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For each Natural & Cultural Heritage that has seen an improvement of accessibility (upgrade of 

the infrastructure, user friendly information, optimization of the visit, especially for people with 

disabilities) and a better promotion, please answer to the following questions. 

- Fully describe the results obtained in the pilot area of your competence, with particular focus on 

the actions carried out in the field of improved accessibility (Act. 5.3); 

 

In the specific field of accessibility, the micro-destination Capitolo-Torre Canne-Selva di Fasano, 

now called with the new territorial brand Terre di Fasano, has already achieved tangible results 

as a result of the planning expressed by the actions listed in the Smart Action Plan document, 

through a public-private partnership. 

First and foremost, the purchase and management of 27 electric bicycles, supplied to the newly 

created Enterprise Network 'Terre di Fasano.net', has given further boost to the fruition of the 

territory in a slow and sustainable manner, capable of allowing guests to appreciate the 

historical-cultural-naturalistic heritage at the right rhythm.  
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Moreover, accessibility to places has been guaranteed through a new operation 

implemented by the municipal administration of the City of Fasano, through the preparation 

of a new local public transport system during the summer, aimed at decongesting vehicular 

traffic towards the coastal localities. This new pilot action, foreseen within the Smart Action 

Plan, will allow all beach visitors to use the daily shuttle service to reach urban centres and 

public and private lidos which, in most cases, have adopted new measures and new services 

for beach accessibility, including walkways, toilets for the differently abled, and job chairs 

for bathing. 

 

- Fully describe the results obtained in the pilot area of your competence, with particular focus 

on the actions carried out in the field of improved promotion (Act. 5.3); 

 

The actions carried out in the field of improved promotion are as follows: 

1. During the meetings with the LCP, LCP highlighted the need to improve the promotion of 

the sites, focusing on making the territory recognizable. In this direction PP11 has realized 

a "Place Branding" activity to identify and transmit the territory, its tourist offer, its values 

and at the same time to position the offer in a specific segment of the market so that the 

demand from the tourist is satisfied and therefore can convert his interest in the fruition 

and visit to the territory. 

From the Place Branding Activity, the Brand “Terre di Fasano” has born with a dedicated 

landing page for the promotion of the experiential services built within the project. 

The Place Branding Activity has been realized through a first Documented research on the 

analysis of tourism data with access to regional databases and a successive Field research 

with the administration of questionnaires for citizens and tour operators aimed at 

identifying the peculiarities of the territory and identifying the most suitable naming. 

From Thursday 7 to 10 April 2022, in Piazza Ciaia, Fasano, a public event with music, debats, 

has been organized in which citizens were invited to vote on 10 naming proposals. The 

most voted was precisely Terre di Fasano with 393 out of a total of 2100 votes. The new 

territorial brand “Terre di Fasano” is widely used on all promotional materials of the 

activities organized by the Municipality of Fasano. 
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Landing page “Terre di Fasano”, with the domain terredifasano.it and terredifasano.com, created in 
the framework of the Place branding activity, has been ceded to the Municipality of Fasano for the 
realization of the tourism portal. The link between Take it Slow Project and the tourism promotion 
activities of the micro-destination will therefore be evident and carried out in the following years, 
beyond the end of the project itself. 
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2. 8 slow Tourism Routes, 3 Slow Tourism Package Tours, 16 educational workshops and cultural 

activities mapped and designed and promoted during the 2 Guided Tours organized in the 

period 28 February – 3 March 2023, 20-23 June 2023. These new slow tourism itineraries will 

be promoted and managed by the TERRE DI FASANO.NET Business Network, born thanks to 

the Project. 
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3. The TERRE DI FASANO.NET Business Network, born thanks to the Project and the will of 5 

stakeholders of the "Local Community of Practice" to guarantee the durability of the Project 

results, developing shared initiatives with a view to improving the positioning of the 

community of operators involved in the project, with a view to the sustainable development 

of the territory. The Network intends to pursue the following strategic objective: promotion 

and enhancement of the territory, through initiatives that improve knowledge for tourism 

purposes. 
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4. Realisation of two guided tour (D5.3.3 Guided tours through improved accessible Adriatic 

heritage sites) with a total of more than 40 guests including buyers, tour operators, journalists, 

bloggers, influencers, stakeholders of the tourism sectors, university researchers who met the 

economic operators of the enlarged tourism supply chain and gained concrete experiences in 

the area. Guests of the guided tours have given visibility and a widespread promotion of the 

micro-destination Terre di Fasano for English-speaking audience, Portuguese, Brazilian and 

Italian. 
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5. Inclusion of the Guided tour “Cultural Route in the Lands of Fasano” among the 10 

proposals of “TRAVEL EXPERIENCE – BUYPUGLIA” the Tourism Fair organized by 

Pugliapromozione, the Tourism Agency of Puglia Region. The Travel Experiences aim at 

raising awareness of the Apulian tourist offer through a personalized travel experience for 

national and international tour operators. From 28 February to 2 March 2023 small groups 

of buyers  lived Travel Experience participating to tours to famous Apulian destinations and 

those to be discovered.  

4 Tour operator coming from Sweden, India, Denmark and Peru, have chosen “Cultural 

Route in the Lands of Fasano” with a positive feedback about the travel experience. 

 

 

 

               Tour Operators from Sweden, India, Denmark, Peru 
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6. Promotion of the destination “Terre di Fasano” and meeting with other economic operators 

during the international tourism fair “Buy Puglia - 2023 - Routes & Experiences”. (D4.3.2 

Regional presentations) 
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7. Realisation of an in-depth article on the destination “Terre di Fasano” within bimonthly 

edition of Lonely Planet magazine. (D2.2.5 Advertisement/printed or digital publication on 

relevant paper magazine) 
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8. Realization of  n.50 kit of handcrafted products representative of the territory able to narrate 

project activities. (D2.3.5-2.3.10 Promotional Material) 

                              

 

- Has the activity achieved the expected results, defined in the planning phase? If no, please 

explain; 

 

Yes 

 

- Did you have to tackle particular problems and difficulties during the realization of the 

activity? 

 

No significant problems 

 

- Has the action ended? If not, please indicate the hypothetical period of completion of the 

activities; 

 

The activities foreseen by the Project have ended. The TERRE DI FASANO.NET Business 

Network, born thanks to the Project, will guarantee the durability of the Project results, as 
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the management of electric bicycles, of the slow itineraries, and the promotion of the “Terre 

di Fasano” micro-destination.. 

 

- Will follow-up actions be planned at the sites interested by the TAKE IT SLOW activity? If yes, 

please briefly describe them. 

 

Follow-up actions will be foreseen through periodic meetings with the economic operators 

who decide to take part in the activities listed in the Smart Action Plan. The individual 

actions, however, will be subject to continuous monitoring to highlight any criticalities. 

 
 

 
 


