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INTRODUCTION  
 
This document is the last in a row of the deliverables aimed at providing a snapshot and analysis of the 
activities carried out on social media and the results achieved during the period April - June 2023. 

In the InnovaMare project, social media are a relevant part of the communication strategy to expand the 
project and to match the overall communication objectives. InnovaMare project has indeed in the social 
media activity a crucial tool to reach the project stakeholders, raise their awareness about the activities, and 
involve the project target groups.  
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INNOVAMARE SOCIAL MEDIA PROFILES  
The project has 5 social media platforms to promote and disseminate activities, external news, public 
documents, pictures and videos: Facebook, Instagram, LinkedIN, YouTube, and Twitter. The social media 
management of these accounts is in charge of the Lead Partner - CCE, in collaboration with WP2 Leader – 
ARTI for the contents production and the Communication Management Board (CMB). 

All the contents published on social media are the result of the drafting of monthly editorial plans drawn up 
by the LP - CCE and the WP2 Leader - ARTI, with the contribution of all the other project partners.  

Facebook 
Facebook is the most popular and used platform. Due to this great variety, it is necessary not to 

use a formal or technical language. Facebook gives the possibility to reply to comments or 

questions, create events and fanpages, invite followers, keep conversations alive for a long time, 

express emotions, share ideas and opinions. 

InnovaMare Facebook page (@InnovaMareproject) was opened on 2nd July 2020.  

The overview of the fanpage updated to 23rd June follows. 

 

Fanpage 

The number of fans is growing quite steadily, as the image below demonstrates. Up to now, the page has 556 

fans (+12 fans compared to March 2023).   

 

  
Source: InnovaMare Facebook fanpage insights 

 

The social media marketing activities in this reporting period generated 929 total views of the page, i.e. how 

many times the page has been viewed by both registered and unregistered people. The views had and 

impressive increasing in the period mid May – mid June, thanks to the advertising campaigns. 

https://www.facebook.com/innovamareproject
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Source: InnovaMare Facebook fanpage insights 

 

Posts 

In this trimester, a total of 18 posts were published, as planned in the related editorial plans jointly prepared 

by the LP – CCE and WP2 Leader – ARTI. 15 posts focused on project news (activities, partnerships, objectives, 

...) and 3 were dedicated to external news. 

As for the type of posts, we published 12 pictures, 5 links and 1 video.           
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Source: InnovaMare Facebook fanpage 

 

The published posts have generated 6,794 interactions. In detail, 1,735 likes, 4,998 clicks on the posts, 20 

shares, 24 loves, 3 wow, 7 comments.  
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Source: InnovaMare Facebook fanpage insights 

 

The total coverage of the posts (i.e. the number of people who have seen one of your posts at least once) is 

339,658, mainly due to the advertising campaigns (336,272). The coverage from organic posts is 3,386.  
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Source: InnovaMare Facebook fanpage insights 

 

Instagram 
Instagram is the photo and video-sharing social networking service owned by Meta. Posts can 

be shared publicly or with pre-approved followers. Users can browse other users' content by 

tags and locations and view trending content; they can like photos and follow other users to add 

their content to a feed. After its launch in 2010, Instagram rapidly gained popularity, with one 

billion registered users as of May 2019.  

InnovaMare Instagram account was created the 1st of July. The overview of the account updated to 23rd June 

follows.  

Profile 

Up to now, the profile counts 361 followers (+9 followers compared to the previous reporting period). 

According to Instagram estimates, most of our followers are women (63% against 37 % of men), are aged 

between 25 and 44 years (67% of the total) and come from Croatia (51.8%) and Italy (25.5%). 

 

https://www.instagram.com/innovamare/
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Source: InnovaMare Instagram profile 

 

Posts 

From October to December, a total of 9 posts were published, all focused on project news (activities, 

partnerships, objectives, ...). 7 posts were pictures and 2 reels.  
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Source: InnovaMare Instagram profile 

 

The 9 posts have generated 71 interactions. In detail, 68 likes, 2 saves, and 1 comment. 

 

The total coverage of the posts (i.e. the number of accounts reached with the published posts) is 860. No 

sponsored contents were published, so the coverage was the result of only organic posts.  

Also, the contents have generated 1,039 impressions, i.e. how many times the posts have been seen (an 

account can generate more impressions). 
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LinkedIN 
LinkedIN is a social network that focuses on professional networking and career development. 
It can be used to display resumes, search for jobs, and enhance the users professional reputation 
by posting updates and interacting with other people. 
The LinkedIN page dedicated to InnovaMare was created on 4th July 2020. The overview of the 

company page updated to 22nd June follows.  

Company page 

Up to now, the page has 626 followers (+38 compared to the previous reporting period), all reached with 

organic posts.  

