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Campaign	for	kick-off	meeting	
LP – ADSPMAC 

Ancona, 7 March 2019 

COMUNICATO STAMPA 

PORTI: PROGETTO REMEMBER PER VALORIZZARE IL PATRIMONIO CULTURALE 

Giovedì 7 marzo ad Ancona l’incontro di lancio dell’iniziativa che coinvolge i porti di Ancona, 
Ravenna, Venezia, Trieste, Fiume, Zara, Spalato e Dubrovnik 

Saranno realizzati musei virtuali, percorsi turistici e interventi di valorizzazione del patrimonio 
storico e monumentale in una strategia condivisa con le compagnie di crociera 

 Il presidente Giampieri, portiamo l’esperienza del Porto Antico per rafforzare il legame con la 
comunità 

Ancona, 5 marzo 2019 – Si chiama Remember ed è un progetto europeo che nasce per 
“ricordare” il valore del patrimonio culturale della fascia adriatica. Ha l’obiettivo di 
salvaguardare e promuovere questa ricchezza culturale, tangibile ed intangibile, di otto porti 
italiani e croati, Ancona, Ravenna, Venezia, Trieste, Fiume, Zara, Spalato e Dubrovnik.  

Nel Museo archeologico nazionale delle Marche, giovedì 7 marzo, alle 16, si svolgerà l’incontro 
di lancio del progetto che ha come capofila l’Autorità di sistema portuale del mare Adriatico 
centrale. I partner sono Università politecnica delle Marche Dicea-Dipartimento Costruzioni, 
ingegneria civile e architettura, e le Autorità di sistema portuale competenti per i porti di 
Ravenna, Venezia e Trieste. Sul versante croato, le Autorità portuali di Dubrovnik e Zara, Kip-
cluster croato logistica, Museo nazionale di Zara, Agenzia di sviluppo di Spalato e Dalmazia.  



 
 

 
 
 
 
 
 

 
 

 

 
 

  
 

 
 

 

4 

Remember, acrononimo di “REstoring the MEmory of Adriatic ports sites. Maritime culture to 
foster Balanced tERritorial growth”, è finanziato dal programma di cooperazione europeo Italia-
Croazia, con un budget complessivo di 2,8 milioni, per restituire centralità al rapporto porto-
città, valorizzando i legami sociali ed economici che si sono sviluppati nel corso dei secoli tra le 
due sponde dell’Adriatico, e per orientare nuovi percorsi economici basati sulla cultura e sulla 
diversificazione del turismo, generando nuova occupazione.  

Con Remember saranno realizzati percorsi turistici e interventi di valorizzazione del patrimonio 
storico e monumentale, che saranno parte di una strategia di promozione congiunta che avrà 
come target primario le compagnie di crociera. Il progetto ha inoltre una forte dimensione 
innovativa: permetterà di allestire otto “musei virtuali” nei porti di Ancona, Ravenna, Venezia, 
Trieste, Fiume, Zara, Spalato, Dubrovnik. Interventi per rendere interattivo il patrimonio 
monumentale e di conoscenze di ciascun porto. Un’iniziativa coordinata, che durerà fino a 
giugno 2021, per promuovere un approccio condiviso alla diversificazione turistica dei flussi di 
passeggeri e crocieristi, e per preservare e promuovere la consapevolezza e l’attrattività dei 
porti adriatici. 

Alla presentazione del progetto parteciperanno Rodolfo Giampieri, presidente Autorità di 
sistema portuale, Nicoletta Frapiccini, direttore Museo archeologico nazionale delle Marche, 
Ida Simonella, assessore al Porto del Comune di Ancona, Gino Sabatini, presidente Camera di 
Commercio delle Marche, contrammiraglio Enrico Moretti, comandante del porto di Ancona, 
Sauro Longhi, rettore Univpm. Parleranno delle esperienze di promozione turistica culturali 
nelle città portuali Paolo Marasca, assessore alla Cultura del Comune di Ancona, Maria Raffaella 
Ciucciarelli, Soprintendenza archeologica, belle arti e paesaggio delle Marche, Cristiana Colli, 
giornalista e progettista, Ivana Dražić, Museo nazionale di Zara.  

