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REPORT ON BRANDING

According to the Marketing and Promotional Content Plan, a promotional campaign with the main
emphasis on digital marketing tools for the purpose of promoting the goals of the TAKE IT SLOW
project - Sustainable development in support of the preservation of the Adriatic heritage
(hereinafter: TAKE IT SLOW).

Through the TAKE IT SLOW project, the aim is to shape and promote the Adriatic region as a smart,
integrated, sustainable, accessible, year-round, green and slow tourist destination of the
Mediterranean, which is recognizable by its unique intangible and material heritage, as well as the
natural heritage of the island, coast, interior and rural areas. part of the Adriatic (TAKE IT SLOW,
2023).

Promotional content aims to promote the described cultural and natural values under the project's
slogan “Embrace the pace of Adriatic heritage experience” / "Osjeti ritam Zivljenja na Jadranu" /
»Accogli le bellezze del patrimonio culturale e naturale dell’Adriatico” in order to strengthen the
position of the Adriatic region on the market and achieve an integrated understanding of the area
among visitors.

Different digital platforms were chosen for the promotional campaign to reach the ideal traveler
types, Lukdcs, Sabine and Min.

Digital platform / campaign Ideal type / Target audience

Influencer campaign Lukacs unifies young people (15-25) and
employees without children (DINKs, >18)

News portals / display ads Sabine presents employed with children
(DEWKSs, 25-45)

Min , empty nesters (45-65) and older than 65
years are included

Social networks — Facebook and Instagram Sabine presents employed with children
(DEWKSs, 25-45)
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Branding campaign

The digital marketing strategy of promotional campaigns includes several different platforms. Daily
news portals for a large reach of different audiences, social networks Facebook and Instagram for
reaching a younger audience and encouraging interaction such as likes, shares and comments, and
influencer marketing that will bring the brand/product closer to target groups, position it on the
market while creating a new "audience" and strengthen the credibility of already existing online
content.

The branding campaign included adds on social media and news and lifestyle portals.

Platform Campaign

Social media Branding campaign

“Embrace the pace of Adriatic heritage
experience” / "Osjeti ritam Zivljenja na
Jadranu" / ,, Accogli le bellezze del
patrimonio culturale e naturale

dell’ Adriatico”

Dubrovnik Neretva County was promoted through tangible and intangible natural and cultural
heritage of the PeljeSac region, and whose gastronomy value chain is being strengthened by
engaging various stakeholders in an interactive process of creating new slow tourism offering.

...whose tangible and intangible nat::l\\_

and cultural heritage is being interpreted
in the newly renovated Rector’s Palace in
Ston, through engaging cultural and
\ creative industries.
4 TAKEIT SLOW and EXPLORE Peljesac
ol > e 3 3

5

PELJESAC PENINSULA, DUBROVNIK NERETVA REGION 5 STON, PELJESAC, DUBROV!

A
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Split Dalmatia County was promoted through the tangible and intangible cultural heritage of the
Brac island: especially Blaca Hermitage, a unique historic complex through which, as if in a time
capsule, the entire history not only of the island but the whole Adriatic can be comprehended.

=¥ U

hose tangible and intangible cultural
eritage is being promoted: from Blaca

. Hermitage to the art of dry stone walling, =

klapa singing (under UNESCO) and Hrapocusa -
the traditional Brac cale.

0 Wik

€ ISLAND, SPLIT DALMATIA COUNTY

A

Sibenik Knin County was promoted through the tangible cultural heritage of the Murter Island,
Colentum, and archeological finds from prehistoricand Roman times that are being interpreted with
the establishment of open-air museum (trail) “Murter Views”.

A i i

TAKE IT SLOW and EXPLORE Murter Island...

<
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...where the sea has always shaped the history of the
island and whose tangible cultural heritage, Colentum,
and archeological finds from prehistoric and Roman
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Zadar County was promoted through the old customs of Ravni kotari in the Zadar region, preserved
by many cultural and artistic societies and whose intangible cultural heritage: gastronomy-related
heritage.

...an area rich with natural and cultural tangible
and intangible heritage preserved by many
cultural and artistic societies and whose
gastronomy-related heritage is being promoted
within TAKE IT SLOW.

TAKE IT SLOW and EXPERIENCE Ravni kotari... =

Lt oE

RAVNI KOTARI, ZADAR COUNTY RAVNI KOTARI, ZADAR COUNTY

Istria Region was promoted through tangible cultural heritage of Istrian castles which is being
interpreted in the newly opened House of Castles in Momjan through the TAKE IT SLOW project.
House of Castles is a central place for the promotion of all Istrian castles and the promotion of the
common northern Adriatic cultural heritage.

» Pars s .v' - L
| TAKEIT SLOW and VISIT Momijan...

...where the tangible cultural heritage of
medieval castles in Istria is being interpreted
in House of Castles in Momjan, a central
place for the promotion of common
northern Adriatic cultural heritage.

