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The partnership of the ARCA ADRIATICA project executed the comprehensive 
promotional campaign which implied promotion through the local Promotion Centres, 
with a direct (oral and promotional) and indirect (through elaborated promotion materials) 
method, promotion through study trips organised for tour-operators and specialised 
tourism journalists, promotion at tourism fairs and through communication with 
electronic and print media. 
Below is the table with the overview of the reach targets: 
 

 DELIVERABLES 

PP / 
Local destination 

promoted 

Specialised 
professionals 

informed 
(study tour) 

Tourists  
(tourism fairs and Promotional Centres) 

Inhabitants/potential 
tourists informed 
through the media 
(printed and digital 
media promotion) 

PP2 – Kvarner 
region destination,  

12 Biograd boat show tourism fair (Croatia): 18.524 350.000 

PP3 – Rovinj 
destination 

12 Participation at Biograd boat show tourism fair 
(Croatia) - already reported number for PP2  
Promotional centre: 13.000 

n/a 

PP4 – Cervia 
destination 

10 Participation at tourism fair Festival de Loire in 
Orléans (France) - already reported number for 
PP5 
Promotional Centre events: 21 participants 

50.000 

PP5 – Cesenatico 
destination 

10 Tourism fair Festival de Loire in Orléans (France): 
300.000 
Sea fair Sealogy in Ferrara (Italy): 3.250 
Promotional Centre: 5.000 

4.271.486 

PP6 – Tricase 
porto destination 

11 Promotional Centre: 400 25.930 

PP7 – SBT 
destination 

30 TTG Rimini tourism fair (Italy): 43.650 
Promotional Centre:  165.043 

6.000 

PP8 – Venice 
destination 

n/a – not 
responsible 

Promotional Centre:  5.600 n/a – not  
responsible 

PP9 – Tkon 
destination 

11 Participation at Biograd boat show tourism fair 
(Croatia) - already reported number for PP2 and 
at TTG Rimini (Italy) - already reported number 
for PP7 
Promotional Centre: 2.000 

350.000 

TOTAL 96 556.488 5.053.416 

 
ANNEXES: 

- Reports on promotional campaign executed by each responsible PP, 
containing proofs for the reached target numbers from the table overview
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EXECUTED PROMOTIONAL CAMPAIGN BY PP2-KVARNER 
COUNTY TOURIST BOARD 

 
 

The project partner involved: PP2 – Kvarner County Tourist Board 
 
On what level has the promotional campaign been executed (local / regional / 
national / cross-border / international) and which local destination was promoted 
by implementing promotional activities: 
PP2 was involved in the local and regional promotion of the Kvarner Region destination, 
including newly developed local destination of Malinska, which is a part of Kvarner region 
at regional level. The destinations were promoted via organization of the study tour, 
participation at one tourism fair, and printed and digital advertisement (of produced digital 
promotional material -videos). 
 
Description of the implemented promotional campaign activities:  
 

1. Organization of the study tour  
 
Number of days: 2 
 
Organization: Alphera d.o.o. 
 
Short description of the study tour: 
The study tour called "A tour of Kvarner" took place from 16th to 17th September 2021, 
which involved 12 specialized professionals. The trip began with a visit to the Maritime 
and Historical Museum of the Croatian Littoral in Rijeka, where a permanent exhibition of 
the maritime part of the museum was toured and a virtual museum, that is part of the 
project, was also presented. The markings in the port of Rijeka were visited, which were 
also placed as part of the project. 
The journey continued towards the island of Krk, in Malinska, where the future 
interpretation center Duboak was presented, and then a storytelling was held which was 
connected to the maritime heritage of Malinska. Then we went to the city of Krk and the 
interpretation center there, which was opened in the previous project Mala barka 2. 
The overnight stay was in Mali Lošinj. 
The second day began with a visit to the Museum of Apoxyomenos in Mali Lošinj, and 
after its tour, a mobile interpretation center located on the ship Loger Nerezinac, also 
equipped in the project Mala barka 2, was presented. 
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The trip continued towards Mošćenička Draga, where the interpretation center House of 
the Sea was visited, which completed the study trip. 
 
Program of the study tour: 
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Photos of the study tour: 
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2. Participation at the tourism fair Biograd boat show 

 
Number of days: 5 
 
Organization: Alphera d.o.o. 
 
Short description of the participation in the fair: 
The Biograd Boat Show, which took place from 20 to 24 October 2021, was chosen to 
due to its long tradition and the fact that it is the largest nautical fair in Central and 
Southeast Europe. In addition, it is related to maritime affairs, so the Arca Adriatica 
project also fit in well.  
The excellent attendance of domestic and foreign visitors created the perfect 
opportunity for the presentation and promotion of the Arca Adriatica project. The show 
hosted more than 300 registered exhibitors for a total attendance of 18.524 
visitors. 
For this occasion, a tent was rented and promotional materials were prepared: two roll 
ups with a list of regattas held as part of the project, in Croatian and English and two 
image roll ups also in Croatian and English. There was also a mesh with all the regattas 
that served as a background, a beach flag that was placed on the outside of the tent 
to better highlight, and flags and a counter sticker to better brand the space. 
Promotional videos, recorded as part of the project, were also shown on TV during the 
fair. The Kvarner Tourist Board, the Batana Eco- Museum and the Municipality of Tkon 
participated on the fair Biograd Boat Show together. 

