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1. Aim and scope of this document  
 
This document reports the activities implemented during the MIMOSA Awareness and Sensitization 

campaign (ASC). The campaign has been developed during 2022 based on the objectives of WP3 and 

following the formalized methodological steps and the implementation process described in the D.3.4.1 

(Methodology for elaborating awareness and sensitization programmes at regional and cross-border 

level), delivered in September 2021. 

Consistently with and in support to the EUSAIR strategy, the main objective of the MIMOSA ASC is to 

spread the knowledge of MIMOSA premises and of its results (studies, actions, pilots) through a series 

of participatory and engagement activities for the stakeholders and for the public in general. 

In this document the pathway/strategy adopted for the awareness campaign is described in detail, 

aiming at providing a replicable model (among many) for similar activities to be developed in other 

contexts territorial contexts and cross-border areas. For this reason, the report also highlights the issues 

faced during the different implementation steps and the problem-solving strategies for, transferring 

methodology and implementation plan into practice. This document is therefore a report of the 

awareness and sensitisation activities that were carried out during 2022.  

The document is structured as follows: section 2 provides a summary of the activities, while section 3 

and 4 are focused on two main activities: the surveys (questionnaire design, identification of the 

respondent population, conduction of the survey and recall etc.) and the series of interviews and 

discussion groups developed for the campaign (geographical hubs definition, selection of coordination 

with partners for interview sessions, etc.) The 5th section describes the targeted communication actions, 

in collaboration with partners and particularly with PP12 (Hž Putnički Prijevoz D.O.O.) who is in charge 

with the communication activities and systematically supported the AW-S campaign in real-time. Finally, 

the concluding section will include some final considerations and key-points of the overall campaign, at 

the end of this project experience. 

It is not within the scope of this document to describe the results of the information gathering and 

interviews that took place during the campaign. The in-depth analysis and the overall evaluation of the 

results of each activity (surveys, questionnaires, on-field interviews, dissemination & communication 
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activities etc.) will be instead provided in the O.3.6 (“Awareness and sensitization programme at regional 

and cross-border level”). 

 

2. The implementation strategy of the MIMOSA awareness and sensitisation campaign 
 
The early stages of the implementation of the MIMOSA awareness-raising campaign took place up to 

February 2022. They mainly consisted in defining and summarizing the overall state of the art of the 

MIMOSA project. Since the beginning, the MIMOSA project has been affected by the emergency and 

restrictive measures due to the COVID-19 pandemic crisis, particularly as regards on-field activities. Since 

the evolution of the pandemic crisis could not be foreseen, in the preparation of the Methodology for 

developing the awareness and sensitisation programme (D.4.3.2) both on-field and on-line / blended 

activities have been planned. However, the gradual improvement of the situation allowed the main 

planned on-field activities to be carried out. 

Before the end of January 2022 a series of preliminary steps has been completed. Specifically: 

• Information among MIMOSA partners about the campaign, organising several debriefing on-line 

meetings with Lead Partner and WP Leaders to collect the delivered materials, to summarize the pilot 

implementation status and next steps, and to receive feedback and suggestions regarding the 

implementation of the different phases of the campaign. 

• Identification of a list of potential stakeholders present on the two coasts (Italian and Croatian) of 

the Adriatic Sea. Through an on-line research and targeted phone calls, the following categories have 

been taken into consideration: a) regional/local public administration depts. in charge for mobility and 

transport policy; b) coastal and cross-border transport operators/providers (public and private); c) port 

authorities and minor ports located in the programme area; d) tourist enterprises/boards and  agencies; 

e) universities and researchers; f) regional/cross-border development agencies and associations focused 

on transport issues. 

• Drafting and delivering a AWSC Implementation Plan (please, see ANNEX A.1 to this document) as a 

user friendly working tool for the replication of our AWSC. The implementation plan describes how to 

organize and set-up the campaign in 10 implementation steps including activities, time plan, 
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management risks and deviations, implementation status and major objectives and expected results. It 

has been a useful tool for a day-by-day implementation and monitoring process. 

• Organizing and coordinating with MIMOSA Communication WP Leader targeted on-line and social 

media actions, in order to spread and exploit the different implementation steps of the AW-S Campaign, 

in parallel with on-filed activities. 

Such preliminary on-desk activities allowed to draw an overall picture of the state of the art of the 

project and to select the main documents and results to adopt in the ASC. Beyond the preliminary 

activities, the groundwork of the MIMOSA awareness and sensitisation campaign stands in two main 

activities: a) the wide-ranging survey, b) interviews and discussion groups. 

a) A relevant part of the ASC has been the implementation of a wide-ranging survey concerning the 

levels of awareness and information on the quality, safety, and environmental sustainability of maritime 

and coastal transport in the Programme area. Such survey was conducted through the elaboration and 

distribution of targeted questionnaires.  At the end of January ’22 has been prepared the draft of a 

targeted questionnaire aiming at assessing the level of awareness before the on-field activities, as it was 

established in the methodology. Another survey has been developed at the end of the ASC for the 

evaluation of changes occurred in the meanwhile. In the next section we describe the procedural details 

of the surveys, while the results, together with other information and data from the ASC are discussed 

in the output O.3.6. 

b) Another key activity of the ASC has been the organisation of individual on-field interviews and on-site 

discussion groups, implemented in 6 main cities of the Programme area (3 on the Italian and 3 on the 

Croatian Adriatic coast). Despite the restrictions due to Covid-19, organizing a permanent internal 

communication, discussion and coordination based on remotely and on-line modes, allowed the 

campaign to be effectively organized, thanks to the support and active involvement of all project 

partners. This effort is a key strategic element to cover and reach the widest territorial area and to 

achieve a huge stakeholder and public engagement - ensuring the needed baseline for the development 

of the campaign - within the Interreg Italy-Croatia Programme area. Setting up the stakeholder dataset 

allowed to pre-contact and informing a wide panel of stakeholders, by e-mails and phone calls, in order 

to explain main objectives and goals of the MIMOSA project. 
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The next two chapters will describe in detail, the organisation and development of these 2 actions during 

the campaign, focusing on the used tools/applied methods and on the levels of 

participation/engagement achieved. The specific outcome of the activity results, as already explained in 

the introduction, will be described, and analysed in depth in O.3.6 (the specific output of ACT3.4 planned 

within the MIMOSA project framework). 

 

3. Awareness-raising and Sensitization Survey. 
 

3.1 Definition of the questionnaires structure  

The specific objective of the survey (see ANNEX A.2) is to conduct an ex-ante analysis concerning the 

levels of information and awareness relating to the different modes of maritime and coastal passenger 

transport. A primary goal of this action was to achieve a territorial baseline able to better orient and 

focusing the campaign activities and at the same time dissemination of the MIMOSA project results.  

This questionnaire addressed a wide public of respondents and it was structured on a total of 15 

closed/multiple-choice questions. The time needed to fill in was calculated in a maximum of 10/15 

minutes. The 15 questions are organized in 3 specific sections (5 questions each). The questionnaire has 

been distributed in the two official languages of the Programme Area (Italian and Croatian) in order to 

reach the widest potential audience of respondents. 

The questionnaire has been conceived to be completed anonymously. The data provided by respondents 

were exclusively processed in aggregate form. No questions concern aspects related to individual 

personality, gender preferences, religious or political beliefs or other sensitive aspects were included. A 

specific info-sheet, included at the beginning of the template, informed the respondents regarding 

Privacy Policy, and Data Protection Notice according to Articles 13 and 14 - EU Regulation No. 679/2016. 

In order to collect basic elements for an aggregated analysis on the composition of the overall population 

of respondents, some general data were requested before starting the fulfilment of the questionnaire. 

Specifically, about the general data, 5 specific sections were to be completed (always in multiple choice 

mode): i) living territory (national/regional); ii) age; iii) gender; iv) education/qualification v) career/job 
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situation. The he answers were set in multiple-choice mode in order to facilitate answering within 

specific categories.  

The first section of the questionnaire was focused on the territorial framework of the respondents (see 

box 1).  All the 5 questions of the section 1 displayed a series of multiple-choice answers for the 

respondent. At the same time, based on the first choice – in order to collect more targeted information 

-either a new set of potential answers were listed, and in some cases, open boxes were provided to 

describe specific experiences. The second section considered the respondent individual experiences (see 

box 2). In this set of questions were provided multiple-choice answers to flag on, in order to give a wide 

range of options, speeding up the time needed to complete the questionnaire. At the same time the 

option to provide an answer beyond the pre-defined options was always given, together with the 

request of the explanation in an open text box. 

Finally, the third section of the questionnaire was targeted on the individual perception and evaluation 

with respect to a series of issues, specifically on: EU/national/regional/local transport policies; collective 

and individual travel-related behaviours/habits; role/impact of awareness campaigns; the impact of 

transport on the climate crisis; improvements achieved in the last years concerning more sustainable 

transport options (Box 3). 

 

Box 1: questions of the survey related to the territorial framework of the respondents 

#1. In the last few years, have any awareness and/or information campaigns been organised and 
promoted in your area (national, regional, local) on the issues of quality, safety, equity, environmental 
sustainability of transport? 

#2. In your local area, where you live and/or work, which are, in your opinion, the main problems/critical 
issues concerning passenger transport services and citizen mobility? (More than one option can be 
flagged) 

#3. In your local area the presence of tourist flows during the high season, which kind of impact, do you 
think, produces? 

#4. In the last few years, have there been any improvements concerning the quality of the transport 
systems? (ex. better transport services, environmental sustainability, connection to long-distance 
transport nodes, road networks and infrastructures) 

#5. In the last few years - in your local area - has there been any improvement/increasing concerning the 
transport connections with the opposite Adriatic shore, specifically in terms of connections between Italy 
and Croatia (e.g. new maritime connections, new bus lines, new train lines, new flight lines, multimodal 
links, etc.)? 
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Box 2: questions of the survey related to respondents’ individual experience 

#6. Have you ever travelled between Italy and Croatia (or reverse) and, in case of a positive answer, for 
what specific purpose? 

#7. In the last few years, have you ever had the opportunity to travel with new/innovative means of 
transport, selecting one or more listed below? (More than one option can be flagged). 

#8. Have you ever in the past been involved/co-organised or just participated in any of the following types 
of initiatives/campaigns to raise awareness - to promote sustainable transport - to reduce traffic pollution, 
etc.? (More than one option can be flagged). 

#9. Planning your travels (for different reasons: work/tourism/leisure etc.), which kind of relevant factors 
do you consider firstly, concerning the transport mode/means of transport? (More than one option can 
be flagged). 

#10. Concerning your own car, when and in which kind of specific travel/move do you prefer to take? 

Box 3: questions of the survey related to respondents’ individual evaluation 

#11. Considering a scale from 1 to 10, how would you rate public policies/measures    
(local/regional/national/European) concerning improving quality, safety and environmental sustainability 
of transport, related to the Adriatic coastal/maritime areas of Italy and Croatia? 

#12. Do you consider individual behaviour/habits can significantly influence the overall issue of 
sustainable transport and its environmental impact? 

#13. Regarding the issue of environmental and climate emergency, how much benefit do you think the 
actual improvement of transport quality and sustainability could achieve? 

#14. Do you think that awareness/promotion/information campaigns and citizens’ involvement are an 
effective tool for influencing people's behaviours and at the same time to “condition” policies aimed at 
improving quality, safety and environmental sustainability of the transport system? 

#15. Based on your perception, do you think – during the last 10 years - at a European and global level, 
real and concrete progress has been made in improving the quality, safety, and environmental 
sustainability of transport? 

The first three section constituted the basic questionnaire, which was supplemented by two sets of 5 

questions each, designed to deepen the analysis targeted to two specific segments of potential 

respondents with relevant knowledge/experience in the transport sector. 

The first target is represented by public and private transport operators, tourism sector operators, 

transport & mobility practitioners and experts. The second target included policy makers, i.e.  transport 

and mobility officers, managers, and planners of the main local administrations (municipalities / public 

transport providers) (see boxes 4 and 5). The goal of these additional sets of questions was to analyse 

more in depth the different territorial contexts in the Programme Area, through the contribution of 

those working in the transport sector both as operators and/or as public service administrators/officers. 
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Box 4: additional questions to the basic questionnaire addressed to target group 1 (public and private 
transport service operators; tourism sector operators; transport & mobility practitioners and experts) 

#1 Please provide the category of Service/Company/Agency you work for… 

#2 Could you mention - in the last 10 years - the most relevant innovations introduced by your 
Service/Company/Agency in terms of sustainable mobility? (More than one option can be flagged) 

#3 Which are the main factors, in your opinion/experience, could be effective in determining and 
promoting a successful transition to sustainable mobility and transport modes, in terms of quality, safety, 
equity and environmental sustainability? (More than one option can be flagged) 

#4 Considering your job position/territory, how do you evaluate the impact of the tourist flows on the 
different transport/mobility services during high season peaks? 