HOUSE OF CASTLES IN MOMJAN, REGION OF ISTRIA

X -
HOUSE OF CASTLES IN MOMJAN, REGION OF ISTRIA 3 ] I

.
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Friuli Venezia Giulia was promoted through cultural and natural heritage as a region that encloses
all the characteristics that have made Italy a place loved by writers, poets and travellers, from the
peaks of the Alps and the Dolomites, to the waves of the Adriatic, the squares of elegant cities, the
streets of old villages and the vine-clad hills of the Collio region.

... a region that encloses all the characteristics that
have made Italy a place loved by writers, poets,
and travelers and whose cultural and natural

TAKE IT SLOW and ENJOY Friuli Venezia Giulia... heritage is being promoted within TAKE IT SLOW.

ROCCA BERNARDA, FRIULI VENEZIA GIULIA

Veneto Region was promoted through marvelous Venetian Villas - traditions and culture of the Land
of Venice covering the provinces of Padua, Rovigo and Venezia.

© comune a 58
VILLA BENZI
SMANIA

Padova to Venice with an inclusive approach.
Venetian Villas, historical centers, and natural areas
are welcoming y

“yee

VILLA VIDMANN, MIRA, VENETO REGION
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Emilia Romagna Region was promoted as an area that comprises excellences, natural and cultural
beauties and lifestyles of ancient lands transversal to the Adriatic, of the plains, hills and mountains
overlooking the sea.

...an area that comprises excellences, natural and
cultural beauties and lifestyles of ancient lands
and whose tangible and intangible cultural and
natural heritage is being interpreted with an
interactive guide to accompany tourists along their
slow visit to Romagna land.

VALMARECCHIA, EMILIA-ROMAGNA REGION

Marche Region was promoted through accessibility of the Forest Codex of Camaldoli, the intangible
cultural heritage within the Monastery of Fonte Avellana.

Eu)
MKA}LB

...a symbol of history, spirituality and culture,
§ where the accessibility of the Forest Codex of

Camaldoli, the intangible cultural heritage

within the Monastery is being interpreted.

TAKE IT SLOW and EXPLORE
Monastery of Fonte Avellana...

e

La dimengjope
deliAppenning

booa
 §

of the Aperninct

"

MONASTERY OF FONTE AVELLANA, MARCHE REGION

RY OF FONTE AVELLANA, MARCHE REGION
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Abruzzo Region was promoted the tangible and intangible cultural and natural heritage of Costa dei
Trabocchi, a 50 km-long cycle path next to Abruzzo’s Adriatic coastline from Ortona to Vasto, with
unparalleled views of the Majella and Gran Sasso parks on one side, and the trabocchi on the other
— perhaps the oldest fishing machines in the world, now the symbol of Abruzzo.

...a 50 km-long cycle path next to Abruzzo’s
Adriatic coastline and whose tangible and
intangible cultural and natural heritage will
be interpreted through webApp with service f
and heritage information. Il._L
TAKE IT SLOW and EXPLORE
Costa dei Trabocchi...

Qe —

N

M

COSTA DEI TRABOCCHI, ABRUZZO REGION
COSTA DEI TRABOCCHI, ABRUZZO REGION v [

- )
Z

..;“\1"” >

Molise Region was promoted through the tangible cultural heritage: Croatian linguistic minorities
"micro-destination" (composed of 5 small towns), with slow trail “Cammino delle Sette Chiese” (of
the Croatian minority communities - Timothy itinerary).

...a middle ground where history, men and
culture meet and whose the tangible cultural
heritage: Croatian linguistic minorities
“micro-destination”, is being interpreted
with slow trail “Cammino delle Sette Chiese".

ACQUAVIVA COLLECROCE, MOLISE REGION SUNSET, MOLISE REGION
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Puglia Region was promoted through the tangible cultural heritage of micro-destination between
Capitolo - Torre Canne — Fasano, a territory rich in fortified farms, olive trees, rural churches, rock
settlements, places of extraordinary naturalistic, historical and environmental interest.

...a territory rich in fortified farms, olive trees,

rural churches, rock settlements and whose §&
tangible cultural heritage: micro-destination
between Capitolo, Torre Canne, and Fasano is
being interpreted with WebApp with service

" and heritage information on Via Francigena.

FASANO, PUGLIA REGION

FASANO, PUGLIA REGION

European Regional Development Fund



iiterreg

Italy - Croatia
TAKE IT SLOW EUROPEAN UNION

First add on social media with the reach of more than 19 thousand promoting all above partners
and countries.

. TAKE IT SLOW Project Interreg Italy Croatia is in Peljesac, Croatia.
Published by Anita Strkalj @ - June 12,2023 - @

i . TAKE IT SLOW and EXPLORE Peljesac

O

.whose tanglble and Intangible cultural
heritage Is  being promoted: from Blace
Mermitage to the art of dry stane walling,
& dapa singlng (under UNESCO} and Hrapecuta

...whose tangible and intangible natural [ S tensiniaind Bt e

and cultural heritage is being interpreted “1‘1 ¥
in the newly renovated Rector’'s Palace in

Ston, through engaging cultural and

creative industries.

