itafian and Croatian infands: a hidden treasure to prorect,

an unexploited capital to enhance

CROSS-BORDER STRATEGY
FOR INLAND AREAS

This trarsitian
o gustainability

New landsiupes
Strategic and new destinations

objectives in
mid and long
terms

New modaiities of FI-JI GLE
. Z A Va lo risation Df the ]ﬁrTI‘P'?i“h" for the development
strategic objectives natural and cultural QT
for a common vision system: interaction with
the context o DevelapmEnt a7a
Mon hrand -
TERRITORIAL BRAND

Action plan

develoment - Promeition of ria
in fi and cultural harirags

Developmen t of ;’;Z ;';1;:3?;':3 ;‘rmulm. ECO MUSEUM

new way of use

of the assets

The ute of innovative
technoingies in knowtedge sharing -
ONE STOP INFORMATION CENTER

LEAD PARTNER PARTNERS

March Univer

Municipality of Riccla # 2 Mallse toward:

n @madeiniandproject a Emadainiandproject o @mada_in_land B Made In-Land @ wwiw.italy-croatiasu/madainland

Lead partner contact: rafiaslla.triponsi@ragione.marche.jt Cantact for communication: matea.saban@zadrahr

1 5 furled by the Eurepean Unin




Zalede italije i Hrvatske - skriveno blago koje treba zastititi i

neiskoristeni resursi koje treba osnaziti
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Le aree interne italiane e croate: un tesoro nascosto

da proteggere, un capitale da valorizzare
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