 
Source: InnovaMare LinkedIN page insights 

 

The social media marketing activities in this reporting period generated 300 total views of the page, coming 

both from mobile and desktop access. 

 

Source: InnovaMare LinkedIN page insights 

Posts 

https://www.linkedin.com/company/innovamare-project-interreg-italy-croatia/?viewAsMember=true
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In this reporting period, a total of 16 posts were published. 14 posts focused on project news (activities, 

partnerships, objectives, ...) and 2 were dedicated to external news. 

As for the type of posts, we published 2 links, 10 pictures and 4 videos.  
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Source: InnovaMare LinkedIN company page 

 

The 15 published posts have generated 855 interactions. In detail, 526 clicks on the posts, 324 reactions, 2 

shares and 3 comments. 

 

The total coverage of the posts (i.e. the number of people who have seen one of your posts at least once) 

is 8,747, thanks also to sponsored contents.  
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Source: InnovaMare LinkedIN insights 

 

 

YouTube 
YouTube is the platform for sharing different kinds of videos (newscast, video clip, trailer, 
slideshow, etc.). YouTube subscribers can create their own channel and post videos, comments, 
vote for the best videos. The platform enables to embed videos into other websites and 

platforms, in particular Facebook. 
InnovaMare YouTube profile was opened on the 8th of July 2019.  

The channel registered a contained increase in the number of subscribers, which now are 39 (+5 compared 

to the previous reporting period) and 2 new videos published. 

 

Nonetheless, in this reporting period, the contents already published have generated 1,300 total views, 

4,800 impressions (how many times the video thumbnails were shown to viewers on YouTube, TV and game 

console devices), 2.7% impressions click-through rate (views per impressions shown, this measures how 

often viewers watched a video after seeing an impression), and 1,000 unique viewers (estimated number of 

people that watched the content within the selected date range).  

 

https://www.youtube.com/channel/UCle4WJw8HPi25tEOpbq0i2Q?view_as=subscriber
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Source: InnovaMare YouTube channel insights 

 

As for the traffic source, most of the viewers (55.2%) came from external sources, mainly Facebook (40.9%) 

and Google (1534%). 
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Source: InnovaMare YouTube channel insights 

 

Twitter 
Twitter is the social network of brevity.  Due to its speed, Twitter is particularly used to publish 
breaking news, considered obsolete after a few hours. For this reason, on Twitter it is important 
to ensure continuity: tweeting once a time has no reason, so Twitter can be used in particular 
for sharing/following events in real-time with live tweets and photos, creating engagement by 

using hashtags.  
 
InnovaMare Twitter profile was opened on the 1st of October 2020.  

 
Profile 

Up to now, the page has 73 followers (+2 compared to the previous reporting period), all reached with 

organic posts. In these 3 months of activity the profile had 107 visits.  

 

 

Tweets 

In this period, a total of 15 tweets were published, as planned in the related editorial plans jointly prepared 

by the LP – CCE and WP2 Leader – ARTI. 13 tweets focused on project news (activities, partnerships, 

objectives, ...) and 2 were dedicated to external news. 

As for the type of posts, we published 2 links, 4 videos and 9 pictures.  

https://twitter.com/innovamare
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Source: InnovaMare Twitter profile 

 

The 15 published tweets have generated 29 engagements, i.e. total number of times a user has interacted 

with a tweet. In detail, 4 likes, 1 retweet, 5 detail expands (how many times people view the details about a 

tweet), 18 media engagements (no. of clicks on media counted across videos, vines, gifs, images), 1 profile 

click (no. of click on the account name, @handle, profile photo).  

The impressions generated by the tweets (i.e. how many times users saw the tweet on Twitter) is 452. No 

sponsored contents were published, so the coverage was the result of only organic posts.  

 

As for the engagement rate (the number of engagements - clicks, retweets, replies, follows and likes - divided 

by the total number of impressions) in these 3 months of activity is 1.7%, with a peak on the 11th of June 

(11.1%). 

 
Source: InnovaMare Twitter profile insights 
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CONCLUSIONS  
 
In these three months, the trend of the pages was consistent with the previous periods, with the exception 
of the summer, where there was a slight decrease.  
 
The contents were almost entirely dedicated to the project activities, mainly documented through photos.  
 
As usual, LinkedIN is the best performing platform in terms of growth of followers (+38 if compared to the 
previous reporting period). In terms of coverage (i.e. how many people have seen one of the posts at least 
once), in these three months Facebook registers the best performance (339,658) but the views are mostly 
due to the advertising campaigns. If we do not consider advertising, YouTube had the best performances, 
with 1,300 views and 4,800 coverage 
 
Although there is no decrease in terms of followers, Twitter is the platform whose performance is very 
limited, but this is most likely due to the change in the system's algorithm. 