 
Photos of the fair Biograd Boat Show: 
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https://morski.hr/2021/10/20/danas-otvorenje-23-sajma-nautike-biograd-boat-show-

jedan-od-36-najznacajnijih-nautickih-sajmova-u-svijetu/ 

 

https://morski.hr/2021/10/20/danas-otvorenje-23-sajma-nautike-biograd-boat-show-jedan-od-36-najznacajnijih-nautickih-sajmova-u-svijetu/
https://morski.hr/2021/10/20/danas-otvorenje-23-sajma-nautike-biograd-boat-show-jedan-od-36-najznacajnijih-nautickih-sajmova-u-svijetu/


 
 

 
 

 
  
 
 

 

11 
 

https://ezadar.net.hr/biznis/4124710/ovogodisnji-biograd-boat-show-potvrdit-ce-status-
biograda-kao-vodeceg-medjunarodnog-nautickog-sajma/ 

 
https://www.burzanautike.com/hr/u_tijeku_prijave_za_biograd_boat_show_2021/6846/5 

 
https://www.hgk.hr/otvoren-23-biograd-boat-show-nauticari-vrlo-optimisticni-i-za-iducu-

sezonu-najava 
 

https://ezadar.net.hr/biznis/4124710/ovogodisnji-biograd-boat-show-potvrdit-ce-status-biograda-kao-vodeceg-medjunarodnog-nautickog-sajma/
https://ezadar.net.hr/biznis/4124710/ovogodisnji-biograd-boat-show-potvrdit-ce-status-biograda-kao-vodeceg-medjunarodnog-nautickog-sajma/
https://www.burzanautike.com/hr/u_tijeku_prijave_za_biograd_boat_show_2021/6846/5
https://www.hgk.hr/otvoren-23-biograd-boat-show-nauticari-vrlo-optimisticni-i-za-iducu-sezonu-najava
https://www.hgk.hr/otvoren-23-biograd-boat-show-nauticari-vrlo-optimisticni-i-za-iducu-sezonu-najava


 
 

 
 

 
  
 
 

 

12 
 

3. Advertisement on TV stations and other digital and print media 
 

 
Credits: Alphera d.o.o. 
 
Short description of the media plan: 
 
The media plan was divided into three phases. During the first phase, the project was 
promoted on local and national print media, and on the websites of tourist websites as 
well as on those related to maritime affairs. In the second phase of the media plan, 
promotion was also realized through web portals and local TV station, and in the third 
phase in addition to the website, the project was also promoted on national TV. 
It was released nine press releases, nine video broadcastings and one interview on local 
TV station and ten video broadcastings on national TV station. 
 
Total number of the general public reached/informed: approximately 350.000 
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PRINT 

Novi list 22.7. PR tekst 
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Novi list 11.8. Image 
oglas 

 

Novi list 26.8. Image 
oglas 
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Otvoreno 
more 

6.8. Image 
oglas 
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Like! 
Putovanja 

22.8. PR tekst 
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More 26.7. PR tekst 

 

PORTALI 

Morski.hr 16.-
21.7.
/ 
7.-
15.8.
/ 
30.8.
-5.9. 

Banner 
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Morski.hr .26.7
.-
1.8./ 
16.-
22.8.
/ 
6.-
12.9. 
 

Banner 

 

Hrturizam 19.-
25.7. 

Banner 
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HelloIstria 19.7.
-
1.8./ 
9.-
15.8.
/ 
30.8.
-
12.9. 

Banner 

 



 
 

 
 

 
  
 
 

 

21 
 

Putoholičari
.hr 

15.-
25.7. 
/ 
6.-
15.8.
/ 
30.8.
-8.9. 

Banner 
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Emorje.si 2.-
15.8.
/ 
30.8.
-
13.9. 

Banner 

 

Emorje.si 10.8. PR tekst 
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Riportal 9.-
15.8.
/ 
30.8.
-5.9. 

Banner 
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Travel 
Advisor 

3.9. PR tekst 
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Travel 
Advisor - 
banner 

1.-
30.9. 

desktop 
1100x1
50, 
mobitel 
400x30
0 

 

Travel 
Advisor 

4.11. PR tekst 
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Travel 
Advisor 

14.1
2. 

PR tekst 

 

TELEVIZIJA 

Kanal Ri - 
gostovanje 

20.9. 1  

 
https://www.kanal-ri.hr/index.php/vijesti/sto-je-kvarneru-donio-eu-projekt-arca-

adriatica  

 

 

 

 

https://www.kanal-ri.hr/index.php/vijesti/sto-je-kvarneru-donio-eu-projekt-arca-adriatica
https://www.kanal-ri.hr/index.php/vijesti/sto-je-kvarneru-donio-eu-projekt-arca-adriatica
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EXECUTED PROMOTIONAL CAMPAIGN BY PP3-
ASSOCIATION AND ECOMUSEUM “HOUSE OF BATANA” 

 
 
The PP involved: PP3 – Association and Ecomuseum House of batana 
 
On what level has the promotional campaign been executed (local / regional / 
national / cross-border / international) and which local destination was promoted 
by implementing promotional activities: 
 

The promotional campaign was primarily organised on a regional level (ARCA 
destinations in Istria and Primorsko-goranska county through the study trip) and due to 
covid restriction but aimed also to reach the international public through the participation 
at the tourist fair in Biograd na moru and the collaboration with Rovinj tourist board which 
is promoting the promo video on a continuous basis on their website reaching a hish 
number of tourists worldwide. 
 

Description of the implemented promotional campaign activities:  
 

1. Organisation of the study tour  

The study trip was organized on 9th and 10th December 2021 in the area of Istria and 
Primorsko-goranska county, which gathered 12 specialized professionals. 
The study trip started in Opatija with the presentation of the final ARCA conference at the 
Hotel Ambasador where participants learned about the project results from the Croatian 
and Italian sides of the coast. 
After the successful final conference, the participants headed to Rovinj, where a guided 
tour of the city was held. Batana's heritage walk from the Interpretation and 
Documentation Center to 'Spacio Matika' included a presentation of maritime heritage 
available in the field, presentation of results realised within the project and the occasional 
gastronomic and music program in collaboration with KUD-SAC Marko Garbin.  
On 10th of December, a tour of Opatija with a special focus on the markings set within 
the ARCA ADRIATICA project was organised, followed by a panoramic boat ride where 
participants learned about the history of Kvarner and other sites included in the ARCA 
ADRIATICA project. In the afternoon, the study trip continued in Kraljevica with a special 
tour of the Kraljevica Visitor Center 'Frankopan Ways', where we learned the story of the 
Frankopans through an interpretive and interactive approach. The study trip ended with 
a joint lunch and evaluation, i.e., exchange of experience, especially with the private  
sector, which expressed interest in developing an offer that would unite ARCA 
ADRIATICA destinations. 
Signature lists (9th and 10th December 2021) – OMITTED  
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Photos of the study tour: 
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2. Participation at the tourism fair BIOGRAD BOAT SHOW, Biograd na moru 
 
The Biograd Boat Show, which took place from 20 to 24 October 2021, was chosen due 

to its long tradition and the fact that it is the largest nautical fair in Central and Southeast 

Europe. In addition, it is related to maritime affairs, so the Arca Adriatica project also fits 

in well.  

