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INTRODUCTION  
 
Communication is a crucial process embedded into every stage of a project’s life cycle. From the project start 
up, through implementation, until and even after closure, communication plays a key role in its success.  

A mix of several and diversified activities and channels have to be identified in order to address the target 
groups and achieve the communication objectives, thus helping the messages to reach the audience.  

Among the various tasks of WP2 there are press office activities, which include the creation of specific 
contents on the project’s concrete results with impact at local and regional level, which can catch the 
attention of local, regional and national media. 

Communications to the mass media are conveyed through press releases, short informative texts with which 
an event or a result is brought to the attention of the information bodies. Press officers must be able to 
monitor the consideration that the mass media have of their company and the results obtained from their 
communications. For this reason, one of their tasks is to draw up a press review, that is the collection of the 
appearances on the various media. 

This deliverable reports on the press office activities performed throughout the project lifetime, including 
the press releases and the press review. 

 

 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

 

+39 080 9674217 

a.liberti@arti.puglia.it 

arti@pec.rupar.puglia.it 

www.italy-croatia.eu/innovamare 

e 

ARTI – Puglia Region Agency for Technology 
and Innovation 
Contact person 
Anna Liberti 
 

Via Giulio Petroni, 15/f.1 – Bari (IT) 

 

4 

 

LET’S SPREAD THE WORD: THE PROJECT PRESS RELEASES  
 
Press release is one of the tools used to communicate with the media, to provide them with the data and 
information you want to disclose. Throughout InnovaMare project 14 press releases (see Attachment #1 – 
Press releases) were created and spread at EU, national and regional level. In fact, press releases where often 
also translated in local language in order to strengthen the dissemination of the information.  

The press releases were all focused on project activities and events and were also shared on the project 
website and social media. 

 

Source: News section on InnovaMare website  
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In order to maximize the project knowledge through specific targets, an advertorial has been published (as 
printed publication on relevant EU paper magazines), specifically on Cleaner Seas (Winter 2022-2023 Issue).  

 

Source: Advertorial on Cleaner Seas 

WHAT MEDIA SAY ABOUT US: THE PROJECT PRESS REVIEW 

The press review is a communication work which consists in collecting all the news from the press and all the 
other media. It serves to monitor the project notoriety on media, its reputation and prevent potential 
communication crises.  
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InnovaMare press review is composed of 368 appearances on various media, ranging from online 
newspapers (169) to online magazines (93), from institutional websites (70) to press agencies (9), from 
newspapers (8) to radios (8), from magazines (4) to TVs (8). 
 

 
 

 
The appearances were fairly evenly distributed between Italian (59%) and Croatian (39%) media. Few 
appearances are related to EU media (2%).  
 

InnovaMare project appearences on media

Online newspapers

Online magazines

Websites

Press agencies

Radios

TVs

Newspapers

Magazines
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The complete press review of the InnovaMare project is listed in Attachment #2 – Press review. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Geographical coverage of media

Italian media

Croatian media

EU media
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CONCLUSIONS  
 

Press office activities are part of the communication strategy of a project: together with digital 
communication (website, social media, multimedia) and events, the press office has contributed to 
the overall process of transferring project results and activities to the different target groups. 
 
In the InnovaMare strategic project, the press office activities were carried out by the Lead Partner 
- CCE in collaboration with all the project partners. The activity had a significant success: more than 
360 media, including websites, radio, TV, newspapers, magazines, reported InnovaMare's project 
activities and results. 
 
Also in terms of geographical coverage, the press office activities had relevant results as the main 
project outcomes and activities were disseminated on the Croatian and Italian media, together with 
some European ones. 
 
 
 

ATTACHMENT #1 – PRESS RELEASES 
 
ATTACHMENT #2 – PRESS REVIEW 
 
 
 
 
 
 
 
 