#5 Concerning the transport connections between Italy and Croatia, which are the main passenger 
transport modes/services available in your local area? (More than one option can be flagged) 

Box 5: additional questions to the basic questionnaire addressed to target group 2 (transport and 
mobility officers, managers and planners of the main local administrations) 

Please indicate the administration department of your municipality you work for, or if you are deputy 
mayor/mayor of the municipality: 

#1 Could you provide us the main initiatives/measures/actions adopted by your municipality for 
sustainable mobility transition in the last 10 years? (More than one option can be flagged). 

#2 Which are the main factors, in your opinion/experience, could be effective in determining and 
promoting a successful transition to sustainable mobility and transport modes, in terms of quality, safety, 
equity and environmental sustainability? (More than one option can be flagged). 

#3 Considering your job position/local administration area, how do you evaluate the impact of the tourist 
flows on the different transport/mobility services during high season peaks? 

#4 Concerning the transport connections between Italy and Croatia, which are the main passenger 
transport modes/services available in your local area? (More than one option can be flagged). 

Finally, at the very end of the awareness and sensitisation campaign (November 2022) a short 

questionnaire has been launched to understand potential differences between “ex ante” and “ex post” 

awareness and sensitization campaign implementation. The questions of this survey are shown in box 

6. They have been conceived taking into consideration the structure of the previous ones, but at the 

same time using different delivering channels/on-line suites.  

 

Box 6: questions included in the final survey for the assessment of ASC impact  

#1. How informed do you consider yourself on the issue of sustainable transport? 

#2. How informed do you consider yourself on the issue of sustainable maritime and coastal transport? 



 
 
 

 11 

11 
 

#3. In your opinion, have the Italian/Croatian citizens started to move towards more sustainable forms of 
mobility in the last years? 

#4. In your opinion, as much could be reduced “individual car dependency” by improving maritime and 
coastal transport between Italy and Croatia? 

#5. In your opinion, how much EU projects contribute to the transition towards more sustainable 
transport modes/habits? 

 

3.2 Dissemination of questionnaires and recall of respondents 

The survey has been launched between April and June 2022, through the EU Survey platform (figure 1), 

an open-access platform provided by the EU Commission within the Participant Portal tools. this 

platform was chosen because it has a number of advantages that make it a versatile and effective tool. 

Specifically: 

- is available free of charge on an intuitive and easy-to-manage platform; 

- is fully open source and published under the European Union Public License; 

- offers a wide variety of elements, from classic ones (e.g. simple text questions and multiple-choice 

questions) to advanced tools like editable spreadsheets and multimedia elements, including 

dynamics structural elements providing an interactive experience (e.g. questions changing according 

to previous answers); 

- participants’ privacy is guaranteed; 

- provide an easy and effective tool to manage the contact list; 

- provides a basic descriptive analysis through visualization of data and charts. 

The main questionnaire, for the wide public (15 questions), has been open for 30 days after the launch. 

In order to ensure a wide diffusion and an adequate response rate to guarantee the analysis of the 

results, a series of supporting side activities were conducted: as example re-call/remind e-mails and a 

series of phone calls to solve any problems related to link-connection or additional details to 

manage/complete the form. In parallel, also the 5 additional questions-packages were distributed to 

selected potential respondents, on the basis of their regional location and their roles in the different 

transport systems and/or local public administration, considering the different territorial context and 

governance systems within Italy and Croatia. 
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A fundamental contribution has been provided by all partners of the MIMOSA project, who provided a 

strong effort and support by directing the link to several stakeholders in the different targeted 

territories, and publishing the call in their official web sites. 

 
    Figure 1 – The editor dashboard of the EU SURVEY platform with the MIMOSA Survey header (Italian version) 

 
    Figure 1 – The EU SURVEY platform. The editor dashboard 
 

3.3 Conclusion of the survey and collection of the results  

At the end of the survey, 183 completed questionnaires were collected for the Italian version and 101 

for the Croatian ones, in total 284 questionnaires were collected within the whole Programme area. 

Unfortunately, the additional 5-questions package to selected respondents did not receive an adequate 

level of responses to be analysed. Probably due to an overlapping of the delivering phases. Finally 

concerning the instant “ex-post” survey the results will be reported in the O.3.6 together with the 

related analysis. Since this document is concerned with reporting on the method and activities carried 

out for the awareness and sensitisation campaign, the results of the questionnaires are not presented 

here but, as mentioned above, are presented in output 3.6. Here we simply show number of 

respondents and related regional location are shown in the following figure (figure 2- 3). 
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Figure 2: Survey response from Italy and regional distribution of the respondents 

 
 
 
 
 
Figure 3: Survey response from Croatia and regional distribution of the respondents 

 
 
 
 
 
 

4. On-field interviews & discussion groups. 

 

4.1 Identification of territorial city-hubs and on-field interview organization  

To organize the on-field activities we identified 3 “city-hubs” for each Country, as venues to conduct a 

series of interviews, both individual and through discussion groups involving relevant stakeholders. 

Consequently, three major cities have been chosen, located, respectively, in the North, Centre, and 

South of each coast. For Italy Trieste, Ancona, and Bari have been chosen, while for Croatia Pula, Zagreb, 

and Split have been selected. Such venues were chosen taking into consideration the following 

characteristics: 

- they ensure a relatively uniform territorial distribution of meetings and interviews (see figure 4); 
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- they host ports, airports or bus stations providing cross-border transport lines routes between Italy 

and Croatia; 

- they host the headquarters of transport providers, tourist operators, regional/national agencies, or 

public administration developing relevant activities and/or economic and institutional relations with 

the other side of the Adriatic Sea. 

 

Figure 4 – identified “city hubs” within IT-HR Programme Area 
In a nutshell, the cities chosen for the on-

field awareness & sensitisation campaign 

were places where it has been possible to 

reach and engage a wide number of 

representatives of relevant stakeholders 

with territorial, administrative and/or 

managerial competences and experiences in 

the field of cross-border transport between 

Italy and Croatia. In other words, it was 

possible to maximise the impact of the ASC, 

disseminating the MIMOSA activities, pilot 

projects and results.  

 

4.2 Discussants and targeted questions 

The involvement of the identified stakeholders has been planned considering two different 

approaches:  

a) common discussion groups, consisting in the involvement of a series of stakeholders in the 

same place for about one hour, maximum 1,5 hours.  

b) individual interviews, i.e. one-to-one interview conducted generally in the headquarter of 

the stakeholder or using on-line call.  

The summary of meetings and interviews is shown in table 1. 
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Both the on-field interviews and the discussion groups were organised starting from a set of main 

questions (7/8) tailored in each meeting according to the different profile of the stakeholders 

involved (role, specific features, key issues, etc.). During the meetings it was also taken into 

consideration the goal of the activity 4.5. of the MIMOSA project, concerning the definition of a 

cross-border planning model. Consequently, in each interview or meeting at least two questions 

have been focused on issues related a potential transport planning model in the Interreg Italy-

Croatia Programme area.  

 

Table 1: summary of meetings and interviews conducted for the ASC (all activities took place in 2022) 

PLACE DATE INTERVIEW 
MODE 

STAKEHOLDERS INVOLVED 

Ancona Sept. 7th  Discussion 
group 

Central Adriatic Port Authority – Jadrolinija Lines 

Bari Sept. 8th-9th   Individual 
Interview 

City of Bari, Mobility Department 

Bari Sept. 8th-9th   Discussion 
group 

Apulia Regional Authority – Transport Infrastructures Department and 
Local Public Transport & Mobility Department 

Pula Aug. 13th-15th  Discussion 
group 

IDA Regional Development Agency 

Split Aug. 30th-31st  Discussion 
group 

Split Port Authority - MSC Lines – Jadrolinija Lines - Split-Dalmatia County 

Trieste Jul. 5th–8th interview 
(on-field) 

City of Trieste, Mobility Department 

Trieste Jul. 5th–8th interview 
(on-field) 

Terminal Passengers Spa 

Trieste Jul. 5th–8th interview 
(on-line) 

Trenitalia FVG operator 

Trieste Jul. 5th–8th interview 
(on-line) 

Liberty Lines Spa 

Zagreb Aug. 25th-26th  Discussion 
group 

Ministry of Regional Development and EU F. - University of Zagreb - 
Ministry of Tourism and Sport - Ministry of the Sea, Transport & 
Infrastructures - Croatian Tourist Board - HZ Passenger Transport LLC 

Zagreb Aug. 25th-26th interview Croatian Airlines 
Zagreb Aug. 25th-26th interview Croatian Chamber of Economy 

 

The reference scheme for the interview/discussion groups was generally based on the following main 

topics, that have been defined also according to questionnaire setting: 
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• Considering the reference/working framework of each discussant, the most relevant 

innovations/changes implemented in order to be consistent with the global transition to sustainable 

transport and mobility services. 

• Considering the experience/specific perspective of each discussant, which could be considered the 

most effective ways to meet the objectives/goals stated by the EU/National policies in terms of 

environmentally sustainability, quality and safety standards, citizen satisfaction in the transport and 

mobility services. 

• Pros and Cons of the tourist flows, particularly during the season peaks, considering transport 

services, impact on the local public transport of the coastal cities, economic opportunities/growth, 

traffic congestion, management of the transport systems, etc. 

• Headways and bottlenecks in the cross-border connections between Italy and Croatia in the last 

decade. 

• Key drivers in order to increase public/private collective means of transport, decreasing at the same 

time the car dependency. 

• (In case of cross-border transport providers) main strengths and weakness in cross-border transport 

management (considering each specific working experience). 

• Lessons learned and relevant changes emerging by the COVID-19 impact on the passenger transport 

services. 

• The social impact and benefits related to the awareness-raising and information campaign 

concerning the transition toward a sustainable mobility. 

A summary of the results will be reported in Output 3.6. 
 

 

5. Targeted Communication and dissemination activities related to the AW-S campaign (On-line & 
social media) 
 
Targeted communication and dissemination activities have been fundamental throughout the 

campaign. All the MIMOSA project partners, and particularly the Partner responsible for 

communication, contributed to the dissemination and public awareness of each of the individual 
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campaign steps. The widespread dissemination of the questionnaire in the different territorial areas it 

has been realized thanks to the publication on the different institutional websites of the partners, the 

massive mailing activity, and the use of the individual social media accounts in order to circulate the 

access link and the modalities/terms for filling in the questionnaire. Each stage of the on-field interviews 

and discussion groups in the different cities was supported by a specific storytelling via the MIMOSA 

social media accounts Figure 5 show a few examples of the AW-S campaign communication. 

 
Figure 5: examples of targeted communication activities for the ASC on social media. 
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It’s worth noticing that, within the MIMOSA project activities there were also other actions which, 

although framed in different WPs, particularly in WP6 and WP2, in fact contributed to the goal of 

increasing the awareness both among the wide public and the stakeholders. In such actions, all partners 

played a leading role.  For instance, we just mention the conference held in Venice, at Ca' Foscari 

headquarters, on the topic of "Maritime and multimodal sustainable passenger transport solutions and 

services" (fig. 6). Moreover, bringing the topic to the attention of scholars and experts, the MIMOSA 

project triggered a series of research studies that resulted in international scientific publications1 which 

are normally an important factor in bringing the debate to the attention of policy makers. 

 
 
 
 
 

 
1 For instance: a) Sirotić, M.; Žuškin, S.; Rudan, I.; Stocchetti, A., Methodology for the Sustainable Development of the Italy-Croatia 
Cross-Border Area: Sustainable and Multimodal/ Cross-Border Passenger Services in SUSTAINABILITY, vol. 13, pp. 11895 (ISSN 2071-
1050); b) Novera, S.; Pesenti, R.; Rudan, I; Žuškin, S. (eds.) Priorities for the Sustainability of Maritime and Coastal Passenger Transport 
in Europe, Edizioni Ca’ Foscari, Venezia. The book can is available for free at this link: 
https://edizionicafoscari.unive.it/it/edizioni/libri/978-88-6969-618-3/ 

https://edizionicafoscari.unive.it/it/edizioni/libri/978-88-6969-618-3/
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Figure 6: the poster and an image from the October 2022 conference in Venice on Italy-Croatia maritime connections 

     
 

 
6. Conclusions 
 
The purpose of this document is to summarise the steps through which the awareness-raising campaign 

took place. In doing so, we have strictly limited ourselves to the actions that were developed according 

to the application form and that were anticipated in the methodology (D.3.4.1.). 