 

The excellent attendance of domestic and foreign visitors created the perfect opportunity 

for the presentation and promotion of the Arca Adriatica project. The show hosted more 

than 300 registered exhibitors for a total attendance of 18.524 visitors. 

 

For this occasion, a tent was rented and promotional materials were prepared: two roll 

ups with a list of regattas held as part of the project, in Croatian and English and two 

image roll ups also in Croatian and English. There was also a mesh with all the regattas 

that served as a background, a beach flag that was placed on the outside of the tent to 

better highlight, and flags and a counter sticker to better brand the space. Promotional 

videos, recorded as part of the project, were also shown on TV during the fair. 
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The Batana Eco-museum participated at the fair along with the Kvarner County Tourist 

Board and the Municipality of Tkon.  

 

Photo of the promotional stand at the fair: 

 

 
 
 
 

3. Advertisement on TV stations and other digital and print media 
 
The promo videos along with the study trip as a whole was advertised on the TV station 
TV Nova, the highly praised tourist web HR Turizam, The Tourist organisation of Rovinj, 
Istrian tourism development agency and the Istrian cultural website Kulturistra. 
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4. Promotion through the local Promotional Centre  
 
The Promotional centre in Rovinj was established as a new physical space of the 
Ecomuseum Batana in the summer of 2020. An especially designated space allowed us 
to promote the project as an integral part of the Ecomuseum program for 17 months 
displaying not only the brochure but also other promotional materials. What is more 
important, the results will be continuously presented even after the end of the project. An 
estimation is that the promotional centre was visited by approximately 13 000 people. 
Taking into consideration that the centre opened in the middle of the pandemic, we 
believe it is a high number which will be improved over the years. 
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EXECUTED PROMOTIONAL CAMPAIGN BY PP4-
MUNICIPALITY OF CERVIA 

 
The project partner involved: 

- PP4 Municipality of Cervia 

- PP5 Cesenatico (educational tour reciprocal exchange, Festival de 
Loire - Orleans) 

 
On what level has the promotional campaign been executed (local / regional / 
national / cross-border / international) and which local destination was promoted 
by implementing promotional activities: 

The promotional campaign was carried out at various levels and with different tools 
and channels: at local level (newspapers and local online news sites, Ecomuseo); at 
national level (national media and TV, TTG Rimini and Sealogy Ferrara fairs); 
internationally (Festival de Loire in Orléans, France). 

 

The destinations promoted were Cervia and Cesenatico (for the activities carried out 
in collaboration) and the coast of Romagna and the Adriatic on both sides (activities 
carried out at the fairs). 

 

Description of the implemented promotional campaign activities: 

 
1. Organization of the study tour 

Due to the geographical proximity (4 km) and the close collaboration on the themes of 
the project, the two study tours organized respectively by PP5 Cesenatico and PP4 
Cervia were coordinated: a moment of mutual visit was organized in both (e.g. during 
the Cesenatico study tour the participants were taken to Cervia for an afternoon / 
evening and the participants in the Cervia study tour were also taken to Cesenatico for 
one afternoon / morning. 
The first study tour took place from 29 to 31 July 2021, with the participation of 10 
operators: journalists from magazines, web magazines, social media and videomakers 
specialized in the sector of traditional boats and nautical tourism. 

Cervia received participants of Cesenatico study tour on 29 July by sea with traditional 
boats, carrying out demonstrations of traditional sailing, and then visiting the historic 
center, the canal port, the San Michele Tower, the new interpretation center, with a 
dinner in a typical restaurant run by the retired fishermen's association. 



 
 

 
 

 
  
 
 

 

37 
 

 

The second study tour took place on 7 and 8 September 2021; the activities carried 
out, after welcoming greetings were the seeing the town from St. Micheal Tower, the 
sailing on historic boats, walking in the town near the docks, tasting of typical dishes. 
The study tour instead moved to Cesenatico on 7 and 8 September 2021. Participants 
were 10. 

 

The feedback was remarkable, both in terms of the active involvement of the 
participants (eg navigation, etc.), and for the considerable number of issues in print, 
TV, web, social media, which will be reported in the media report of the period. 
 

Eductour ARCA Adriatica 

Cesenatico, 29- 31 luglio 2021 

 
Note preliminari: 

- il progetto europeo “ARCA Adriatica” (lnterreg ltalia−Croazia) prevede la 
realizzazione di “educ tour” rivolti a giornalisti e blogger specializzati per far 
conoscere i contenuti del progetto, e cioè il patrimonio marittimo adriatico, 
soprattutto dal punto di vista dell’offerta turistica: Cesenatico, insieme con 
Cervia − anch’essa partner di ARCA − ha deciso di svolgere i due educ tour 
in collaborazione, garantendo la visita reciproca delle rispettive località. 

- A Cesenatico l’educ tour si svolge durante il periodo del festival 
“Marineria”, realizzato anch’esso nell’ambito del progetto ARCA, che 
coincide anche con l’annuale raduno di barche tradizionali. 