“Siamo orgogliosi di essere parte di questo progetto che nasce da un obiettivo che abbiamo 
sempre portato avanti – dice il presidente dell’Autorità di sistema portuale del mare adriatico 
centrale, Rodolfo Giampieri -, quello di valorizzare il prezioso patrimonio culturale che fa parte 
di diversi porti, fra cui Ancona. Mettiamo, in condivisione con i partner, la nostra esperienza del 
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Porto Antico, con il desiderio di avvicinarlo sempre più alla comunità, incrementando il 
rapporto porto-città. Insieme costruiremo una rete per promuovere e per migliorare la 
fruizione di questa ricchezza culturale che si può tradurre in turismo e in opportunità di creare 
nuova economia e nuova occupazione”. 
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Campaign	for	Ist	High	level	conference	
LP – CENTRAL ADRIATIC PORTS AUTHORITY 

Ancona, 31st May 2019 

	
PRESS RELEASE  

RISPOSTE TURISMO: "Adriatic Sea Tourism Agenda" is born, an open and 
shared platform of ideas, solutions and possible initiatives to promote the 
development of sea tourism in the Adriatic  

The initiative launched on the occasion of the fourth edition of the Adriatic 
Sea Forum - cruise, ferry, sail & yacht which ended today in Ancona  

Francesco di Cesare – the President Risposte Turismo: «The Adriatic can 
become an example of world excellence in sea tourism. But we need 
investment, promotion and a common strategy " 

 

The recognition of the Adriatic brand should be increased through shared and targeted promotion 
initiatives.  

A common front should be made to raise awareness of the European Union on issues of interest to 
support and develop in the area.  

Building a path of actions aimed at identifying the best possible synthesis between protection and 
conservation of environmental resources and efficiency of production processes. 

These are some of the main messages of the "Adriatic Sea Tourism Agenda", an open and shared 
platform of ideas, solutions and initiatives of cruise operators, ferries and the boating industry to 
promote sea tourism in the Adriatic. 
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The initiative was launched as part of the fourth edition of the Adriatic Sea Forum - cruise, ferry, sail & 
yacht, an event conceived and organized by Risposte Turismo this year in partnership with the Central 
Adriatic Ports Authority, held in Ancona. 

The main objectives of the Agenda, which aims to enrich itself over time with new contributions and 
reflections by those working in the area, are the sharing of intervention priorities on which to work in 
order to allow the Adriatic to fully realize the potential that distinguishes it, identification of possible 
areas of action to increase its competitiveness in the international tourism scenario and the awareness 
of all stakeholders of the need to work together, respecting their peculiarities, to achieve new growth 
horizons. 

"Adriatic Sea Tourism Agenda - states Francesco di Cesare, the President of Risposte Turismo - aims to 
be a tool for comparison, sharing and creation for all those who believe in the potential of maritime 
tourism in the area and want to take an active part in its future growth, sustainable and respectful of the 
territories and communities that live in them " 

"Our hope - continues Cesare - is that this initiative will lead to the realization of concrete projects in the 
future. As Risposte Turismo, we will continue to study the phenomenon, carrying out in-depth studies 
into its characteristics and evolutions, to contribute to its discovery and, at the same time, be a support 
for all the realities involved in it. » 

Among the feasible actions already identified by the operators, the creation of a platform reserved for 
cruise companies to be able to quickly assess the availability of berths in the Adriatic ports, the 
continuation of work on the ferry appeal (product and promotion) as an element of a vacation 
experience and not just as a transport solution, and the sharing of a common strategy to support the 
nautical sector to face the growing competition of the neighboring areas. 

The improvement of professionalism of the port operators involved in the management of passenger 
traffic is also of particular importance in order to respond efficiently to new customer needs.  

The document, which will be available in the next few days on the website www.adriaticseaforum.com, 
arises from the union of the results of three technical work tables dedicated to cruise lines, ferries and 
boating industry respectively, which were held in one of the forum's moments , involving some of the 
protagonists of the maritime tourism supply chain in the Adriatic. 
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As in the previous editions, the forum also represented an important opportunity for participants, 
debates and training, as well as a useful moment of business networking for the operators present at 
the event. 