Thanks to the gradual disappearance of the Covid pandemic restrictions, it was possible to carry out 

almost all the field and face-to-face activities that had been planned. In a few cases, online meetings 

were used, but this did not prevent the planned results, for which please refer to output O.3.6.  

It was possible to carry out what had been planned thanks to the contribution of partners and 

authorities, operators and other people to whom we owe our thanks.  

Although from a formal point of view the awareness and sensitisation campaign closes in 2022, we 

believe that its effects will endure and usefully complement the actions planned under WP4 and WP6, 

helping to lay the foundations for a culture of cooperation and collaboration between the two countries. 
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D.3.4.2 Annex 1 

Sub_D.3.4.2_1 
Awareness & Sensitisation 

Campaign Implementation Plan 
WP3 - Increasing the knowledge of passenger transport and of passenger behavior  

Activity 3.4 - Enhancing the knowledge of sustainable mobility options 
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programmed activities, supporting the drafting of the Report. 
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MIMOSA - Maritime and Multimodal Sustainable passenger transport solutions and services 
WP 3 – Increasing the knowledge of passenger transport and of passenger behavior 

Activity 3.4 | Output 3.6 
activity output expire m. deliverables expire m. 

A 3.4 - 
Enhancing the 
knowledge of 
sustainable 

mobility options 

O.3.6 - Awareness & 
sensitisation 

programme at 
regional & CB level 

       35 
(30/11/2022) 

D.3.4.1 - No. 1 
Methodology for 
elaborating AW. and S. 
programmes at regional 
and CB level 

20 (31/08/2021) 
delivered 

D.3.4.2 - No. 1 Report on 
AW. and S. campaigns 
conducted at regional and 
CB level 

35 (30/11/2022) 
delivered 

D.3.4.2_1 - Implementation Plan 
D.3.4.2 

implementation 
tool #1 

Collection of materials delivered during the MIMOSA project (Theoretical D./Pilots 
activities/Com&Diss sheets/NLs/Flyers (in order to use as info & dissemination tools 

to be used during AW campaign on-field activities) 
D.3.4.2 

implementation 
tool #2 

Awareness & sensitization Implementation Plan (planning & monitoring tool to be 
used during AW campaign on-field activities) 

 
Nr. Sub-Activity title & Implementation tools/steps 

D.3.4.2 - 3 On field activities #1 including organisation of 4 local dissemination campaign + 
synthesis document ( 

Implementation 
Step nr. Step Description Implementation 

Status*2 

#1 
Design and on-line uploading/editing (EU survey platform) of Wide 
public AW.-S. questionnaire (ex ante) in two language versions 
(IT-HR) 

completed 

#2 

Design and on-line uploading/editing (EU survey platform) of 2 
Thematic questionnaires for Coastal Municipalities and for 
Regional 
experts/Operators/Providers (related to AW.-S.) in two language 
versions (IT-HR) -  

completed 

#3 

Launch of Wide public AW.-S. questionnaire (ex-ante) in two 
language versions (IT-HR) 31st of May 22 – Closing date 25th of 
June 22 – Extended deadline within 30th of June 22. completed 

 
2 Implementation status levels: planned – ongoing – completed – reframed - rescheduled/postponed to xxx – deleted. 
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#4 

Spreading the wide public questionnaire through all the MIMOSA 
partners + targeted e-mail to selected stakeholders located in 
coastal areas, and or in regions/areas with no representative PPs 
(e.g., Molise Region). 

 
completed 

#5 

Realization of 4 potential targeted respondents database (one for 
each country IT-HR for each thematic questionnaire selecting a) 
the coastal municipalities on both sided of the Adriatic with 
municipal territory facing the sea; b collecting e-mails of targeted 
regional officers/managers/policy makers in charge for mobility 
and transport admin., managers and practitioners of transport 
providers [all transport modes], local turist operators, county and 
metropolitan officers, etc. through official web-sites and through 
specific advices provided by MIMOSA PPs)  

completed 

#6 

Launch of the 2 Thematic questionnaires for Coastal 
Municipalities and for Regional 
experts/Operators/Providers (related to AW.-S.) (IT-HR) 23-25 of 
June– Closing date 31tst of August 22 – (Extended deadline will be 
considered within the 20/25 of Aug. based on the results achieved: 
nr. of collected questionnaires). 

completed 

#7 

Identification and organization activities in 6 local awareness 
City-Hubs, between Italy and Croatia, involving PPs and 
stakeholders. Considering the geographical framework of the 
Programme area, will be required supporting activities by some 
PPs with headquarters located in the selected cities. The following 
partners will be consulted in terms of availability to host our 
researchers for interviews: 1) PP1- FVG Region for Trieste (IT); 2) 
PP9 – IDA regional agency for Pula (HR); 3) PP13 – Split Porth 
Authority for Split (HR); 4) PP7 – Ministry of Regional Development 
and 
Eu Funds - Department for Islands & PP12 – HR National rail 
transport company for Zagreb* (HR - * Zagreb is formally out of 
the Programme area, but the relevance of the PPs and related 
stakeholders in the capital is strategic for targeted interviews); 5) 
PP4 – Central Adriatic Ports Authority for Ancona (IT); 6) PP6 - 
Apulia Region (Department of Mobility, Urban Quality, Public 
Works, Ecology and Landscape) for Bari (IT). **In case of 
unavailability of some PPs are selected some other potential 
destinations/partners on the basis of the geographical distribution 
principle. 

completed 

#8 
Definition of an interview/discussion groups calendar, supported 
by the PPs of the City Hubs, in order to plan the dates, time and 
participant lists of each on-field activity in the 6 Hubs. Definition of 

completed 
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the questions for the interviews/ discussion groups considering 
also needs and stakeholder consultation for  
the MIMOSA cross-border planning model (O.4.5).  
Organizing travel and accommodation for the interviewers and/or 
on-line internal coordination meetings. 

#9 

Implementation and conduction of the on-field-interviews 
discussion groups between July and September 2022: Trieste (IT): 
July 5-8 | Zagreb (HR):  August 25-26 | Split (HR) August 30-31| 
Ancona (IT): September 7 | Bari (IT): September 8-9 I Pula (HR): 
September 13-15. 

completed 

#10 

Mid-Term presentation of the AW-S campaign results during the 
MIMOSA PSC7 [ Bologna - June 2022] and Final presentation of the 
AW-S campaign results during the MIMOSA PSC8 [ Zagreb – 
October 2022]. Conclusion of the AW-S campaign and delivering of 
D.3.4.2 and O.3.6 [November 2022] 

completed 

D.3.4.2 – 1 note box: 
*This box it has been used to sketch and draft notes, communications, e-mails and suggestions to 
regularly update the activities towards the D.4.3.2 in order to monitoring potential deviations and 
implementation risks. 
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The key topics & insights that emerged from on field interviews & discussion group with involved 

stakeholders are listed below. 

 
• #Q1 | Relevant innovations/changes introduced by your/other Transport Provider/Company/Public 

Authority in terms of sustainable mobility transition and new transport services in the last 10 years?  

 

[#1 TRIESTE - I] From the shipowners'/providers point of view, the most important focus is the means of 

transport available, the ships they operate with and invest in. Probably the propulsion system of passenger 

ships - the engine - is the most important thing to be improved. As example in Northern European ports, 

some innovative and sustainable solutions have been achieved in the last years (e.g., cold ironing, fast 

connections, low-emission engines, etc.). At the same time there’s still a lot of work to improve the maritime 

means of transport to achieve sustainable innovations. As example, up today, is better to invest in the least 

polluting diesel engine currently available on the market than immediately adopting the electric option. 

Because of the electric engine still not guarantees some fundamental issues: long distances routes, 

availability of re-charging systems in each port, etc. Concerning the urban area: in the last ten years one of 

the most important things that has been implemented is a very successful bike sharing service, which started 

just before the pandemic and is still very successful. The station network is being further expanded with new 

stations in the area, to become more widespread and a service that works both for tourism and for systematic 

mobility within the urban area. Furthermore, it has been important the implementation of maritime services. 

In the next period these services will be (Ed. July 2022) further implemented both in terms of connections 

between Trieste, Muggia and the coastal area towards Sistiana, Monfalcone, and as new services towards 

Grado-Lignano. At the same time additional maritime services from Trieste to Croatia will be planned. Then  

some European projects on the analysis of potential cross-border railway connections are implemented. As 

example: the Adria project implemented few years ago, or Crossmoby project, just concluded, for the 

implementation of a new railway line between Trieste and Ljubljana. Furthermore considering again  

maritime transport a key aspect is the increasing use of low-Sulphur fuels by ships and vessels. Ship-owners 

and transport companies have invested lot of effort in the last years on this: reducing pollution caused by 

shipping, especially in port. Also in Trieste, local and national Port authorities, the cruise companies, and the 

port operators stated the “Blue Agreement”: in order to reduce emissions of Sulphur oxides in-port docking, 
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during the berthing and in the departure phases. At the same time also port infrastructures (e.g., cold ironing, 

RES introduction, etc.) should/ will be developed. This is a crucial issue especially for City-Ports.  

 

[#2 ANCONA - DG] First of all, the last few decades have been characterized by a significant change in terms 

of perception and perspectives. The environmental issue emerged as crucial, due to climate change and 

related environmental crisis. The whole transport sector has started to change its own environmental 

approach, considering as fundamental the sustainability principle (vehicles, fuels, transport modes, 

connections, etc.). Concerning maritime transport operators/shipowners a relevant change in the last years 

is the increasingly widespread use of 0%-1% Sulphur diesel in both territorial and international waterways, 

with a significant PM/pollutants reduction. At the same time a general improvement of maritime fleets for 

inland connectionist it has been quite significant within the last ten years. This improves on-board 

accessibility, transport capacity, and facilitates connections between the islands and the coast. Finally, the 

dematerialization of production processes in the maritime sector, included the digitization of ticketing for 

shipping companies has to be mentioned.  Considering the Port Authority perspective, relevant 

changes/improvements are free shuttles services (fueled by natural gas/CNG) from disembarking/embarking 

passengers areas to the check-in terminal, avoiding car use and traffic congestion, particularly during the 

summer season peaks. At the same time, it should be improved in the next years a jointly cooperation 

between port maritime operators, railways operators and port/local authorities to achieve an integrated 

planning process for shared timetables/connections of the different transport modes, optimizing traffic and 

transport management. Finally, the Blue Agreement is currently being implemented in Ancona as well. 

 

[#3 BARI - I - DG] From the point of view of local public administration, the most important turning point in 

the last ten years are the sustainable urban mobility plans (SUMP). In Italy there are still some issues to 

address related to this new planning process/tool. As example, the overlap between metropolitan SUMPs 

and local SUMPs, particularly for large cities. Other innovations towards sustainable mobility transition: 

creation of the Mobility Manager position both for public bodies and private companies; specific EU and 

National Funds for the implementation of Sustainable Mobility Actions/Measures. At the same time, at local 

level (e.g., by the City of Bari) have been provided some small funds for improving mobility options within 

the citizens: e.g., specific grants for bikes or for micro mobility (electric scooters) etc. These measures were 
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supported by realization of new cycle paths and routes, not available since 10 years ago. Finally, the 

introduction of award contests for increasing bike use by the citizens. To increase the number of participants, 

the local administration provided GPS Km counters for free.  

 

[#1 PULA - DG] Some interviewed stakeholders collected relevant innovative/changes experiences through 

the implementation of some EU projects, as examples: equipping and designing a train for transporting 

cyclists (ICARUS project); The train enables the transport of bicycles on the route Pula - Buzet, which runs 

every Saturday and Sunday with 2 departures each from Pula and Buzet. The aforementioned investment 

was small, but still significant, and a healthy step for the development of Istrian County in terms of better 

tourism promotion and encouraging the use of alternative forms of transport, that is, combining the pleasant 

with the useful; or (MIMOSA project), which relies on these results and is implemented with the aim of 

changing travel habits with the use of ICT technologies, and this year the "Via Istra" platform was completed, 

which aims to promote different forms of transport combined with cultural sights and attractions in Istria on 

3 tourist cards (daily, three-day and weekly). (METRO project) 3 interactive screens were installed in the Istria 

County area with the aim of better-informing passengers about the available forms of transport; 1 was set 

up at the Rijeka ghat in Pula (border crossing where passengers from Italy arrive), 1 in Rabac because there 

is also Venice-Rabac line there and 1 was set up in the bay of Poreč. 