 
 
Programma dell’educ tour di Cesenatico 

 giovedì 29 
luglio 

mattino 
(h 
10−12:30) 

arrivo delle “vele al terzo” a Cesenatico 
arrivo delle barche tradizionali da tutti i porti della Romagna nel 
Porto Canale Leonardesco di Cesenatico: ospite d’onore una 
“batana” da Rovigno (Croazia) 
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primo 
pomerigg
io (h 
14:30− 
16:00) 

“ARCA Adriatica Sailing” - da Cesenatico a Cervia via mare 
veleggiata di barche tradizionali tra Cesenatico e Cervia, insieme alla 
batana di 
Rovigno: tre partner del progetto europeo ARCA Adriatica per la 
valorizzazione delle barche e marineria tradizionale. 
Durante il tragitto i partecipanti all’educ tour saranno coinvolti nella 
manovra delle barche con vela al terzo 

secondo 
pomerigg
io (h 
16:00− 
19:30) 

Visita a Cervia 
il programma dell’eductour prosegue a Cervia con l’approdo nei pressi 
della Torre San Michele, una visita a Borgo Marina assistita dai membri 
del Centro di Eccellenza, che racconteranno aneddoti e storie di mare, 
la visita all’area rigenerata attorno al Faro, identificata quale “outdoor 
interpretation Center” dal progetto Arca Adriatica 

cena Aperitivo e cena a base di prodotto ittico presso il Ristorante “La 
Pantofla”, gestito 
dall’associazione pescatori in pensione di Cervia. 

serata 
(h 21:00) 

Ritorno via mare da Cervia a Cesenatico in notturna 

 venerdì 30 luglio 

h 7:00 Colazione in mare sulle barche tradizionali 
l giornalisti e operatori partecipanti all’educ tour sono invitati dai 
proprietari delle barche dell’heritage harbour di Cesenatico a fare 
colazione in mare. 

mattino 
(h 
10−12:30) 

Conferenze stampa in sala convegni Museo 
 
1) presentazione progetto e attività svolte da ARCA Adriatica 
 
2) presentazione candidatura in lista rappresentativa UNESCO 
patrimonio immaterialedell’arte della navigazione con vela 
latina e al terzo (Tamara Nikolic − 
Rovigno; collegamento video con Maria Paola Profumo, Genova 
(Presidente AMMM) e Elvira Mata, Barcellona (Directora Museu 
Maritim Barcelona) 
 
3) presentazione del riconoscimento ai sensi del Codice Beni 
Culturali della navigazione vela latina e al terzo quale 
patrimonio culturale immateriale (MiBAC; Soprintendenza 
Ravenna) 
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pranzo degustazione di vongole e cozze dell’Adriatico 
con Coop. Armatori della Pesca − Cesenatico e vini tipici della 
Romagna dell’azienda vinicola La Castellana − Cesena 

primo 
pomeriggio 
(h 14:30− 
17:30) 

uscite dimostrative con barche tradizionali per photoset con 
fotografi e videomaker 

secondo 
pomeriggio 
(h 18:00− 
19:30) 

aperitivo letterario – marittimo: presentazione di libri di mare 
(Cortile Museo) 

cena brunch ittico-marittimo al museo 

serata 
(h 21:00) 

“Come valorizzare la cultura del mare in Italia” (sala convegni 
museo o cortile) forum tra i partecipanti all’eductour e invitati per 
proposte e scambio di idee su come valorizzare il patrimonio 
marittimo on ltalia. 

 

 sabato 31 
luglio 

mattino 
(h 
10−12:30) 

workshop liberi tra i partecipanti all’eductour 

primo 
pomerigg
io (h 
15−17) 

La grande veleggiata di Garibaldi 
l partecipanti all’educ tour sono ospitati sulle due barche tradizionali del 
Museo della Marineria per assistere e riprendere la veleggiata in 
occasione del raduno di barche tradizionali di Cesenatico 

cena grande “rustida” della Mariegola 
l parteceipanti all’educ tour sono invitati alla grande cena abase di 
pesca organizzata dagli equipaggi delle barche del Porto Museo di 
Cesenatico 
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PROGRAMMA EDUCTOUR ARCA 

ADRIATICA 07/09/2021 

 
Ore 9:30 ritrovo presso T. San Michele → saluto autorità e vista città dall’alto 

(Cervia Nuova, città legata al sale al mare ed al verde) 

Ore 10:15 visita a MUSA (la tradizione della produzione del sale dolce) 

 
Ore 11:15 imbarco altezza Torre San Michele su imbarcazioni storiche per 

veleggiata (ore 11:30 apertura ponte mobile) 

Ore 12:30 sbarco presso Circolo Nautico e breve passeggiata per visita al 

nuovo lungomare Milano Marittima e percorso Bunker tedeschi della 

seconda guerra mondiale e i denti di drago, ritrovati durante gli scavi ed i 

lavori di rinnovo del lungomare di Milano Marittima 

Ore 13:00 pranzo al Circolo NAUTICO 

 
Ore 15:00 spostamento lato Cervia con traghetto, visita al Faro e Borgo 

Marina fino ad arrivare in p.zza Garibaldi: il faro, la pesca, la cultura 

marinaresca e la storia di Cervia 

Ore 16:45 tempo libero 

 
Ore 19:30 ritrovo presso ristorante la Pantofla per aperitivo+cena.  

Ore 22:00 rientro a Cesenatico 

Si segnala che a partire dalle 18:00 si svolge “Cervia a lume di candela”: il 

centro storico di Cervia e il borgo dei pescatori ospitano artigiani, produttori 

e artisti locali. Questo appuntamento si svolge tutti i martedì sera da giugno 

a settembre 
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2. Advertisement on digital and print media with over than 10 press releases 

 
2.1 Participation at the tourism fair Festival de Loire in Orléans (France) 

 

PP4 Cervia took part in PP5 Cesenatico participation in the Festival de Loire, an 
important event dedicated to nautical tourism linked to the rediscovery of traditional 
seafaring, which was held in Orléans (France) from 22 to 26 September 2021. The 
Cesenatico Maritime Museum since 2013 he has been a regular guest of the festival, 
and it therefore seemed a useful opportunity to promote ARCA Adriatica in an event 
that has a large and interested audience. 

 

Participation in the festival took place with two traditional Adriatic boats (a lancia and a 
battana both with al terzo sail, transported by land from Cesenatico to Orléans), both 
bearing the ARCA Adriatica flag, which took part in the navigation program; there was 
also a stand located in the heart of the visitors' route, where some illustrative panels 
(photos and text in French, see photo) of the ARCA Adriatica project and on the traditional 
boats of the Adriatic Sea were placed, and where the leaflets were distributed of the 
project. There were six people present at the festival, with the function of boat crew 
members and employees of the stand and logistics. 

