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INTRODUCTION  
 
Multimedia (such as “communicating or sharing information in the form of sound, pictures, and video as well 
as text”-Cambridge dictionary) dominate the digital communication landscape and are great tools to convey 
complicated messages to various target audience. Most modern users have limited attention, limited time 
and are very selective: videos and pictures can be key communication products in such an environment, as 
they can pass on crucial messages or information in few seconds, in a visualized way. 

InnovaMare made extensive use of multimedia content throughout the duration of the project and on the 
occasion of the video report it was decided to give maximum visibility also through an advertising campaign 
on social media. 

This deliverable reports on the performance of the advertising campaign launched on Facebook and related 
to the project video reportage.  
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INNOVAMARE MULTIMEDIA CAMPAIGN ON FACEBOOK 
 
Advertising on social networks is an interesting opportunity to maximize project visibility and raise awareness 
of a wider audience, difficult to reach with traditional communication and dissemination activities. 
 
For this reason, on the occasion of the presentation of the InnovaMare video reportage, a specific advertising 
campaign was launched. 
 
The campaign was based on a 9-minute video on the legacy of InnovaMare project, where each partner 
expressed its point of view in terms of expectations and concrete results. Launched on May 30, the campaign 
lasted 10 days. 
 
The target of the campaign was defined according to the following criteria: 

- Age: 25-60 
- Country: Italy and Croatia 
- Interests: research and development, ONG, robotics, universities (marine biology, archeology, 

engineering), companies. 
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Source: InnovaMare Facebook fanpage 

 
The post generated 112,431 interactions, i.e. the total number of actions performed by the people involved 
in the ads, growing more and more as the days go by. 
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Source: Facebook ADS manager 

 
Impressions, i.e. how many times the content has been viewed by a single user, amount to 222,179, in 
cumulative value. 
The frequency (the average number of times each person has seen our advertisement) recorded is 1.97. This 
means that over time each user has seen the sponsored post around 2 times. 
 

 
Source: Facebook ADS manager 
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The estimated coverage metric, i.e. the number of people who viewed InnovaMare's content or page, in the 
indicated period is 112,431. The total interactions (likes, shares, comments, reactions) reached are 5,204. 
 
As regards the target, the advertising campaign reached a total of 130,973 users, of which 68% men and 31% 
women, mainly aged between 55 and 65+. 

 
Source: Facebook ADS manager 

 
 
 
On May 24 another video was published and related to the InnovaMare Academy and final conference. The 
video was not advertised, but the performances can be summed up as follows: 

- 127 people reached  
- 23 interactions  
- 9 likes, 13 clicks on the post 
- 148 total impressions 
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Source: InnovaMare Facebook fanpage 
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CONCLUSIONS  
 

As shown in this deliverable, advertising on social networks is an interesting opportunity to 
maximize project visibility and raise awareness of a wider audience, difficult to reach with traditional 
communication and dissemination activities. 
 
It is an extremely convenient activity, both in terms of budget to invest (drastically smaller than the 
investments necessary for advertising campaigns on traditional media) and in terms of effectiveness 
of the action.  
 
When the advertising object is multimedia content, success is even more assured, given that visual 
content is much more appreciated by social media users.  
 
 
 
 
 
 
 
 
 
 
 