 

[#2 ZAGREB - DG - I] Relevant innovations are: The strategic document 'National Island Development Plan 

2021-2027' to make the entire traffic to and on the islands more ecological and sustainable. The goal is to 

renew the fleet of ships and to start using more alternative fuels on the islands in the future. Procurement 

of new trains as part of the project 'Renovation of the rolling stock of HŽ passenger transport' - in addition 

to the existing 40 new trains, by the middle of 2025, 70 trains will be running on HR tracks. N ew ticketing 

system is introducing during the very next period  with website apps, new POS cash registers, stationary 

machines in stations and mobile machines for conductors in trains. To attract as many passengers as possible 

to use the train transport service, some pilot projects of free transport for pupils, students and pensioners 

are implemented. This is also in accordance with the program of the Government of the Republic of Croatia. 

At touristic level: the new tourist registration system called eVisitor is very significant. It is an exclusively 

Croatian product and has made it much easier for all accommodation service providers and tourists who 
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come to Croatia. Since 2018, they have received an award for tourism innovation and technology from the 

WTO. Since the middle of 2020, they have improved and digitalized that system, which has been in use since 

January 1, 2016. and it is legally regulated for all accommodation providers, and from middle of 2020 the 

tourist tax takes place online, for which people previously had to physically come to the offices of the Tourist 

Board. From the passengers perspective, the online sale of tickets by maritime and rail providers it’s been a 

real step forward. There's still room for improvement. Then the modernization of certain terminals, especially 

for example the Port of Zadar, and then for the island of Rab, along the coast there were quite a lot of large 

investments as far as the passenger terminal is concerned. Significant investments in ports of international 

and local importance, primarily with the aim of better and safer connections between the island and the 

mainland. A lot has been invested and is still being invested, probably is one of the most important financial 

investments in shipping. Significant progress can still be seen at the level of state administration. Concerning  

national and international air connections In these past ten years, an improvement is the adaptation of the 

national air fleets to European regulations, requirements in terms of technical equipment. All navigation aids 

have helped to improve the flight procedures themselves, which later lead to efficient flights and lower fuel 

consumption. At the same time, all these navigation tools improve the performance of air traffic 

management because they enable greater capacity in a given hour, so the waiting crowds in air traffic are 

reduced, so these are all the segments done in terms of investment in the fleet. At this moment it should be 

to set up a post-covid strategy that envisages a complete renewal of the fleet where we will replace all aircraft 

with new ones. Currently is quite ready a draft of the development strategy in railway transport until 2030. 

There are components with hybrid trains, hybrid locomotives, integrated passenger transport. These are all 

new technologies that have not yet taken off in Croatia. Private Agencies and Chambers of Commerce in 

cooperation with the Railway Association are working on integrated passenger transportation. This is to 

persuade people to use the railways as much as possible, promote the railway as the backbone of that mass 

transport, and it should be always connected  to trams, buses, and the airport.  

 

[#3 SPLIT - DG] Management of vehicles for loading and unloading ships is a first step forward. Innovations 

in mobility have nothing to do with the vehicles themselves. The built infrastructure helped to reduce the 

impact on the environment, it led to an increase in the space for sorting cars to be loaded onto ships - in this 

way they reduced the work of cars and the amount of exhaust gases. They are currently in a project where 
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they will install a measure of air purity and sulfur inside the port in the coming year - with this they get that 

they will have indicators in real time, together with the Institute of Public Health, for the actual state of air 

quality in the port so that they can better manage port in such a way that in case of possible increased 

pollution, they can warn the master of the ship in a timely manner to reduce harmful emissions in the sense 

of turning off the engine, etc. in order to reduce this pollution. It will also help them to better plan the 

schedule of ships in certain time periods in the future. Digitization of the navigation schedule has been carried 

out. Through a project to build a new port infrastructure in Stinice, the port basin would be used for loading 

trucks going to the islands on ro-ro ships, and thus the impact on the environment would be reduced because 

the trucks would not have to travel a long way to the city center. The Split-Dalmatia county worked together 

with stakeholders from the transport systems on the first analytical monitoring of people in 2014. They had 

a common idea for the establishment of fast electric ships, the introduction of an IT transport system. 

Improvements were made in the form of the installation of a new traffic regulation establishment in 

Zvonimirova street, then the remodulation of certain lines that create a load on the road aspect. They co-

finance the purchase of electric taxis. They are working on the initiative and infrastructure of the airport area 

in order to connect the Kaštela area and to create the possibility of intramodality so that the guest can arrive 

with one integrated ticket to Split from the airport. 

 

• #Q2 | Which kind of factors, in your opinion, could facilitate an effective transition towards sustainable 

mobility and transport, in terms of quality, safety, equity and environmental sustainability of transport? 

 

[#1 TRIESTE - I] As previously discussed, the maritime transport providers/operators for effectively contribute 

to the sustainable mobility transition, need ships/vessels with non-polluting engines/ sustainable propulsion 

systems. At the same time these innovations should provide adequate performance/services to be 

competitive on the market. At urban level  the integration of different transport modes both in terms of 

pricing and modal systems it could be a really relevant facilitation.  Anyway integrated monitoring, ticketing 

and route planning systems, could consent to move from one means to another in a very simple and very 

easy way, especially from the pricing/ticketing point of view,. As example the opportunity to buy a single 

ticket via app, with the additional benefit to use it on different modes of transport, it could be definitely an 

incentive. Finally it will be really important a cultural turning, in order to encourage users to choose 
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sustainable modes of transport Obviously, And then, at infrastructural level, what is being done is the 

expansion of the bicycle network throughout the metropolitan area. A new project is in the planning stage 

for funding,  the focus  is a metropolitan cableway connecting the plateau with the center of Trieste, useful 

for systematic mobility but ptentially adaptable also for cross-border mobility. The northern terminus of 

Opicina is only a few kilometres far from the border at Vernetti, and public transport shuttles will also connect 

the northern terminus with the Opicina railway station, already connected to Ljubljana. This could also be a 

sort of additional link for sustainable cross-border mobility, from border to border, to easily reach the city 

center. 

 

[#2 ANCONA - DG] As just highlighted in the final part of the previous discussion, all the stakeholders are 

agreed on the relevance of a targeted and multi-level governance as key factor to facilitate an effective 

transition towards sustainable transport system. Furthermore a “city-port” needs to organize permanent 

working table, involving all the relevant actors of the urban transport system to discuss, co-create and 

implementing a a jointly planning process. Some previous experiences, focused on specific problems (e.g. 

congestion in the urban area between port, railway station and city center due to heavy traffic flows) 

provided just “temporary solutions”. Differently a permanent planning process with all the stakeholders, 

based on common objectives, could achieve shared solutions, and guarantee and effective transition to a 

sustainable transport system. 

 

[#3 BARI - I - DG] A successful initiative for an effective transition to sustainable mobility it has been to provide 

regional grants - by competitive call for proposals – for municipalities to support the implementation of  

Sustainable Urban Mobility Plans (SUMP). The eligibility also included consortium of medium/small 

municipalities. The Apulia Region it has been the first in Italy to realize Regional Guidelines for SUMP, the 

financial grants followed this regional planning tool to provide a financial support for a wide implementation 

process at urban level.   

 

[#1 PULA - DG] Some EU funded (e.g. ICARUS project) allowed an analysis of needs and shortcomings in the 

form of mobility in Istria County was made, the main conclusion of which is that Istria County lacks public 

transport adapted to the needs of both the resident population and tourists who visit Istria every year in 
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increasing numbers. Public bus transport exists only in the City of Pula area, i.e., in the wider area of Pula 

(Pula region), and the main carrier is Pula prompt, while there is no public bus transport in other parts of 

Istria. As far as rail transport is concerned, the main problem is the dilapidation and slowness of the trains 

operating on the Pula-Buzet route, long-term lack of investment in rail infrastructure, which ultimately results 

in minimal use of public rail transport by passengers. In order to continue the development of public 

transport and in general to facilitate the transition to sustainable forms of transport in the Istrian County, 

the intervention of the Government of the Republic of Croatia is needed in the form of the establishment of 

higher quality railway transport - it is necessary to build a new railway on the route Pula-Buzet, connect to 

the most important European corridors and provide new trains that will run at the same speed as trains in 

other parts of the EU. Without investment in infrastructure and trains, rail transport in Istria County is 

doomed to failure. Given that the infrastructure is outdated, it is impossible to carry out high-quality smaller 

projects that will raise awareness of the use of alternative means of transport, because nowadays travelers 

expect fast travel in well-equipped means of transport, which is understandable given the increasingly fast-

paced lifestyle. 

 

[#2 ZAGREB - DG - I] According to the national development plan of the island 2021-2027, the development 

of the traffic transport system with an emphasis on maritime transport is being carried out. Some of the more 

important factors of development are ICT intelligent maritime systems, the development of intermodal 

passenger hubs so that the islands are also better connected and turning to new transportation technologies. 

They also produced an analysis of the efficiency of multimodal maritime connections - some of the 

recommendations: establishing an integrated database related to multimodal transport in order to unify 

everything at the national level, strengthening mutual coordination and communication at the local, county 

and national levels, and it is suggested that there be an administration for multimodal sustainable traffic in 

which all administrative, legal and operational activities would take place.  The most important factor would 

be a better connection between all traffic stakeholders. It means to have better communication to organize 

themselves in terms of coordinated timetables. It is important to encourage people to take the train, and 

they did this with free, co-financed transport for pupils, students and pensioners and by introducing 

integrated tickets (Zagreb, Rijeka, Osijek) so that as many people as possible could easily use more types of 

transport. She emphasized that HŽ Passenger Transport collaborated with the Istrian Development Agency 
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(IDA) as part of the ICARUS and MIMOZA project on the Bike and Train project, which represented something 

new for tourists. An entire train was technically adapted for transporting bicycles so that tourists could use 

the train with their bicycles. They participated in the Via Istria project, where users could buy a smart card 

and have an unlimited number of free rides for themselves and their bikes from Pula to Buzet. For improving 

Tourism it’s definitely needed a better sectoral connection so that everyone who participates in the 

formation of the tourist offer is unanimous, because if we cooperate together, a solution will be reached 

sooner. The problem is too much traffic, while in neighboring countries, for example in Ljubljana, the very 

center of the city is closed to public traffic. Educating the local population can certainly help here, to direct 

them to alternative forms of transportation. It is important to emphasize that Europe is moving more to 

railways and other sustainable modes of transport. For example, Germany and the system of buying tickets 

for only 9 euros per month and connecting all forms of public transport at the national level. So they are, at 

the same time, raising the awareness of citizens about the efficiency of using multimodal public transport. 

Croatia is definitely a car destination and we are neglecting all other forms of transportation. In Istria County, 

for example, 100% of car traffic increases in the summer, as well as in central Dalmatia, Zadar-Šibenik. There 

is a continuous traffic crowd all summer during the season. That is why the introduction of integrated 

passenger transport is important here, when one ticket could be purchased for all forms of transport. Then 

it is important that the timetables are consistent so that passengers do not spend too much time waiting. In 

addition, it is also important to inform passengers, as this contributes to the ease of using public transport. 

It is also important to offer a full service in tourism, for which a good example could be the Bratislava-Rijeka 

train that started running during Covid and its occupancy was 97%. Although it travels 24 hours, passengers 

are provided with full service, beer is refilled 3 times and the passengers' vacation begins on the train itself. 

At the end, a bus transportation service is also offered to the destination they choose, which shows the 

importance of integrated transportation, so tourists are provided with a complete transportation service to 

the destination. It is important to make an offer in the transport segment. There is one good example, 8/9 

years ago there was only one line from Split to Korčula per day, which was 30% full. After some time, another 

line opened and then both lines were filled 100%. Today's tourists are much more mobile, and when you 

create such an opportunity, everyone simply benefits. The construction of public infrastructure is needed to 

offer travelers alternative means of transportation. What we are working on in order to get away from that 

summer tourism is to promote continental and cycle tourism all year round. This interest is growing year by 
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year. In any case, the adaptation of the entire industry and the creation, primarily the enabling, of the 

necessary preconditions in the form of available infrastructure and available resources. Talking specifically 

about air transport, in any case it should take into account, for example, the transition to sustainable fuels. 

So we will have to allow for a sufficient number of new aircraft that are available. We will have to ensure the 

supply chain of fuels from sustainable sources and the production of these fuels in sufficient quantity to meet 

the needs of transport, but we will all have to find a framework in which it will be, in addition to being 

ecologically sustainable, also financially sustainable in order not to achieve a counter-effect if the price is too 

high. Therefore, very often the users of transport themselves turn to more affordable transport, and 

sustainable is unfortunately very often more expensive. However, we need to work in parallel - to ensure the 

preconditions, but also to enable a framework within which it is acceptable for all stakeholders from the cost 

side.  The key to everything is the state, the most important is the national plan for the development of 

individual traffic measures, followed by strategies and concepts where it is important that the main entities 

are present. It means that faculties, economy and citizens are included in the system. The national plan tells 

in detail what and how, where the money comes from, who is in charge of what, what technologies we are 

investing in and what the priorities and goals are. 