Among the contents addressed on the final day of the forum are the current positioning and the 
potential for growth of the Adriatic in the segment of giga yachts, the competitiveness of the ferry 
business in a changed framework of the mobility and transport offer and the innovations that could 
characterize the cruise industry in the Adriatic in the near future. 

The event also allowed all participants to get updates on the European programs dedicated to the 
EUSAIR area and strategy five years after its launch. As for the European Union's commitment, the 
survey carried out by Risposte Turismo within the Adriatic Sea Tourism Report showed that there are 
ongoing funded projects dedicated to maritime tourism in the Adriatic for a total value of almost 20 
million euros. 

During the final day of the forum, the memorandum on the European project Remember was signed, an 
initiative that aims to enhance the cultural heritage of the Adriatic area. 

Numerous Italian and Croatian partners were involved: Central Adriatic Ports Authority, Marche 
Polytechnic University Dicea-Construction, Civil Engineering and Architecture Department, Port 
Authorities responsible for the ports of Ravenna, Venice and Trieste, Port Authorities of Dubrovnik and 
Zadar, Croatian logistics-Kip cluster, Zadar National Museum, Split and Dalmatia Development Agency. 

With Remember, tourist routes and interventions to enhance the historical and monumental heritage 
will be carried out, which will be part of a joint promotion strategy that will have cruise lines as a 
primary target. "The project has a strong innovative dimension - says Rodolfo Giampieri, President of 
the Central Adriatic Ports Authority, the leader of the project – it will allow to set up eight" virtual 
museums "in the ports of Ancona, Ravenna, Venice, Trieste, Fiume, Zara, Split, Dubrovnik. These are the 
interventions in order to make the monumental heritage and knowledge of each port interactive. It’s 
also a coordinated initiative to promote a shared approach to tourist diversification of passenger and 
cruise flows, and to preserve and promote the awareness and attractiveness of Adriatic ports ". 

"The fourth edition of the Adriatic Sea Forum - adds Francesco di Cesare, the President of Risposte 
Turismo - highlighted the need to undertake a shared promotion of the Adriatic brand, still little known 
and perceived by the demand from Northern Europe and beyond." 
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"What should also be pursued - underlines Cesare – is a greater homogeneity between the rules that 
each Adriatic country assumes in environmental and fiscal matters to contribute to guaranteeing a truly 
unique space in which to move and vacation." 

"It is important to continue investing in the infrastructures of ports and marinas - concludes di Cesare - 
always paying close attention to the real chances of meeting the demand to avoid an excess of offer. 
Working in this direction, the Adriatic has all the qualities to stand as a candidate and become an 
example of world excellence in sea tourism. " 

"Being a partner of the Adriatic Sea Forum in Ancona was a great opportunity to open up to an even 
more European and international vision of all issues related to sea tourism and the blue economy - 
continues Rodolfo Giampieri, the President of the Central Adriatic Ports Authority - themes that already 
see us as protagonists, cruises, ferries, boating industry, that are part of our overall strategy to increase 
and stimulate the development opportunities of these assets so that they have a positive impact on the 
city and on the whole territory. Tourism, in fact, represents a strong educational factor, which drives 
change and transformation and allows for the creation of widespread economic wealth. " 
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Campaign	for	2nd	Steering	Committee	
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E-newsletter	of	Friuli	Venezia	Giulia	Region	
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Campaign for the 2nd High Level event 
 
PP1: Northern Adriatic Sea Port Authority 
Online, 24 November 2020  
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Campaign	during	the	VENICE	BOAT	SHOW	
PP1 NASPA 

Venice, 29 May – 6 June 2021 

 

 

 

 

 

	
 

 

 

Presentation during the Art Exhibition “Un mese di Carta” 
 

PP1: Naspa 

Venice, 12 September 2019 
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Ravenna	Port	Authority	Local	Newspapers	
 

PP2: Ravenna Port Authority 
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National Museum of Zadar Local Newspaper 
PP8: National Museum of Zadar 
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Campaign for the III High Level Conference 
PP5: Port Authority of Dubrovnik 

 

 

 

 

 

 

 



 
 

 
 
 
 
 
 

 
 

 

 
 

  
 

 
 

 

30 

 


