
https://www.linkedin.com/groups/12226084/
https://www.linkedin.com/groups/12226084/
https://www.researchgate.net/project/GUTTA-savinG-fUel-and-emissions-from-mariTime-Transport-in-the-Adriatic-region
https://www.researchgate.net/project/GUTTA-savinG-fUel-and-emissions-from-mariTime-Transport-in-the-Adriatic-region
https://www.instagram.com/cmccclimate/
https://www.facebook.com/csamarenostrum/
https://www.facebook.com/unizd/
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by the official social account of the Italy Croatia Interreg Programme (Twitter 
@ItalyCroatia).  

The events listed in the shared calendar or communicated via regular e-mails or monthly 
skype meetings on communication activities represented the main source of information to 
cover events through social media.  

Here some examples: 
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Ocean Night #4 in Bari (14/12/2019) 
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GUTTA project 2nd SC Meeting (online event, 1-2 April 2020) 
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EUSEW2020 (22-26 June 2020) 

   
 
The assessment of the project-internal CO2 emissions (D.1.2.6) 
Posts: 
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4. Conclusions 
GUTTA project communication through social media has increased over time and is 

currently ongoing. In the future, the main effort will be to communicate using this media not 

only on the occasion of events or on the occasion of the release of deliverables, but also to 

engage and maintain regular conversation about maritime transport and cross-border 

initiatives with the main stakeholders and target groups of the project. 

Following the recommendations of the SC meeting #2, the GUTTA partnerhip will 

continuously review information of the presence of all PPs on all social channels, in order to 
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amplify the messages from the GUTTA consortium. LP will collect these data from the PPs 

and will ensure that the communication flow is harmonized and coherent. 

Furthermore, LP will ensure that the communication activities by individual PPs on this 

peculiar medium are aligned with both the IT-HR Interreg guidelines (Factsheet n. 81) and 

the GUTTA Communication Strategy (D. 2.1.3). 

 

                                                             
1 https://www.italy-croatia.eu/documents/20126/87333/03-20180719_Factsheet_8_Communication.pdf/85ba26b6-9274-

a11f-3ccd-1396be4f216d?t=1548328813954 

 

https://www.italy-croatia.eu/documents/20126/87333/03-20180719_Factsheet_8_Communication.pdf/85ba26b6-9274-a11f-3ccd-1396be4f216d?t=1548328813954
https://www.italy-croatia.eu/documents/20126/87333/03-20180719_Factsheet_8_Communication.pdf/85ba26b6-9274-a11f-3ccd-1396be4f216d?t=1548328813954
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