 

Numerous people took the leaflets, looked carefully at the panels and asked for 
information about the Arca Adriatica and the tourist destinations of the Adriatic Sea and 
its navy and traditional boats. 
The organizers communicated (see attached web article) a number of 300.000 visitors. 
(Details have been inserted in Cesenatico report) 
 
2.2 Advertisement on TV stations and other digital and print media 

 
The advertisements of the promotional campaign, were made through on-line press 
and social networks, in which it was possible to show the themes and images of the 
project, as well as minor passages on local TV that are not counted. 

 

In particular, were defined with the service provider of Promotional campaign, 5 
sponsored campaigns in social media. 

 

The average covering of the media is about 50.000 general public. 
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3.   Promotion through the local Promotional Centre with local events intended 

for tourists and inhabitants 

 
During the last phase of the promotional campaign, were organized 3 events, on 
the  promotional center: 

 

- A laboratory on painting of “vele al terzo” on 5 December 2021 (14 participants, 
children and adults) 

- A laboratory on “tales of fishermen” on 12 December 2021 (7 participants, children 
and adults) 

- A walking for the discover of marineria of Cervia on 12 December 2021 in the evening 

- An exibition “Ti racconto… Arca Adriatica” from 4 to 26 December 2021, in 
cooperation with Ecomoseo of Cervia 

 
The average covering of the media is about 50.000 general public, in particular 
inhabitants showing local social media and local newspapers (both paper versions 
than   on-line). 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
 

 
  
 
 

 

58 
 

EXECUTED PROMOTIONAL CAMPAIGN BY PP5-
MUNICIPALITY OF CESENATICO 
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EXECUTED PROMOTIONAL CAMPAIGN BY PP6-Cihem IAMB 

 
The project partner involved: PP6 – Ciheam IAMB 

 
On what level has the promotional campaign been executed (local / regional / 

national / cross-border / international) and which local destination was promoted 

by implementing promotional activities:  

The promotional campaign was executed on a local level, involving professionals and 
promotional tools with a national and international outreach. 

 
Description of the implemented promotional campaign activities: 

 
1. Participation at a tourism fair 

Covid-19 restrictions caused a delay in the organization of public events, 
workshops, and the renovation of boats within the Arca Adriatica project. Also, 
the tourism fairs calendar in 2021 was different in comparison with usual 
scheduling. The necessity to complete the project activity program related to the 
development of the tourism product of the Port Museum of Tricase and 
promotional material brought to the choice to focus the promotional campaign 
on the other planned activities. Indeed, overlapping of events in October devoted 
to the Arca Adriatica project, has prevented the staff from participating in the 
tourism fair in Rimini (Italy).   However, the distribution of the promotional material 
in public events and manifestation with the participation of tourists and in 
cooperation with local tourism office allowed a wide promotion of the territory. 
 

2. Organization of the study tour: 
Study tour in the Port Museum of Tricase and its surrounding rural area. Title of 
the educational tour “There are still ports”. 
The study tour took place from 22 to 24 October 2021 and it was addressed to 
eleven tourism professionals of the press sector or tour operators. 
More particularly, the journalists represented the following national 
newspapers/magazines: Dove, Viaggi Corriere, Repubblica.it, Italia a tavola, 
Italiaflavourmag.com, QuiSalento. The tour operators which participated at the 
educational tour are: AITR, Stippelli Viaggi, Jonas by Circolo Viaggi srl, Outhere 
Tour, Puglia ecotravel, Disability Pride. 
The study tour was successful, and it gave tourism professionals the possibility 
to enjoy the main features and services that a tourist can experience as a 



 
 

 
 

 
  
 
 

 

75 
 

temporary local citizen during his/her stay. The study tour program included a visit 
of the Port Museum, the sites of interest marked by the Arca Adriatica 
signposting, the exhibitions produced during the Arca Adriatica cultural 
manifestation, the pioneering tourism activities and services proposed by local 
fishers on their boat and in their restaurant, local farmhouses and local green 
area. The study tour program also gave tourism professionals the possibility to 
meet local administrators, local farmers, fishers, and tourism service providers. 

 
Study tour program 
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Participant lists (22nd, 23rd, 24th October 2021) - OMITTED 
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Photos of the study tour 
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3. Advertisement on TV stations and other digital and print media 
 

Advertisement of the territory was carried out through: 

- two press releases, 
- diffusion of the 4 videos produced within the project via youtube 

(4 times): https://www.youtube.com/watch?v=d_iQhi7N5N4 
https://www.youtube.com/watch?v=9iZUUMJHIDE 
https://www.youtube.com/watch?v=thqvc5KAm0Q 
https://www.youtube.com/watch?v=rc7-0sTSUCA 

- diffusion of the videos via facebook (three 
times): https://fb.watch/bkzD3Pmlr4/ 
https://fb.watch/bkzIZXeWrR/ 
https://fb.watch/bkzPqfvApF/ 

- facebook narrative posts (see annexes). 
 

Screenshots of the posts on Facebook / 2 Press reviews  
 

http://www.youtube.com/watch?v=d_iQhi7N5N4
http://www.youtube.com/watch?v=9iZUUMJHIDE
http://www.youtube.com/watch?v=thqvc5KAm0Q
http://www.youtube.com/watch?v=rc7-0sTSUCA
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4. Promotion through the local Promotional Centre 

 
On April 7, 2021, the CIHEAM Bari and the Magna Grecia Mare Association 

signed an agreement to establish a Promotional Centre of the Port Museum of 

Tricase in the ecomuseum head of office, as agreed with the Municipality of 

Tricase and within the framework of the Arca Adriatica project. The 

abovementioned agreement specified that the Promotional Centre would deliver 

promotional material of the Port Museum (the ecomuseum of the port of Tricase) 

to visitors, promote cultural and tourist initiatives through social networks and the 

web, support the organization of workshops with local service providers and 

stakeholders in general. Since its establishment and by the end of the project, the 

Promotional Centre contributed to the development of the abovementioned 

activities within the Arca Adriatica project, through the oral promotion of the 

cultural manifestations which took place on July 2021, the workshop on traditional 

crafts and skills held on July and December 2021, workshop with local 

stakeholders held on May 2021 to organize the Promotional Centre activities and, 

finally, the educational tour held on October 2021. Promotional material and the 

database of the local maritime heritage were also promoted in the Promotional 

Centre premises. Moreover, the Promotional centre, was involved in the diffusion 

via social media of the different events. 