 

[#3 SPLIT - DG] They all agree that the Port of Split has a small space for management within the port and 

part of the sustainability, mobility or improvement of certain things can be achieved through the use of 

electric cars within the port related to the activities of the port authority and some concessionaires. They can 

do one part by themselves, but the second part, which is connected to the citizens, the state should intervene 

more. It is now intervening with incentives to buy electric cars. As for other alternative sources of energy 

besides cars, there are of course also shipowners, which requires quite good cooperation and coordination 

between the state, shipowners, and port authorities regarding the construction of ships and the necessary 

infrastructure for that. 

 

• #Q3| In your local area, how do you consider the tourism impact on the different systems / services / 

transport infrastructures specifically during the peaks (e.g., summer, holidays, etc.)? 
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[#1 TRIESTE - I] Concerning maritime transport services, they are available almost exclusively on the summe 

season. This because there is no demand for winter connections, particularly in the ports of Northern Italy. 

At the same time, based collected data, the Italian tourists choose maritime connections in July and August, 

and partially in the first part of September if the weather conditions are fine. In June, maritime transport 

providers in Northern Italy work with EU/International Passengers. Probably because of the Italian tourists 

(especially off-season) prefer to use low-cost flights and/or their own cars. At urban level cross-border 

mobility is 90% by private vehicles. During the peaks periods Trieste, fortunately is served by a well-

structured road network, so the motorway, now is directly connected to Slovenia. The majority of people  

cross the border using motorway, in this way urban mobility/local traffic flows are not affected by cross 

border flows. In the last years the cruise sector increasing also in Trieste, and we reached more than 200,000 

passengers/cruise tourist per year. Obviously the increasing of cruise-tourist flows has an impact also on the 

whole urban transport system. The key driver for managing tourist flows has to be a jointly and fruitful 

cooperation between all players: port authorities, local and regional authorities, transport operators and 

providers. This can really turn the tourism impact into a real business opportunity, avoiding at the same time 

traffic congestion, means of transport overcrowded and mobility problems for the citizens of the area. Then 

it’s important to improve multimodal connections in the city-ports: bike sharing, public transport services, 

shared timetables, info-mobility hubs, etc. 

 

[#2 ANCONA - DG] The tourism peaks in the port of Ancona are limited to the summer season (basically from 

the end of June to the first part of September). But Ancona is substantially a “transit Hub” from/to other 

destinations. As examples: ferry lines Ancona-Patras, Ancona-Igoumenitsa, Ancona- Split are attractive and 

crowded during the summer, but the impact of tourists in the urban area is not so relevant. This because 

tourists’ transit in Ancona is limited to the few hours required for check-in operations (3 hours), boarding, 

and disembarking from/ to other destinations. In the last years targeted communication campaigns have 

been launched and implemented to promote tourism in the Marche Regional Area. However, according to 

the collected data, incoming tourist flows, do not consider Ferries/Maritime Lines as a useful option to reach 

the most important coastal and inland destinations in the regional area. Car is still the most popular means 

of transport. 
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[#3 BARI - I - DG] In the last few years the port of Bari increasing the numbers of arrivals/departures. To the 

“traditional” passengers of the main Ferry Lines/Connection (Albania/Greece/Croatia) now it has to be 

considered an increased number of Cruise passengers. The Cruise “season” starts in March and end in 

November, this to understand the Port development level. Anyway, the impact of tourists on the public 

transport system is not so relevant to rise management or overcrowding problems. A small impact it has 

been perceived on scooter sharing and on increasing of private shuttle/bus services for tourists. At regional 

level the perception of the tourist impact emerged in the last years with an increased need of mobility-info 

related to the public transport systems, particularly for the small destinations and peripheral areas. Some 

specific initiatives have been implemented, as example a map of the regional railway services/connections, 

or increasing graphic indications, lines and stop within the urban and suburban public busses. It should be 

important to realize some coordination tables with different departments of the regional and local 

authorities and targeted stakeholders (e.g., mobility depts. + tourism depts + tourist and transport agencies). 

In this way a wide and structured transport information system could be realized, promoting and increasing 

the use of public transport versus the car dependency. 

 

[#1 PULA - DG] Given that the Istrian region is very seasonal and the highest tourist results (arrivals and 

overnight stays) are achieved during the summer months, from June to September, it would be very good 

during that period to unload the roads that are the strongest and most common form of transportation, and 

to find alternative solutions that would reduce this workload and thereby automatically increase traffic 

safety. Using alternative solutions, especially during the summer months (train, ship, plane, bicycles...) and 

more flexible passenger transport services (multimodal solutions), environmental pollution would be 

reduced, and road safety would be achieved. Most tourists come by car because Istria is a car destination, 

however, if there was adequate public transport, we believe that tourists would use it. For example, now if 

a tourist is in, say, Umag and would like to visit Pula, he will travel by car because there is no alternative 

means of transportation. As for bus public transport, it is important to develop new lines that will connect 

rural areas with larger cities in Istria. 

[#2 ZAGREB – DG - I] Everyone agrees that the roads are overloaded during the summer season. There is so 

much congestion on the islands that even during the summer, the internet connection frequently can go 

down. Due to traffic congestion, the image of road traffic safety is also severely damaged, so our national 
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goals fall heavily during the season. It is also very difficult to find parking during the summer season. With 

Schengen adoption (January 2023?), the number of tourist arrivals will also increase, since there is currently 

a large part of sailors who do not come to Croatia now because they have to go through inspections and 

waste too much time on some formalities. The impact of tourism is twofold. It certainly creates that positive 

effect on the demand side and Croatia is extremely seasonal in terms of demand for air transport. As a carrier, 

they achieve almost 80% of this traffic in the peak months. This high demand in a short period of time creates 

heavy loads, which is an additional challenge for all of them, because if Croatia Airlines had 10 more planes 

in the July and August, everyone would be full, but even these ten they have in the December are too much. 

So that's the problem. However, it is a problem for all stakeholders when we talk about the overall 

infrastructure, where, for example, a flight from Scandinavia to Dubrovnik, the passenger travels thousands 

of kilometers in two hours, and then drives fourteen kilometers on a bus for the next two hours to the hotel. 

These are the problems, that is, the challenges we face and which this tourist demand brings. So, on the one 

hand, it is certainly an economic opportunity in terms of income, but on the other hand, it is a big challenge 

for all stakeholders. We can have the most modern airplanes, the fastest, and all of that can be very cost-

effective, but if the guest does not get the full transportation service from the airport to the hotel in the 

continuation of the transportation process, it becomes a big problem. The HR highways system is improved 

, that's why most tourists come by car. Europe knows what high-speed railways are, which is why people live 

150/200 kilometers from the city and get there in 45 minutes. Air traffic has now broken through, but the 

integrated part is missing in terms of the timetables of the planes coordinated with the buses. Digitization is 

also lacking, so that everything can be bought quickly and easily online. 

 

[#3 SPLIT - DG] Cruisers extend the season throughout the year, but there is still a lot of seasonality. The 

largest number of tourists is there in the summer and 70% of traffic takes place only in those 4 months. There 

is a lot of pressure from tourism, which is why there are problems of congestion, crowds, waiting on the 

roads, insufficient parking, etc. In accordance with tourism, they are also planning the development of the 

port. In cooperation with Croatian Roads, work is also being done to improve road capacities. Crowds arise 

at the entrance and exit of the port. A partial solution lies in digitizing and recording the tables of which cars 

are in the port, it just has to be coordinated by several traffic stakeholders to make it work. Cruise ships are 

quite attractive in Split partly because they offer the entire service in one place. The guests are very satisfied 
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with the way, the boarding procedure and the proximity to the city. There is no need to use shuttle buses to 

get from the port to the city, and that is a strong asset of the port of Split. So, in fact, they arrive at the port 

immediately and do not have to use additional means of transport. The season has extended quite a bit, the 

first half of October is already being booked. On the other hand, there is also a lack of a certain work force 

because wages are low, people go to the private sector, and it is difficult to find workers. It can happen that 

the traffic is so congested that tourists get stuck in their cars and don't have time to board the ship, so the 

ship is half empty and then they have to wait for passengers to board, but they must not wait too long 

because of the Passengers Act. All this is quite connected and becomes a big problem during the season. 

 

• #Q4| Considering the transport connections between Italy and Croatia, which are, in your opinion, the 

main passenger transport modes that should be improved? 

 

[#1 TRIESTE - I] The maritime connections between Italy and Croatia should be improved; as just remarked, 

the Italian passengers still prefer to use their cars or  low cost flights. Above all the issue of marketing, 

information and communication is crucial. It’s fundamental to improve the level of information concerning 

available maritime transport services, timetables, multimodal connections to the ports, etc.  As example: the 

maritime line Trieste - Slovenia -Croatia is a useful service with positive feedback from passengers: 

(Departure from Trieste Pier 4.º, an intermediate destination in Slovenia, and several final destinations in 

Croatia. Poreč, Rovinj, Mali Lošinj) It's a maritime line to be promoted and improved, and it’s really 

appreciated by passengers. 

 

[#2 ANCONA - DG] Concerning maritime transport mode, as just described before, the main destinations 

from Ancona to Croatia are Zadar and Split. It’s not an option to be excluded in the next future to implement 

new maritime lines and destinations. Croatia is an attractive country, with many small towns and islands not 

far from each other. Both the “resident tourist” and the “excursionists/travelers” can easily reach parks, 

towns, cities, and UNESCO historical centers in max two hours. At the same time Croatia is well connected 

with a bus service system, both for in-land and coastal areas. Anyway, the key issue for implementing new 

maritime lines is still the economic one: both in terms of line/fleet management costs for 

operators/shipowners, and in terms of pricing/cost-effectiveness for passengers. 
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[#3 BARI - I - DG] Concerning maritime transport modes, are available some ferry lines for Croatian 

destinations: the main direct connection is from/to Dubrovnik. It should be available for 12 months/year. 

Some bus lines providing connections with Zagreb. But the most used transport mode is still probably car + 

ferry. 

 

[#1 PULA - DG] AIR TRANSPORT – certain lines connect Pula Airport with Italy, however, for passengers to 

arrive by air as soon as possible, transportation of passengers must be provided when they arrive at the 

Airport to other cities and towns in the Istrian County. Better air (direct) and road connections (more frequent 

bus lines and better networking) are needed. Now, there is only a shuttle bus at the airport that transports 

passengers to the center of the city of Pula, while other cities and rural areas are left out, which encourages 

all those who come, to continue to come by private car. RAIL TRANSPORT – there are no direct Istria-Italy 

lines available. It is necessary to connect to the main EU corridors, because currently travelers from Italy do 

not have the option of arriving in Istria by rail. BUS TRANSPORT - there are certain private carriers operating 

on the route Trieste-Pula, Trieste-Poreč, Trieste-Rovinj, however, bus tickets are not favorable for users and 

bus transport itself is not practical in the summer months due to large crowds at borders and in city centers. 

COMBINATIONS OF MULTIPLE FORMS OF TRANSPORTATION - there is a bus that runs between Trieste and 

Poreč, which has the possibility of transporting bicycles. MARITIME TRANSPORTATION - specifically, Istria 

lacks ferry connections (Italy-Croatia), and generally better ship connections to Italy (Trieste, Venice). 

Currently, the fastest solution is a car, everything else requires much more time and money. 

 

[#2 ZAGREB – DG - I] All stakeholders agreed that the majority of traffic between Italy and Croatia takes place 

by car. There are also maritime connections and they have positive experiences with them. The younger 

population is inclined to use alternative forms of transportation and that maritime connections should be 

further strengthened, not only to the main tourist destinations but also to connect with the islands. The 

Zadar-Ancona line should be connected to another island. From the University of Zagreb say that Flixbus is 

now quite represented in bus transport between Italy and Croatia and Ryanair has introduced 5 new 

destinations between Italy and Croatia, and before there was only one connection between Zagreb and Rome 

which was one of the most expensive tickets, so now with Ryanair price has stabilized. When we talk about 
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the connection between Italy and Croatia, there are many bus lines. There are also shipping lines, although 

a slightly smaller number, in the places of greatest demand. Jadrolinija and SNAV as shippers on a regular 

basis, plus the seasonal individuals who appear as needed. Regarding the air transport, there are Croatia 

Airlines lines, which connect the 3 largest airports Zagreb, Dubrovnik and Split, much more significant in 

summer. And there are also a number of seasonal lines of their competitors that fly to Dubrovnik and Split. 

