
 

 

 

 

 

 

 

 

 

 

 
 

3 social media profiles opened and 
regularly updated with the 

organization of targeted campaigns 
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Project Acronym SASPAS 
Project ID Number 10048261 
Project Title SAFE ANCHORING AND SEAGRASS PROTECTION IN THE 

ADRIATIC AREA 
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The University of Rijeka (UNIRI) was in charge of the communication activities of the SASPAS 

project.UNIRI PP created 3 social medial profiles for the project and regularly updated them: 

Facebook, Instagram, and Twitter accounts. The aim was to carry out a viral marketing campaign 

by targeting young,well-educated individuals through social media. 
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As part of the project, the Be a posidonia keeper campaign was launched, especially through social media. 
Given its great success, the campaign was also proposed in spring 2022 and then continued throughout 
the summer, even after the end of the project. 

 

 
Number of contacts made during the campaign and percentage of target audience: 

 

Facebook Page reach and Instagram profile reach from 08/October/2019 until 08/November/2022 

Highlights were in September 2021, when the campaign was on the highest spot. 
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Facebook Page visits and Instagram profile visits from 08/October/2019 until 08/November/2022 

Highlights were in October 2021, when the campaign was on the end. 
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Audience on Facebook and Instagram from 08/October/2019 until today. 

 
In October 2021, the reached audience trough social media was the following: 
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