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1. Introduction

The	 Adriatic	 Sea	 houses	 a	 large	 number	 of	 diverse	 and	 unique	 marine	 ecosystems.	 These	
ecosystems	 are	 a	 key	 developing	 factor	 for	 Blue	 Economy	 purposes.	 Enhancing	 their	
attractiveness	is	compulsory	in	order	to	foster	Blue	Growth	across	the	Adriatic	Sea.	To	this	aim,	
ADRIREEF	focuses	on	the	development	of	project	outputs	able	to	open	concrete	opportunities	
of	environment	protection	and	to	foster	the	creation	of	novel	economic	activities,	making	the	
Adriatic	area	more	attractive	for	SMEs	investments	and	development.	

Moreover,	 ADRIREEF	 is	 expected	 to	 contribute	 to	 knowledge	 transfer	 by	 drafting	 relevant	
documents	 concerning	 both	 decision-makers	 and	 blue	 economy	 stakeholders.	 Therefore,	 the	
project	 invests	 in	the	effective	engagement	of	relevant	stakeholders:	activity	3.5	 leads	to	the	
identification	and	classification	of	relevant	stakeholders.	

The	results	are	indeed	the	foundation	for	the	surveying	activity	(Act.	2.6),	that	will	create	and	
foster	significant	exchange	opportunities	between	the	project	and	key	stakeholders.	

2. Activity overview

Activity	2.6,	contributes	to	the	Programme	output	indicator	n.	C004	
“Productive	 Investment:	 number	 of	 enterprises	 receiving	
nonfinancial	support”.	

In	 line	with	 the	 AF,	 in	 order	 to	 collect	 relevant	 information	 from	
the	 identified	 key	 stakeholders	 on	 their	 approach	 to	 innovation,	
the	 project	 sets	 up	 an	 online	 survey,	 promoted	 by	 PPs	 via	
newsletter	and	direct	invitation.	The	survey	is	opened	for	45	days,	
provided	 in	 English,	 Italian	 and	 Croatian.	 At	 the	 end,	 a	 specific	
report	 will	 be	 drafted	 and	will	 be	 part	 of	 the	 final	 report	 of	 the	
project.	

“Without	receiving	a	financial	
support,	enterprises	will	benefit	
of	the	project	outputs	(i.e.	the	
Guidelines	and	the	Code	of	
Conduct).	These	outputs	will	

contribute	to	the	valorisation	of	
Adriatic	reefs	in	order	to	allow	a	
sustainable	exploitation	of	the	
marine	ecosystems	concerning	

the	Blue	Economy	field.”	

(AF	details)	
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3. Methodology

The	survey	is	provided	online	using	Google	Modules	in	English,	Italian	and	Croatian	 language.	
The	link	to	the	questionnaire	is	sent	to	the	selected	stakeholders	by	each	PP	via	newsletter	or	
direct	invitation.		

The	survey	will	be	available	for	45	days	and	will	be	addressed	to	stakeholders	operating	in	the	
main	blue	economy	sectors:	sport	diving,	professional	diving,	sport	fishing,	professional	fishing	
aquaculture,	other.		

The	survey	is	made	of	four	sections:	

• Section	I	:	General	Information

• Section	II	:	Approach	to	Innovation	in	the	period	2017-2019

• Section	III:	Strategies	for	business	development

• Section	IV	:	Instruments	for	innovation

The	 4	 sections	 include	 two	 different	 types	 of	 questions:	 short	 answer	 and	multiple	 choice	
questions.	

Short	answer	questions	allow	the	Stakeholders	greater	flexibility,	but	they	are	more	difficult	to	
record	and	score.	Therefore,	the	questionnaire	mainly	uses	closed	multiple	choice	which	can	be	
easily	scored	and	coded	for	the	final	project	report.	

Since	 the	 questionnaire	 is	 self-administered,	 the	 order,	 number	 and	 type	 of	 questions	 is	
carefully	 constructed:	 questions	 are	 short	 and	 written	 with	 a	 simple	 and	 direct	 vocabulary.	
There	are	only	22	questions	and	they	are	ordered	trying	to	catch	immediately	the	respondent's	
attention.	

In	 order	 to	 reduce	non-response	 and	 reach	 the	 selected	 target,	 the	 following	 strategies	 are	
implemented:	
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4. Action plan

5. The stakeholders Survey

Online	survey	form	(English	version)	

• Advance	e-mail/phone	call:	to	announce	the	upcoming	survey
• Short	introduction:	communication	with	survey	includes	a	short

description	of	the	project
• Friendly	questionnaire:	brief	and	easy	to	reply	questions
• Follow-up:	PPs	will	solicit	stakeholders	before	the	survey	expiry
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