So he thinks that as far as connectivity is concerned, it is not bad, but on the other hand, he points out that 

these connections are focused on the main transport hubs, those with the highest demand.  There are 

shipping lines, although it’s uncertain if that's enough, probably  it can be better. It would be great if Istrian 

railways could be connected with the Italians.  

 

[#3 SPLIT - DG] They all agree that there are not many offers in the winter period, they believe that there is 

the possibility and room for improvement. During the season there is a good connection. They have good 

cooperation with some of the Abruzzo region, they are connected to Venice via cruise ships. Seaplane 

transport was often used, unfortunately it is no longer available. 

 

• #Q5| In your opinion, what will be the main consequences/changes due to the emergency generated 

by the COVID-19 Pandemic on public and private transport systems? 

 

[#1 TRIESTE - I] Covid-19 Emergency it has been a hard period also for maritime transport operators. 2020 

and 2021 the maritime transport connections obviously were suspended. But up today (Ed. July 2022) the 

situation – concerning maritime passengers/tourists - seems evolving for the better and back to the usual 

standards. Clearly just at the end of the summer season will be available concrete data to assess the results. 

Anyway, maritime transport operators do not perceive any post-pandemic impact: e.g., passengers' 

diffidence to use public transport. The operators, considering a different perspective: they have to capitalize 

some lessons learnt for the future. Especially in terms of transport service management in case of this kind 

of events: adapting transport conditions and means of transport to the emergency, ensuring passengers 

safety, etc. A benefit produced by lockdown measures at urban level is decreasing travel by cars (due as e.g. 

to smart working, food delivery etc.). From other point of view, Now (July 2022) the emergency measures 

are limited to mask requirement on trains and public transport. But I see I travel a lot by train. However, let's 
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say that attendance has not decreased, decreased, so if there is a convenience to use the means, public 

transport I think the user can continue to do so. The impact of COVID-19 was very hard for all, globally. From 

the point of view of the transport sector, it’s important to capitalize the management aspects of this 

experience, e.g., in terms of space management within transport vehicles, optimizing schedules and 

connections, reducing overcrowding peaks, etc.  

 

[#2 ANCONA - DG] Concerning Covid-19 emergency, all the stakeholders are agreed on a widespread need 

to come back to the “normal” life, also for passengers. The most relevant issue for maritime transport 

operations and transport infrastructure/fleets management, is a raised awareness (by all the actors) related 

to “adaptation capacity”, “flexibility” and “customization of on-board protocols”. The passengers now (Ed. 

September 2022) are relaxed and not diffident/cautious using collective means of transport. 

 

[#3 BARI - I - DG]  As a concrete example: during the last phase of pandemic-emergency,  some additional 

bus lines for students at regional were implemented, in order to avoid overcrowding, respecting safety 

distances between passengers. Now we are at the beginning of a new school year (September ’22) many 

requests by the schools and/or student associations in order to maintain the additional bus lines, particularly 

for rural/peripheral areas. Probably it could be considered a consequence of the pandemic period, and at the 

same time a real transport need. The most relevant issues will be related to the lack of national funds to 

provide additional services out of the emergency. 

 

[#1 PULA - DG] the COVID-19 pandemic had a strong impact on the reduced use of the public transport system 

at the beginning, and that we should now take advantage of that moment and turn it to our advantage and 

in some way offer/impose new forms of using transport that will also result in better citizens’ safety and 

better choice of sustainable forms of transport. For example, electric bikes should be more included. The 

most important thing is to influence people's consciousness, which is also one of the biggest problems. 

[#2 ZAGREB - DG - I] The big consequences were visible on all forms of public transport and tourism. The 

Croatian islands suffered a slightly smaller decline. Now everything is slowly returning to the way it was 

before the pandemic. In the long term, they think there will be no major consequences. This year, everything 

has already returned to normal, in whatever tourist center they were this summer, no one followed any 
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measures. After 2 and a half years, people realized that the world will not stop because of covid, but that 

they just have to adapt and learn to live with it. A positive consequence of covid is digitization. Croatia was 

promoted as a safe destination, which was very important so that tourists would continue to come to Croatia 

during the pandemic. They used their own means of transport more because of all the precautions. Rapid 

transition from public to private mode of transport in the first year, already in the second it somehow 

decreased, and this year the tendency to use private transport has already dropped drastically. During covid, 

some European railways did research on swabs of surfaces in the train and it turned out that you can't get 

covid while using public transport. It has been  launched the 'Experience domestic' campaign to encourage 

domestic tourists to stay in Croatia and explore more of their country, paying more attention to the local 

population and domestic tourists.  

As for air transport, it experienced as the most difficult and biggest crisis in the history of air transport during 

the pandemic. The result is a drop of 87 percent at one point. Specifically, they were left without 97 percent 

of their income in a certain, although the shorter period of time. It left lasting consequences. So, having 

stopped the development path, they returned almost a decade back. Recovery is hard. The numbers started 

to come back, but a lot of stakeholders were laying off people and cutting wages to survive the crisis and 

now it's coming back like a boomerang because there is a lack of resources. Today we witness companies 

canceling flights, queues at airports, and strikes. These are all the negative effects that affect further 

recovery, and we will only talk about further growth compared to what was before 2019 when we manage 

to successfully overcome this recovery. After a situation like this, everyone will be much more conservative 

in their approach and planning, and this will all have a very negative impact on the price of transportation, 

because all these problems cost money in the end. In terms of traffic, air transport has fared the worst, and 

probably wearing of masks will continue a little bit. If they adopt such measures, traffic must go on, and 

people must go to work.  

 

[#3 SPLIT - DG]  Everyone agreed that the biggest consequences were visible in 2020 when a significant drop 

in passengers and vehicles was recorded, a relatively quick recovery took place next year, and for this year 

the indicators are even better so that vehicle traffic significantly exceeds 2019. So as far as the statistics are 

concerned, recovery has been recorded. Everyone operating in the port area had a difficult period due to 

reduced income. It should not leave lasting effects. 
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• #Q6| What is, always from your point of view, the relevance / importance and impact of awareness / 

information campaigns on sustainable mobility (etc.) on the habits / behaviors of citizens? 

 

[#1 TRIESTE - I] The maritime operators considering transport awareness-raising campaigns as a strategic 

issue. Communication and information related to the availability and sustainability of different mobility 

options could really influence citizens’ habits, particularly car dependency. The most important thing:  to the 

awareness-raising campaigns have to correspond the effective availability of public transport services, 

innovations for easier connections/commuting and more accessible transport systems for all the citizens. 

This to increase public opinion confidence and trust in a real sustainable mobility transition Also at urban 

level the campaigns are really useful. They are absolutely effective and, they should tend towards awareness 

of what is needed. it is a fundamental step to go forward sustainable mobility, even if it still costs a certain 

amount of money, and it’s a process still affect by bureaucratic, infrastructural and administrative 

bottlenecks. The awareness and information campaigns related to sustainable mobility are important to 

influence travel habits and make people aware of the environmental impact. Furthermore, communication 

and information could be enhanced, including some economic benefits for passengers and commuters: e.g., 

free or low-cost tickets for public transport, more connections and destinations available, etc. 

 

[#3 BARI - I - DG] Awareness and sensitization campaign related to promote public transport services are 

useful and should be implemented at local, regional, and national level. In Apulia region some specific 

campaigns are organized on the “pedibus tool”, for primary school students and parents. A lot of schools are 

involved and interested in this kind of campaigns. Other campaigns were implemented on the regional 

railway system, finally could be useful to promote and organize campaign on specific transport problems: as 

example traffic congestion. In this way the main objective would be to stimulate/encourage each citizen to 

give his/her personal contribution on a specific issue perceived and experienced at local/regional level (e.g., 

decrease the use of own car to reduce congestion during the traffic peaks). 
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[#1 PULA - DG] The most important factor for greater utilization of sustainable forms of mobility is precisely 

raising awareness of sustainable mobility, and it is necessary to try to change the habits of citizens. But for 

citizens to be able to use these sustainable solutions, other conditions must also be met, primarily that there 

are alternative means of transportation, that they are easily available, affordable, etc. 

[#2 ZAGREB – DG - I] They all agree that campaigns are essential, and the local population should be informed 

and educated about sustainable mobility and what it brings. it is important to familiarize passengers with all 

the options they can use so that they can find their way around as easily as possible. The term sustainable 

mobility is clear to us, but from the side of ordinary citizens, many do not even know what and why the term 

sustainable mobility is intended to be achieved in the first place. From Croatian Tourist Board suggest that 

all stakeholders stay in touch because education is very important and even though everyone is at the source 

of a large amount of information, there will always be someone who knows something more than others. 

From University of Zagreb noticed that campaigns are often missed because very often they are theoretically 

good, but not for a certain group of people, so the way of disseminating this information needs to be 

adjusted. It is impossible to cover all levels with one campaign, so different groups should be targeted so that 

people understand the essence of these campaigns. Information should circulate. It is very important, 

primarily when we are talking about Croatia, this awareness is not at a sufficient level, which is 

understandable considering the economic opportunities and purchasing power in the country. But when we 

talk about the average citizen, he is still focused on the price aspect in terms of mobility and transportation 

needs. It is possible to start from the vehicle fleet, which is old and completely environmentally unacceptable, 

to other aspects. It should be said, therefore, that even this level of development of public transport is not 

at the level at which it should be to start competing with individual transport. Taking an airport as an example, 

where almost 90 percent of the passengers from the airport come with their own car, which is unimaginable 

in these large European hubs. Depends on the environment. It is important, but it should be in the simplest 

way so that everyone understands what it is about, what they can get with the little things. 

 

[#3 SPLIT - DG] All the stakeholders  generally support any initiative and campaign promotion. The county 

conducts many campaigns. All these seemingly small projects and small campaigns can contribute and 

improve people's awareness of sustainable transport for both tourists and local residents. 
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Further questions on specific meetings 
 
• AD Q&A #1 | What do you think, how much would the governance be important between different 

operators, authorities, and municipalities, from bottom up to solve problems?  

[#3 SPLIT - DG] The maritime providers have everything perfectly arranged in terms of boarding passengers, 

in terms of cooperation with the police, port administration and customs, according to him, everything goes 

flawlessly. They haven't had any delays so far. Ship transport is the most accurate here compared to other 

forms of transport. He doesn't really hear from Ancona that the situation is as good as on Croatian side. They 

believe that communication is very important at all levels, even cooperation with competitors. 

 

• AD Q&A #2 | If available, could you give us some insights into the potential future implementation 

plans of the Croatian railway networks, especially for multimodal solutions at the national level and 

also, if foreseen, regarding the potential new cross-border rail connections with Slovenia and Italy 

planned for the next 5 / 10 years? 

[#2 ZAGREB – DG - I]  National railway provider tried and worked in the field of integrated transport, it is 

important for them so that people learn to use railway transport. Of course, they cannot do it alone, the help 

of the state, counties, cities and municipalities is essential for passengers to use the railway. We have to 

encourage people because people will not come because they like the railway, but they must have some 

incentive to use the railway. There are no direct connections with Italy, but there are some with Slovenia on 

a daily basis. There is no need for that yet, everything depends on whether there will be transport demand 

in the future. Italian railways have excellent connections, but only at the national level, they are not 

connected to other countries. 

 

• AD Q&A #3 | In your opinion, considering the trend of tourist movement in the upcoming years, what 

could be the main sustainable solutions to reduce the use of private cars on trips between Italy and 

Croatia and vice versa? 

[#2 ZAGREB – DG - I] The Croatian Tourist Board can use its social networks - they currently have 5 LinkedIn, 

Twitter, Instagram and 7 Facebook pages in our 7 broadcasting markets and they have a total of 2.5 million 

followers - all information that they market in this way is currently available to such many people, especially 
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from the younger population. Even the older generation now prefers a lot of train transportation. Portugal, 

for example, has made a complete series of restoration of its old trains and they offer the possibility of visiting 

their destinations where you can enjoy the scenery, the gastronomy, and the wines and that is another new 

product, the value is higher. n general, this railway traffic should be strengthened. Speed should be worked 

on to improve the demand for railways. Until now, the roads have been strengthened, and now it is time to 

strengthen that other sector - railway transport. 
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1. Introduction 
 
This Annex report the main findings from the surveys conducted within the awareness and 
sensitization campaign (ASC) of the MIMOSA project. The goal of this survey, in the overall logic of 
the ASC, was threefold: first, to raise MIMOSA topics awareness and the knowledge of the project 
itself to a wide number of people, with the pretext of asking to participate to the survey. Second, to 
actually collect the opinions and to involve the wide pubic in the identification of relevant topics 
and priorities, thus allowing a questionnaire-mediated participation to the process of principle 
definition, that has been defined as a key goal of the ASC in the deliverable D.3.4.1. (Methodology 
for the ASC). Third, to assess the degree of awareness of the wide public about the topics o transport 
sustainability, with a focus on the Italy-Croatia maritime and coastal transport. 
To fulfill such goals, two different surveys have been developed and the results are presented in the 
next sections. Further details about this activity, can be find in the project document O.3.6. 
(Awareness and sensitization Programme, and related sensitization/behavior campaigns, at regional 
and cross-border level) 
 
 
2. Main results of the survey on ex-ante awareness 
 
The first survey aimed, while providing information about the MIMOSA project in the preliminary 
parts, was also aiming at assessing the degree of awareness about the sustainability-related topics 
in transport and about the policies put in place in this field.  
In the first section five questions about campaign in the programme area and opinions on main 
transport issues were proposed. Specifically, the first question concerned the organisation of 
awareness-raising campaigns in the different territories in the last few years. If the answer was 
affirmative, a further question was asked as to what actions they were aware of. Results are shown 
in table 2. 
 