For these reasons, we estimate the Promotional Centre of the Port Museum of 

Tricase informed about 400 people among inhabitants and tourists. 

 

 

Photos of the promotional material in the Promotional Centre 
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EXECUTED PROMOTIONAL CAMPAIGN BY PP7-CITY OF 
SAN BENEDETTO DEL TRONTO 

 
The project partner involved: PP7 – San Benedetto del Tronto 

On what level has the promotional campaign been executed (local / regional / 

national / cross-border / international) and which local destination was promoted 

by implementing promotional activities: 

The promotional campaign was primarily organised on a regional and local but aimed 
also at reaching the international public through the participation at the tourist fair in 
Rimini. The videos produced and material has been shared through the media accounts 
of the municipality, local and regional newspapers, and TV. 

 

Description of the implemented promotional campaign activities: 

1. Organisation of the study tour with the manifestation ongoing 
 

On the weekend of 12-14 November, an educational tour dedicated to "tour operators" 

and "travel bloggers" was held in San Benedetto del Tronto. It was organised by the 

Municipality of San Benedetto del Tronto and some associates of EAT, Excellence 

Adriatic Tourism, the association of tourism and cultural realities of the territory of San 

Benedetto del Tronto established during the activities of the Interreg Italy - Croatia 

ARCA ADRIATICA project. 

The leader of EAT, the travel agency - tour operator "Marchuzzo Viaggi - Piceno 2.0", 

planned and coordinated the three-day visit to the city, proposing to the approximately 

30 participants from all over Italy a programme rich in cultural, food and wine and 

naturalistic events, with particular attention to eco-sustainability and presenting the 

"excellences" of the territory. Among the activities proposed, a new tourist package 

characterised by "geocaching", a unique interactive treasure hunt involving the city's 

symbolic places within a 5-kilometre radius. In organising the event, the collaboration 

of the Italian Naval League of San Benedetto del Tronto, Gianfranco's Ciclofficina, 

the Museo del Mare, the "Buscemi" Hotelier Institute, the Hoteliers' Association and the 

Sentina Regional Nature Reserve was invaluable, all working together to offer a tourist 

package that can be enjoyed all year round. 
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On the first day of the initiative, participants got to know the Sea Museum through a 

guided tour and a ceramics workshop. On the second day, they participated in 

geocaching by bicycle, a new way of discovering the city in its various aspects (history, 

art, tradition, nature), from the Paese Alto to the Museo d'Arte sul Mare - MAM and the 

Sentina Nature Reserve. 

The following days were devoted to discovering the tradition of the San Benedetto 

seafaring industry, with a boat trip on the recently restored "Tastutina" , maneuvered 

by the skippers of the Lega Navale. Following the "Tastutina", guests were able to listen 

to stories of how, at the beginning of the 20th century, fishermen managed to fish, often 

braving storms, with these small boats, while women from the shore recognised the 

family boats by the colours of their sails and the symbols that decorated them. 

The three days were punctuated by food and wine refreshments featuring excellent 

traditional local dishes washed down with wines from the San Benedetto hinterland. Of 

course, there was no shortage of tastings of brodetto alla sambenedettese. A 

promotional video for advertising the tourist package has been produced in local 

language, and will be used by center of excellence, EAT Association and the 

promotional centre for publicity. The video shows a general tour of the city and promotes 

acitivites, as for example geocaching in the city. 

Link of the video available on YouTube: 

https://www.youtube.com/watch?v=Wca4rrDJ_nU 

 
Photos 

 
 

 

https://www.youtube.com/watch?v=Wca4rrDJ_nU
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2. Participation at the tourism fair TTG RIMINI 

 
 

Conferences in Rimini and Teramo on good practices in sustainable tourism in San 
Benedetto del Tronto for the Arca Adriatica project. 

 
How can the issues of sustainable tourism and the enhancement of biodiversity and 
human and natural heritage be used to set up strategies for the socio-economic 
development of a territory? How can local communities be enhanced and the ecological 
value of ecosystems increased? 
These issues were the focus of two events involving the city of San Benedetto del Tronto 
and its participation in the INTERREG ARCA ADRIATICA Community project, which 
involves territories in Italy and Croatia on precisely these topics. 
The first public event is scheduled for Thursday 14 October in Termoli in the context of 
the BIOTOURS project financed with INTERREG funds and involving partners from 
Italy, Albania and Montenegro: municipal officials Sergio Trevisani and Mauro Alfonsi 
and consultant Guido Capanna Piscé will present the ARCA project as an example of 
good development practices. 
The second was held on Friday 15 October in Rimini, where TTG - Travel Experience 
takes place, the reference event for the promotion of world tourism in Italy and for the 
marketing of the Italian tourist offer in the world. There was here a presentation of the 
ARCA ADRIATICA project, the results achieved and the actions undertaken to date, 
with a look at the development objectives. Sustainable tourism, deseasonalisation of 
tourism in a maritime destination such as San Benedetto, social and environmental 
sustainability, marketing and tourist packages were also discussed with the EAT - 
Excellence Adriatic Tourism association, which was set up during the implementation 
of ARCA ADRIATICA and brings together local operators in the tourism sector. 
On this occasion, the video "San Benedetto - Arca Adriatica" by directors Giacomo 
Cagnetti and Rovero Impiglia will be presented. 
In Rimini fair, it is estimated that 43.600 people were reached, according to official 
data shared by the organization managers of TTG Rimini fair. 
Participants at TTG Rimini below and pictures. 
Link TTG Agenda:
 https://www.ttgexpo.it/eventi/programma/seminari-e- 
convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-
patrimonio- marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-
benedetto-del- tronto-nell-attuazione-del-progetto-arca-adriatica.html 

 

 

