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1. INTRODUCTION 

According to the programmes rules project partnership is obligated to respect visibility rules during 

project implementation. To support that, Programme provided a main communication toolkit 

containing a project logo in different variations and a main project poster, both to be applied in all of 

the means of communication and any occasion of the project presentation such are meetings, 

workshops, fairs etc. The aim of that is to raise the visibility of the Interreg program and also the 

project results and outputs visibility. 

 

2. COMPULSORY ELEMENTS 

Up to document PROJECT BRAND MANUAL, projects are obligated to produce a project poster 

containing main project data and place it in the partner's premises; when is taken infrastructural or 

reconstruction works - to place a temporary billboard; to mark any of the purchased equipment; and 

on the occasion of the project events and meetings to use specific project templates. 

2.1. PROJECT POSTER 

TEMPUS_D2.1.1_PR
OJECT POSTER 70x100_FINAL_end 03 2023.pdf 

TEMPUS_D2.1.1_PR
OJECT POSTER 70x100_FINAL IT_end 03 2023.pdf 

TEMPUS_D2.1.1_PR
OJECT POSTER 70x100_FINAL CRO_end 03 2023.pdf    

Project posters posted in PPs’ premises  (obligatory)  
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 ITC-CNR      CNA    

 CERTIMAC   UNIBO 

PORIN        SOLIN  
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PPMHP                  RERA    

2.2. OFFICE TEMPLATES 
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TEMPUS_ Layout 
ppt templates.pptx                        
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2.3.  Temporary billboard 

 during works 

  after reconstruction was finished 
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3. NON COMPULSORY ELEMENTS 

3.1. Project Roll-Up Banner and leaflets 

Next to placing the project poster on partners' premises, PPs used to post project posters or roll-up 

also in the occasion of live meetings, events etc.  

TEMPUS_D2.1.1_RO
LL UP_FINAL MASTER VERSION ENGL_end 03 2023.pdf 

TEMPUS_D2.1.1_RO
LL UP_FINAL IT_end 03 2023.pdf 

TEMPUS_D2.1.1_RO
LL UP_ CRO_end 03 2023.pdf 
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 POSTER -placed in new coworking space/ TUA Solin   

   

 

 

 

 

 

POSTER & roll-up - placed 

during the Final conference 

held in Bari 
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3.2. Report covers and press kit, layout for invitations 

The main office templates, mostly the Word template and ppt templates, were used for any type of 

external communication.  

Invitation_Example.
doc       

TEMPLATE_PRESS 
RELEASES AND INVITATION.docx          

31_12_2020_Press 
Relase Template_final.doc 

However, for some project events were chosen a specific dedicated visual was to cover the event and 

was applied but always next to the obligatory elements to invitations and announcements of the 

events. 
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PRESS RELEASES were usually prepared in English language (but also in national languages), in this 

way; 
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3.3. Pen, pencils and USB and other promotional materials 

At the very beginning as a start-up communication action, the WP2 leader prepared guidelines for 

production of the promotional materials with respect to program requirements to serve project 

partners when they will be produced. Even though pandemic restrictions caused the switching of 

communication from a "real" to a "virtual" world, partners have produced promotional materials and 

each product was marked with a project logo. 
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