Table 2: Awareness about information campaign on transport sustainability 
“In recent years, awareness and/or information campaigns have been organized and promoted in your territory of 
reference (national, regional, local) regarding the issues of quality, safety, equity, environmental sustainability of 
transport?” 
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Italy % 

 
Croatia % 

 
Overall % 

Yes 102 55,7% 
 

38 37,6% 
 

140 49,5% 
No 34 18,6% 

 
34 33,7% 

 
68 24,0% 

Don’t know / no answer 47 25,7% 
 

29 28,7% 
 

76 26,5%          
On which of the following specific topics/types of transport have awareness campaigns been 51ensitiza in the past: (more options 
can be indicated)*  

Italy % 
 

Croatia % 
 

Overall % 
Promoting sustainable mobility 91 49,7% 

 
28 28,0% 

 
119 42,0% 

Promotion of cycling as a mean of transport 63 34,4% 
 

12 12,0% 
 

75 26,5% 
Bike/car sharing services 52 28,4% 

 
15 15,0% 

 
67 23,7% 

Increase of public transportation services 51 27,9% 
 

10 10,0% 
 

61 21,6% 
Sustainable urban mobility plans (SUMP) 51 27,9% 

 
10 10,0% 

 
61 21,6% 

Integrated ticketing systems, route planners, mobility 
apps 

32 17,5% 
 

13 13,0% 
 

45 15,9% 

Campaign for road safety, speed limit zones  22 12,0% 
 

7 7,0% 
 

29 10,2% 
Promotion of pedestrian mobility, restricted traffic 

zone 
24 13,1% 

 
5 5,0% 

 
29 10,2% 

Campaign to reduce traffic & pollution 24 13,1% 
 

2 2,0% 
 

26 9,2% 
Sustainable maritime transport 10 5,5% 

 
14 14,0% 

 
24 8,5% 

Sustainable transport for tourism, new shipping lines 16 8,7% 
 

8 8,0% 
 

24 8,5% 
Reduction of private car use 17 9,3% 

 
5 5,0% 

 
22 7,8% 

Multimodal connections & mobility as a service 
(MAAS) 

10 5,5% 
 

8 8,0% 
 

18 6,4% 

Co2 reduction, travel analysis campaign 8 4,4% 
 

8 8,0% 
 

16 5,7% 
Reduction or elimination of public transport fares 12 6,6% 

 
3 3,0% 

 
15 5,3% 

Campaign for metro, tram, public transport use 12 6,6% 
 

1 1,0% 
 

13 4,6% 
Micro-mobility services (electric scooters, etc.) 6 3,3% 

 
4 4,0% 

 
10 3,5% 

Increase connections with rural and suburban areas 6 3,3% 
 

1 1,0% 
 

7 2,5% 
Other mobility or traffic problems 5 2,7% 

 
1 1,0% 

 
6 2,1% 

• The sum of the percentages can be greater than 100% because more options could be selected 
 
Almost half of the total respondents (49.3%) stated that they were aware of actions related to 
improving transport quality and sustainability. Among Italians this percentage is significantly higher 
than among Croatians (55,7% vs. 37,6%). The promotion of sustainable mobility in general is the 
most commonly known action overall (42% of the whole sample), followed by bike/car sharing 
services (26,5%), the promotion of bicycles/cycling (23,7%), the Sustainable Urban Mobility Plans 
(SUMP), and the increase of transportation services (both at 21,6%. The most significant difference 
between the two Countries is found for actions concerning maritime transport, known to 13,9% of 
Croatian respondents and only 5,5% of Italian respondents (table 2). 
The results in table 2 are highly consistent with the results of a complementary question, proposed 
in the second part of the questionnaire, in which respondents were asked whether they had actively 
taken part in one or more processes to involve the population on sustainable mobility issues 
(awareness campaigns, promotion, participatory processes, etc.). The results are shown in table 3.  
 
Table 3: Active participation in campaign on transport sustainability 
“In the past have you ever had the opportunity to be involved to co-organize or to participate in 
some of the following types of initiatives?” 
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Italy  % 

 
Croatia % 

 
Overall % 

Initiatives on sustainable mobility 71 38,8% 
 

18 17,8% 
 

89 31,3% 
Initiatives for promoting cycling 57 31,1% 

 
11 10,9% 

 
68 23,9% 

Initiatives for improvement of public transport 27 14,8% 
 

8 7,9% 
 

35 12,3% 
Initiatives to reduce the use of private cars 29 15,8% 

 
5 5,0% 

 
34 12,0% 

Initiatives to reduce pollution due to traffic 23 12,6% 
 

10 9,9% 
 

33 11,6% 
Other initiatives relating to sustainable mobility & transport 27 14,8% 

 
4 4,0% 

 
31 10,9% 

Road safety initiatives 26 14,2% 
 

3 3,0% 
 

29 10,2% 
Initiatives for innovative or low-emission vehicles 14 7,7% 

 
5 5,0% 

 
19 6,7% 

Initiatives to support pedestrian mobility 13 7,1% 
 

5 5,0% 
 

18 6,3% 
Initiatives for vehicles / infrastructure / transport lines 16 8,7% 

 
2 2,0% 

 
18 6,3% 

No, I have never participated in similar initiatives 66 36,1% 
 

62 61,4% 
 

128 45,1% 
Don’t know / no answer 10 5,5% 

 
15 14,9% 

 
25 8,8%          

Participated to one or more initiatives 107 58,5% 
 

24 23,8% 
 

131 46,1% 
Never participated or no answer 76 41,5% 

 
77 76,2% 

 
153 53,9% 

• The sum of the percentages can be greater than 100% because more options could be selected 
 
Here again, it can be seen the significant difference between Italians and Croats. The former 
participated or were otherwise involved in awareness or participation activities in 58,5% of cases, 
the latter only in 23,8%. In the two countries as a whole, the initiatives with the highest number of 
people involved were general initiatives on sustainable mobility (31,3% of the whole sample), 
initiative for promoting cycling (23,9%), improvement of public transport (12,3%), and to reduce  
the use of car (12%).   
The data from these two responses tell us that there is a relatively high level of policy awareness 
and participation in the programme area, but significantly unbalanced between the two countries.  
A part of the questionnaire was peculiarly focussed on the dual purpose of investigating the perceived 
relevance of awareness-raising campaigns, while at the same time creating awareness of such actions.  We 
then asked to what extent the awareness campaigns and citizens involvement  are effective in orienting both 
behaviours and policies towards the goal of the sustainable mobility. Table 4 reports the results for this 
question.  As can be seen from table 4, more than 88% of respondents are convinced that awareness-raising 
campaigns are effective in changing individual behaviour and/or influencing policies, and more than half of 
the overall sample think that campaigns are effective on both fronts.  This should obviously be viewed very 
positively, and is corroborated by the fact that this question had a high response rate (8.5% non-response 
rate). The share of those who think campaigns are ineffective is around 3% for both countries (table 4). 
 
Table 4: relevance of the awareness campaigns 
“Do you think that awareness & information campaigns and the consequent involvement of all citizens are a necessary 
and effective tool both to influence people’s individual behaviour and to condition policies and actions aimed at 
improving the quality, safety and environmental sustainability of the transport system?” 
  

Italy % 
 

Croatia % 
 

Overall % 
Absolutely Yes 106 57,9% 

 
38 37,6% 

 
144 50,7% 

Yes but only to influence public policies and 
interventions 

22 12,0% 
 

15 14,9% 
 

37 13,0% 

Yes but only to influence individual behaviours 38 20,8% 
 

32 31,7% 
 

70 24,6% 
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Total “can have an effect on policies and/or behaviour” 166 90,7% 
 

85 84,2% 
 

251 88,4%          
Absolutely No 6 3,3% 

 
3 3,0% 

 
9 3,2% 

Non so / non risponde 11 6,0% 
 

13 12,9% 
 

24 8,5% 
 
To supplement this information, a question was introduced into the questionnaire to assess the 
perception about the main problems/critical issues related to passenger transport/ services and 
citizens’ mobility”. Results are shown in table 5.  
The three main problems highlighted are the same for Italians and Croats, namely: Urban and 
suburban traffic, excessive use of private car (63,4% overall, 73,8% of Italians and 44,6% of Croatian 
respondents), Lack or inadequacy of the cycling path system (48,2% overall, and around 48% for 
both Italians and Croats), and Inadequacy of urban and suburban public transport services (near 
48% as well for all respondents regardless of nationality).  Also, 38,6% of Croatian respondents 
highlight the issue of the excessive costs of transportation services (public and private), which is the 
fourth most cited category in this group. Italians, on the other hand, cited as the fourth problem the 
air pollution from vehicle traffic (41,5%) 
(Table 3). Finally, we point out the unexpected fact that Italians are more concerned than Croatians 
about the problem of the inadequacy of transport services and connections between the coast and 
the interior, which is relevant for 30,3% of the respondents, but seemingly more important for 
Italian respondents (31,7%) than for Croatian ones (27,7%) (table 5). 
 
Table 5: Main issues in passenger transport services and citizens mobility declared by the sample. 
“In your area of reference, where you live and/or work, what do you consider to be the main problems/critical issues 
with regard to passenger transport services and citizens’ mobility?”  

Italy % 
 

Croatia %  Overall % 
Urban and suburban traffic, excessive use of private car 135 73,8% 

 
45 44,6% 

 
180 63,4% 

Lack or inadequacy of the cycling path system 89 48,6% 
 

48 47,5% 
 

137 48,2% 
Inadequacy of urban and suburban public transport services 88 48,1% 

 
48 47,5% 

 
136 47,9% 

Air pollution from vehicle traffic 76 41,5% 
 

29 28,7% 
 

105 37,0% 
Lack of transport services between the coast and the interior 58 31,7% 

 
28 27,7% 

 
86 30,3% 

Lack of railway connections and infrastructures 49 26,8% 
 

27 26,7% 
 

76 26,8% 
Public transport inadequate in season for tourist presence 49 26,8% 

 
28 27,7% 

 
77 27,1% 

Excessive costs of transportation services (public and private) 43 23,5% 
 

39 38,6% 
 

82 28,9% 
Inadequacy of the pedestrian system 43 23,5% 

 
28 27,7% 

 
71 25,0% 

Lack of bike sharing & car sharing  41 22,4% 
 

33 32,7% 
 

74 26,1% 
Inadequate public and private tourist transport services 38 20,8% 

 
25 24,8% 

 
63 22,2% 

Inadequate suburban bus lines  38 20,8% 
 

25 24,8% 
 

63 22,2% 
Poor accessibility to main connection hubs & stations 27 14,8% 

 
12 11,9% 

 
39 13,7% 

Poor maintenance of the transportation fleet and system 26 14,2%  32 31,7% 
 

58 20,4% 
Unsafe road, inadequate speed limit and signs, etc. 23 12,6% 

 
15 14,9% 

 
38 13,4% 

Limited sea connections / destinations 19 10,4% 
 

19 18,8% 
 

38 13,4% 
Other 5 2,7% 

 
1 1,0% 

 
6 2,1% 

• The sum of the percentages can be greater than 100% because more options could be selected 
A question was introduced to focus on the impact of tourism on the transport system in season. In 
this regard, 50% of the sample (45,9% Italians, 57,4% Croats) declares an excess of car traffic due to 
tourism. The issue of overcrowded public transport has been selected as an issue by about 16% of 
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the respondents. Only 13% of respondents do not perceive problems with crowding during the 
tourist season, and this percentage is significantly lower for Croatians (8,9%) than for Italians 15,3%). 
The result denotes that the problem is indeed very much felt in the programme area; it must be 
said, however, that the response can easily be conditioned by the location of the respondent, as the 
crowding problem quickly fades away as one moves away from tourist attractions. 
A further important aspect in the public's perception of the presence and/or effectiveness of 
transport policies concerns whether or not there is a perception of improved services or 
infrastructure. For this reason, a question was introduced asking respondents whether there had 
been any improvement in long-distance connections to their place of residence. Results shown in 
table 6. 
 