 

https://www.ttgexpo.it/eventi/programma/seminari-e-convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-patrimonio-marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-benedetto-del-tronto-nell-attuazione-del-progetto-arca-adriatica.html
https://www.ttgexpo.it/eventi/programma/seminari-e-convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-patrimonio-marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-benedetto-del-tronto-nell-attuazione-del-progetto-arca-adriatica.html
https://www.ttgexpo.it/eventi/programma/seminari-e-convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-patrimonio-marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-benedetto-del-tronto-nell-attuazione-del-progetto-arca-adriatica.html
https://www.ttgexpo.it/eventi/programma/seminari-e-convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-patrimonio-marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-benedetto-del-tronto-nell-attuazione-del-progetto-arca-adriatica.html
https://www.ttgexpo.it/eventi/programma/seminari-e-convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-patrimonio-marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-benedetto-del-tronto-nell-attuazione-del-progetto-arca-adriatica.html
https://www.ttgexpo.it/eventi/programma/seminari-e-convegni/e18137384/protezione-promozione-e-valorizzazione-turistica-del-patrimonio-marittimo-adriatico-capitalizzazione-e-buone-pratiche-della-citta-di-san-benedetto-del-tronto-nell-attuazione-del-progetto-arca-adriatica.html
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• Photos 
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• Agenda 
 

 



 
 

 
 

 
  
 
 

 

118 
 

 

3. Advertisement on TV stations and other digital and print media 
 

The promo video along with activities and the project itself were advertised on the 
TV station Vera TV, local newspapers both regional and local. 
In accordance with the document provided by Vera TV, on average 6.000 people 
are reached on every session. 

 

https://www.veratv.it/index.php/2021/09/20/arca-adriatica-un-viaggio-nella-storia-
della- marineria-molto-apprezzato/ 

 

https://www.veratv.it/index.php/2022/01/03/san-benedetto-del-tronto-arca-
adriatica- concluso-il-progetto-triennale-2/ 

 

https://www.farodiroma.it/arca-adriatica-uscito-il-video-geocaching-di-cagnetti-
e- impiglia-una-caccia-al-tesoro-interattiva-tra-i-luoghi-simbolo-di-san-
benedetto/ 

 

4. Promotion through the local SBT Promotional Centre 
 

The Promotional centre in SBT was established as a new collaboration space of the 
local and regional tourism operators with the municipality, EAT Association and others. 
The promotional Centre organized a meeting in which the tourist package was 
introduced and the educational tour held with some of them attending were a teaching 
and learning moment for all participants so to be able to convey the message of the 
project and attract tourists more involved in the culture, heritage and environment. What 
is important, is that the promotional centre will continue operating together even after the 
project closure and the group created is working well together. 

 
As per the estimated number of people reached within the promotional centre, 

promotion of activities and tourist packages, the average number of tourists reached 

is 165.043 people. The number was counted considering the average income in San 

Benedetto del Tronto from 2011 to 2020. 

 

 

https://www.veratv.it/index.php/2021/09/20/arca-adriatica-un-viaggio-nella-storia-della-marineria-molto-apprezzato/
https://www.veratv.it/index.php/2021/09/20/arca-adriatica-un-viaggio-nella-storia-della-marineria-molto-apprezzato/
https://www.veratv.it/index.php/2021/09/20/arca-adriatica-un-viaggio-nella-storia-della-marineria-molto-apprezzato/
https://www.veratv.it/index.php/2022/01/03/san-benedetto-del-tronto-arca-adriatica-concluso-il-progetto-triennale-2/
https://www.veratv.it/index.php/2022/01/03/san-benedetto-del-tronto-arca-adriatica-concluso-il-progetto-triennale-2/
https://www.veratv.it/index.php/2022/01/03/san-benedetto-del-tronto-arca-adriatica-concluso-il-progetto-triennale-2/
https://www.farodiroma.it/arca-adriatica-uscito-il-video-geocaching-di-cagnetti-e-impiglia-una-caccia-al-tesoro-interattiva-tra-i-luoghi-simbolo-di-san-benedetto/
https://www.farodiroma.it/arca-adriatica-uscito-il-video-geocaching-di-cagnetti-e-impiglia-una-caccia-al-tesoro-interattiva-tra-i-luoghi-simbolo-di-san-benedetto/
https://www.farodiroma.it/arca-adriatica-uscito-il-video-geocaching-di-cagnetti-e-impiglia-una-caccia-al-tesoro-interattiva-tra-i-luoghi-simbolo-di-san-benedetto/
https://www.farodiroma.it/arca-adriatica-uscito-il-video-geocaching-di-cagnetti-e-impiglia-una-caccia-al-tesoro-interattiva-tra-i-luoghi-simbolo-di-san-benedetto/
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EXECUTED PROMOTIONAL CAMPAIGN BY PP8-CA FOSCARI 
UNIVERSITY OF VENICE 

 
 

Promotion through the local Promotional Centre 

 
 

The promotion of Arca Adriatica Project through the Venice Promotional Centre 

concerned the direct – oral and indirect dissemination of the contents, destinations, 

elaborated promotional material to general public, to local people, professionals, 

institutions and associations working within cultural and environmental tourism in Venice, 

the lagoon and the surrounding area linked with the lagoon by waterways (rivers and 

channels) and inland waters landscapes of relevant tourism interest. 

The PP8 – Ca’ Foscari Unversity Venice promotional campaign developed through 

actions, intended for both a general public and a scientific, educational and professional 

public, through general and specific activities. 

➢ Diffusion of oral informations and printed promotional materials (leaflets and 

brochures) through the University: Humanities Department, Management 

Department, CISET – Centro Internazionale di Studi sull’Economia Turistica / 

International Centre for Studies on Tourism Economics. Extimated number of 

infomed people: 500. 

➢ Diffusion of oral informations and printed promotional materials (leaflets and 

brochures) through the participants to the Venice Promotional Center Workshop 

(see below) and through associations and institutions member of Venice CoE; 

among others, through the General Direction of Veneto Museum (Ministry of 

Culture) – National Sea Archaeology Museum of Caorle (Venice), the Naval 

History Museum of Venice, the Arzanà association, the “Amici del Nuovo Trionfo” 

Association, the Lega Navale of Mestre, the Lega Navale of Caorle. Extimated 
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number of informed people: 4.000/5.000 (based on 2019 data, the Naval History 

Museum of Venice alone had on average about 3.500 visitors per month between 

October and December, see page 125 of the document 

https://www.comune.venezia.it/sites/comune.venezia.it/files/immagini/Turismo/An 

nuario%20del%20turismo%202019%20rev%2026%2011%202020.pdf). 

➢ In the context of Arca Adriatica project was directed a Master’s Degree Thesis of 

a Ca’ Foscari University Venice – Humanities Department student (Director Prof. 

Carlo Beltrame, Co-Director Dr. Stefano Medas) entitled “Il patrimonio etnografico 

delle imbarcazioni minori della laguna veneta e della gronda: un approccio 

attraverso il censimento delle associazioni remiere” (academic year 2019-2020), 

about the lagoon and inland waters traditional boats heritage and the current reality 

of traditional rowing associations, its cultural, sporting, social and environmental 

impact on local people (http://dspace.unive.it/handle/10579/17171?show=full ). 

➢ On 17 of May 2021 the Venice Promotional Center organized the online workshop 

entitled “The Arca Adriatica Project and the promotion of a tourism product 

dedicated to the traditional maritime heritage (sea and inland waters). Itineraries 

among Caorle, Venice, the lagoon and the region”, attended by 63 documented 

participants (see report, promotion, participant list and documentation uploaded in 

the Arca Adriatica G-Drive 

(https://drive.google.com/drive/u/2/folders/1yKVlk9irTqz5DQrf12PMpp4Hmjx6JHHJ ). 

The workshop provided the opportunity to reach professionals, companies, 

associations and institutions working within the cultural and environmental tourism 

product linked to the maritime heritage, traditional navigation (row and sail), inland 

waters landscapes and sites in Venice, the lagoon and the territory. Extimated 

number of informed people: about 10 more for each participant, therefore 600 

about. 

http://www.comune.venezia.it/sites/comune.venezia.it/files/immagini/Turismo/An
http://dspace.unive.it/handle/10579/17171?show=full
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EXECUTED PROMOTIONAL CAMPAIGN BY PP9-
MUNICIPALITY OF TKON 

 
 

The project partner involved: PP9-Municipality of Tkon 

On what level has the promotional campaign been executed (local / regional / 

national / cross-border / international) and which local destination was promoted by 

implementing promotional activities: 

Local destination of Tkon, as well as cross-border ARCA ADRIATICA destination were 
promoted on local (media and TV advertisement), regional (study trip), and national level 
(tourism fair in Rimini and Biograd na Moru). 

 
Description of the implemented promotional campaign activities: 

1. Organization of the study tour 
 
On 14 and 15 December 2021, the Municipality of Tkon presented a new tourist itinerary 
based on maritime heritage and the natural and historical beauties of the place. Through a 
study trip, tourism professionals, journalists and other lovers of maritime tourism and 
heritage (a total of 11 participants) had the opportunity to get to know Tkon and new tourism 
products created as part of the Arca Adriatica project. 
In addition to presenting the key results of the project - Interpretation Center, restored boats 
and installed markings, participants were introduced to the rich cultural and sacred heritage 
of Tkon, without which the experience of the destination is not complete. We also visited 
the Benedictine monastery of St. Cosmas and Damian with whom the participants were 
enchanted. 
Traditional cuisine and a good klapa song with dinner certainly contributed to making all 
participants feel comfortable and welcome. 
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Invitation to study trip to Tkon (14-15.12.2021) 
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Agenda 
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Invitation sent by e-mail: 
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2. Participation at the tourism fair TTG in Rimini, Italy (also in Biograd na 
Moru) 

 

Tkon municipality participated in TTG fair in Rimini on October 15th, 2021 together with 
the organizer and responsible partner PP7, San Benedetto del Tronto. PP7 booked the 
conference hall that was public, in other words open for all participants of the fair. 
During the fair, Tkon municipality, with the help of their external experts, presented Tkon 
and its role in the project to the participants in the conference hall of the fair. For the 
purpose of promotion of Tkon Municipality on the fair, a power point presentation in English 
and Italian was created as main presentation and promotion tool. Additionally, Tkon 
brought printed promotional brochure created by PP7 and handed out to participants. 
 
The municipality of Tkon also participated in the fair in Biograd na Moru, ie the Biograd 
Boat Show 2021, the largest Croatian and Central European fair at sea. The municipality of 
Tkon is 21th of October 2021. performed together with the Kvarner Tourist Board and the 
Association “Kuća o batane”, where the project results of the Arca Adriatica project were 
presented. 

Confirmation of arrival and communication with the organizers of the fair, PP7 
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Agenda: 
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Final press report of the TTG fair 
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Photos from the fair: 
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3. Advertisement on TV stations and other digital and print media 

 

In order to properly promote videos made within WP5, Tkon municipalty broadcasted their 
15 second promo video 15 times on 3 different TV stations (5 broadcasts on 3 differenct 
TV stations). TV stations that broadcasted the video are: TV nova, Diadora TV and OTV. 
Promotion lasted for a week during Christmas holidays from 26th till 31st of December 2021. 
Diadora TV and OTV were not able to give us viewers information because they do not 
collect such data. Video that was promoted on TV: 
https://www.youtube.com/watch?v=cyhY6sStdjI 

 
Press release send to media 

 

https://www.youtube.com/watch?v=cyhY6sStdjI
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4. Promotion through the local Promotional Centre 
 

A Promotional Center has been established in Tkon as part of the Tourist Board as an 
important point for informing guests about the maritime heritage in Tkon. 
Promotional Center, set up within the Tkon Tourist Board at Tkon, Mulina 6, informed 
visitors about the project by sharing materials (leaflets, brochures), exhibiting visual 
identity (roll-up) and promoting project activities (cultural and tourist event "Đir po 
konalu", workshops, traditional boats, etc.). 
Tkon Tourist Board estimates that it has informed about 2.000 tourists about the Arca 
Adriatica project from its inception in July 2020 to December 2021. 
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Within the promotional center, Tkon municipality organized an educational workshop for 
the citizens of Tkon who are working in tourism sector and everyone else interested, 
excluding members of Centre of excellence. Workshop was organized within the study 
trip to Tkon, on 15th of October. 28 participants had an opportunity to hear about the work 
done within the project and about Tkon as a new Arca Adriatica tourism destination. 
 

Invitation to workshop: 
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Photos from the workshop 
 

 