Table 6: Perceived improvement of transportation system 
“In recent years, have there been improvements in the quality of transport systems in your reference territory?” 
  

Italy  % 
 

Croatia % 
 

Overall % 
Yes, there has been an improvement overall 44 24,0% 

 
15 14,9% 

 
59 20,8% 

The range of services has improved 13 7,1% 
 

8 7,9% 
 

21 7,4% 
Long distance connections are improved 10 5,5% 

 
4 4,0% 

 
14 4,9% 

The road network and road infrastructure have improved 17 9,3% 
 

18 17,8% 
 

35 12,3% 
The environmental sustainability of means of transport has 
improved 

23 12,6% 
 

9 8,9% 
 

32 11,3% 

No, there hasn’t been any improvement 42 23,0% 
 

35 34,7% 
 

77 27,1% 
No, on the contrary there has been a deterioration 20 10,9% 

 
0 0,0% 

 
20 7,0% 

Don’t know / Don’t answer 14 7,7% 
 

12 11,9% 
 

26 9,2% 
• The sum of the percentages can be greater than 100 because more options could be selected 
Just over 20% of respondents say they perceive improvements in transport systems, Italians (24%) 
significantly more than Croatians (14.9%). The percentage of those who perceive no improvement 
or even a worsening is higher, totalling 34%, and is about the same in both Countries. N Croatia, the 
highest perceived improvement concerns roads and road infrastructure (17.8%), while in Italy it is 
the environmental sustainability of means of transport (12.6%). Slightly more than 12% reported an 
improvement in the range of services and long-distance connections, a rather small percentage that 
confirms that there is still a lot of room for communication in transport-focused projects (table 6).   
A focus on the connections with the other side of the Adriatic was asked in a further question. The 
response rate for this question was too low to consider the results significant (46% non-answers 
overall), but we nevertheless report the results in table 7. Note that 14.7% of the respondents stated 
that they had noticed an improvement in these connections, while 39% declared no perceived 
improvement. 
 
   Table 7: perceived improvement in the Italy-Croatia interconnections 
“In recent years in your territory there has been an improvement/increase in the opportunities for connection with the 
opposite shore of the Adriatic and in particular in the connections between Italy and Croatia”  

Italy  % 
 

Croatia % 
 

Overall % 
Yes 35 19,1%   7 6,9%   42 14,8% 
No 55 30,1%   56 55,4%   111 39,1% 
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Don’t know / Don’t answer 93 50,8%   38 37,6%   131 46,1% 

 
 
The questionnaire also included a series of questions sought to assess the extent to which the public 
was aware of and used multimodal opportunities and/or innovative travel planning tools. 
Specifically, respondents have been asked whether, when travelling in general, they use or have 
used “new solutions”, to be chosen from a series of pre-listed options. Results are shown in table 8.  
 
   Table 8: propensity to use innovative means of transport and alternative tools 
“In recent years, in general, you have never had the opportunity to use new/recent systems/means of transport among 
those listed below: (multiple choice)”  

Italy  % 
 

Croatia % 
 

Overall % 
Train + bicycle 51 27,9%  2 2,0%  53 18,7% 
Autonomously guided bus / shuttle 44 24,0%  0 0,0%  44 15,5% 
Bus + bicycle 34 18,6%  0 0,0%  34 12,0% 
Car sharing 23 12,6%  11 10,9%  34 12,0% 
Transport using call / reservation through the application 15 8,2%  16 15,8%  31 10,9% 
Hybrid / electric bus / shuttle 26 14,2%  3 3,0%  29 10,2% 
Multimodal transport with integrated card 27 14,8%  0 0,0%  27 9,5% 
Bike sharing 25 13,7%  1 1,0%  26 9,2% 
Route planner 20 10,9%  5 5,0%  25 8,8% 
Ship + bicycle 20 10,9%  4 4,0%  24 8,5% 
Micromobility (electric scooter, etc.) 17 9,3%  1 1,0%  18 6,3% 
Hybrid / electric car 8 4,4%  6 5,9%  14 4,9% 
Other 30 16,4%  1 1,0%  31 10,9% 
No, I have never used these transportation systems / tools 27 14,8%  61 60,4%  88 31,0% 
• The sum of the percentages can be greater than 100 because more options could be selected 
 
What immediately stands out from this question is that among the Italian public the propensity to 
use multimodal travel and alternative mobility tools is much higher than in Croatia. In fact, only 
14.8% of Italian respondents stated that they had never used one or more of the alternatives 
proposed in the question, while for Croatians this percentage rises to 60.4%. This asymmetry 
between the two countries reflects what we have seen before regarding the degree of awareness 
of and active participation in transport improvement programmes. The multimodal travel is gaining 
popularity among Italians. Almost 28% of Italian respondents used the multimodal train+bike 
solution, and 18.6% used the bus+bike solution, while the ship+bike multimodal travel has been 
used by 10,9% of the sample. Moreover, 14,8% of Italians experienced the use of multimodal 
transport with integrated card. On the Croatian side multimodal solutions have collected very low 
percentage of answers, while digital reservation (15,8%), car sharing (10,9%) and hybrid or electric 
cars (5,9%) are the more popular solutions among those listed.  
In the third part of the questionnaire, respondents were asked a series of questions that were, at the same 
time, a means of stimulating awareness of the various levels of policy governance and, indirectly, a tool to 
raise awareness of the importance of the active role of citizenship in promoting sustainable mobility policies. 
The proposed questions, in fact, imply information on the various levels of policy and imply that the 
individual’s contribution is relevant, both in terms of behaviour and proactive capacity.  
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The respondents were then asked: a) whether they perceive a general improvement in transport, and how 
they evaluate: b) the role of individual behaviour, c) the role of awareness-raising campaigns, d) the policies 
related to the Italy-Croatia maritime and coastal transport carried out at the various decision-making levels 
(local, regional, national, European). As mentioned before, since it was not possible to plan meetings with 
large groups of people from the outset, it was felt that the questionnaire was not only a tool to measure 
awareness but also to raise the issues and thus raise public awareness of the topic indirectly.  
As for transport improvement in general, only 4,6% of the sample declared that no improvement took place 
in the last 10 years, and among Croatian respondents such share is 8,9%, while is only 2,2% among Italians. 
The wide majority of respondents (72,5%) noted some improvements in transport in general, with a slightly 
higher percentage for Italians than for Croats (77% vs  72,5%). 14,4% noted partial improvements (i.e. in 
security, quality or environmental sustainability; table 9). 
While this finding about the widespread awareness of transport improvements is positive, there seems to be 
no clear link between the trend of improvement and public policy implementation. 
 
Table 9: perception about transport overall improvement 
“Do you think that real and concrete progress has been made in the last 10 years in improving the quality, safety, and 
environmental sustainability of transport?”  

Italy  % 
 

Croatia % 
 

Overall % 
Absolutely yes 17 9,3% 

 
14 13,9% 

 
31 10,9% 

There have been fair improvements 78 42,6% 
 

27 26,7% 
 

105 37,0% 
There have been some improvements 46 25,1% 

 
24 23,8% 

 
70 24,6% 

Perceive overall improvements 141 77,0%   65 64,4%   206 72,5%          
Yes, but mainly because of the quality of the transportation 5 2,7% 

 
9 8,9% 

 
14 4,9% 

Yes, but only as for the transportation security 11 6,0% 
 

4 4,0% 
 

15 5,3% 
Yes, but only as for the environmental sustainability 8 4,4% 

 
4 4,0% 

 
12 4,2% 

Perceive partial improvements 24 13,1%   17 16,8%   41 14,4%          
Absolutely not 4 2,2%   9 8,9%   13 4,6% 
I don’t know / no answer 14 7,7% 

 
10 9,9% 

 
24 8,5% 

 
In fact, when interviewed about the judgement they would give to policies implemented at the various levels 
of governance, respondents gave low average grades, ranging from 4.1 to 5.3 on a scale of 0 to 10 (where 5 
was labelled as “sufficiently adequate”. The highest average grade, and the only sufficient one, is given to 
European policies (5.3) and the lowest to national policies (4.1). Considering that the question explicitly 
referred to the maritime and coastal connections of the programme area, a picture emerges that says two 
fundamental things. First: Europe is seen as the only effective policy maker in sustainable transport policies. 
Figure 1 shows how in the distribution of the scores awarded, the curve of the European Union is the one 
most shifted towards high scores (figure 1). Second: although the perception of improvement is evident, as 
shown by the data seen above, the public does not recognise these improvements as effects of the policies 
at the various levels, as the average scores given are low. This suggests that there is indeed a communication 
gap between decision-makers and the public. In essence, despite the positive evidence on the results, these 
results are not credited to the decision-making authorities, except by a minority of the respondents. The size 
of the problem is more or less the same in both countries, in fact the differences between the Italian and 
Croatian evaluations are not particularly significant. Both samples give Europe the highest score of the 
proposed decision levels, in both cases just over 5. Apart from this, the average ratings differ very little and 
those of the Italians are slightly higher than those of the Croats. 
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Figure 1: evaluation of local, regional, National and European policies about transport sustainability 
“On a scale from 1 to 10, how do you evaluate the public policies and interventions of the main levels of government 
(local/regional/national/European) with respect to the issue of quality, safety and environmental sustainability of 
transport, especially in relation to the Adriatic coastal areas of Italy and Croatia? 

 
Mean values 4,2 4,3 4,1 5,3 

Response rate 83,8% 82,4% 81,3% 75,7% 
 
 
3. Analysis of the “ex post” questionnaire results. 
 
The results were very comforting.  Almost 80% of the sample considered themselves sufficiently or very well 
informed, and this percentage is higher among Croatian respondents than among Italians (82.8% vs. 76.4%) 
(table 10).  Looking specifically at the field of maritime and coastal transport, the percentages vary 
predictably for Italy, which sees the share of people who consider themselves at least sufficiently informed 
drop from 76.4% to 51%. Less predictable, on the other hand, is the figure for Croatian respondents, whose 
share of informed persons rises to 91.4%, testifying to the fact that in Croatia the issue of maritime 
connections is particularly important to the population (table 11) 
 
Table 10: degree of information on the topic of sustainable transport 
“How informed do you consider yourself on the issue of sustainable transport?”  

Italy % 
 

Croatia % 
 

Overall % 
Little or not at all 33 23,6% 

 
9 15,5% 

 
42 21,2% 

Enough or well informed 107 76,4% 
 

48 82,8% 
 

155 78,3% 
Don’t answer 0 0,0% 

 
1 1,7% 

 
1 0,5% 

 
 
Table 11: degree of information on the topic of maritime and coastal sustainable transport 
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“How informed do you consider yourself on the issue of sustainable maritime and coastal transport?”  
Italy % 

 
Croatia % 

 
Overall % 

Little or not at all 68 48,6% 
 

4 6,9% 
 

72 36,4% 
Enough or well informed 72 51,4% 

 
53 91,4% 

 
125 63,1% 

Don’t answer 0 0,0% 
 

1 1,7% 
 

1 0,5%          
 
Finally, to assess whether communication and awareness-raising activities had an impact, we asked the 
sample to rate the ability of European policies to influence the transition to more sustainable transport. We 
find this result particularly interesting. In contrast to a barely adequate assessment of the effectiveness of 
European action towards sustainable transport, almost 65% of the sample believe that EU action can be 
effective or very effective for the ecological transition. In this case, too, it is the Croatian side that shows the 
most confidence in European policies, with 74.1% of the sample expressing this opinion, against 60.7% of the 
Italians.  
 
Table 12: possible impact of EU policies on transport sustainability 
“in your opinion, to what extent can eu projects influence the transition to more sustainable modes of transport?”  

Italy % 
 

Croatia % 
 

Overall % 
Little or not at all 4 2,9% 

 
14 24,1% 

 
67 33,8% 

Quite a lot or very much  133 95,0% 
 

41 70,7% 
 

128 64,6% 
Don’t answer 3 2,1 % 

 
3 5,2% 

 
3 1,5%          

 
While these values are significantly higher than could be expected on the basis of the assessment of policies 
at the various levels, they are in line with the effectiveness found in the ex-ante questionnaire regarding the 
relevance and effectiveness of awareness-raising campaigns.  
In conclusion, it seems that the general public appreciates campaigns and policies that are in line with 
sustainable transition. Above all, the Croatian public shows a very high level of attention to maritime and 
coastal connections, and believes there is still room for improvement in this area. 
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4. Questionnaires submitted to Italian and Croatian respondents 
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