I -
t-.-a‘ panns

STON, PRLIFSAC, DURROVNIK NERETVA REGION

Post engagements 19,031 833
Photo credit: Regional Agency DUNEA Reach Post engagements
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Audience

This ad reached 19,031 people in your audience.

People Placements Locations

Split-Dalmatia County
3818

Dubrovnik-Neretva County
2955

Puglia

2619

Emilia-Romagna
1719
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Sibenik-Knin County
1199

Abruzzo
1105

Marche

1097

Molise

- 201
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Second add on social media with the reach of more than 37 thousand, promoting project and all

partners.

This add was dedicated to the cross-border photo competition whose goal was to promote the
Adriatic region as a sustainable, green and smart European tourist destination but also to encourage
professional photographers and amateurs to think about the region in a unique way and to show
the details and interesting things of the region through the lenses of their cameras, thereby

strengthening its identity and brand.

= TAKE IT SLOW Project Interreg Italy Croatia
Published by Anita Strkalj @ - April 25, 2023 - @

M = S TAKE IT SLOW Photo contest!
11 * Participate and win a new CANON ECS 4000D! 1t

@ The Public Institution Development Agency of Sibenik-Knin County is launching a cross-border
photo contest within the TAKE IT SLOW Project Interreg Italy Croatia with the goal of advertising
and promoting the project itself, but also the Adriatic region as a sustainable, green, and smart
European tourist destination.

@ 1. See more

1 aiterreg
{ Raly - Croatia

puo*ro c Tes; ;

Sy

) prize!

PHOTO CONTEST

TAKE IT SLOW
YT

Post engagements 37,024 1,150
- TAKE IT SLOW Photo cont... Reach Post engagements
11
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Audience

This ad reached 37,024 people in your audience.

People Placements Locations

Split-Dalmatia County
7592

Sibenik-Knin County
4872

Zadar County
4080

Puglia
3904

Istria County
3672

Emilia-Romagna
3176

Dubrovnik-Neretva County
2672

Veneto
2544

Abruzzo

Marche

1632

2248
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Platform Campaign

News and lifestyle portals Branding campaign

“Embrace the pace of Adriatic heritage
experience” / "Osjeti ritam Zivljenja na
Jadranu" / ,, Accogli le bellezze del
patrimonio culturale e naturale
dell’Adriatico”

“Embrace the pace of Adriatic heritage experience” / "Osjeti ritam Zivljenja na Jadranu" /, Accogli
le bellezze del patrimonio culturale e naturale dell’Adriatico”

Target: HR/IT
Ad type: display ads in portals

The visual solution of the ad includes:

] Photos of project locations from the available photo database

J Project logo

J Slogan: “Embrace the pace of Adriatic heritage experience” / "Osjeti ritam Zivljenja na
Jadranu" / ,Accogli le bellezze del patrimonio culturale e naturale dell’Adriatico”

J Full name of the project: Smart and slow tourism in support of the Adriatic heritage for the
future

J Interreg project marks and EU marks

13
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Story NALOWEA  MANOWE  CLGRTY  UMSTAE  STRCTSE MWK 06

A |

Jeunistivi Modric ¢e oborit rekord
postati najstarf igrac u poviesti
toal Madridal

Novi potres, gradani osjetili
podrhtavanje kod Makarske: 'Cini

an iafi neon sinnd'

Banner 300x600px

Osjeti ritam
Zivljenja na Jadranu!

Pametan | spori turzom
k00 podraka jodronsko)
bastini 70 buducnost

nlerreg
Italy - Croatia
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POSAO JE UZEO DANAK: Petar Graso se nakon 52
dana vratio kuéi supruzi i kéerkici

O anas krerasie b
agretathon penm

Ty
Osjeti ritam Zivijenja nEu fanu! *
= 7

Vibovrs sud objevia celo psmo
Koy je Dobromnk: poslad Plonkav i
weobhojatralic

VIDED Ukrainss snage resto
Dajepar: Rusi s se povubdl, bil s

EU naem e krte 22 korupeiie,
nepotizarn, birckraci

Top Performers

Banner 300x600px Banner 336x280px

Y ) 3
Osjetiritam 5vljenjo
na Jadranu! ;

Osjetiritam

Zivijenja na Jadranu! Banner 970x250px

o

Osjeti ritam Zivijend ng
lterreg
oty - Crostla

Banner 336x280px

Pl
Osjeti ritam zivijenja
na Jadranu!
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Osjeti Ritam Daily Results

Date Impression Clicks CTR Viewability Cost Frequency Reach
2023-06-28 57929 21 0.36% 7167% 347.57 141 41066
2023-06-27 96 830 289 0.30% 7.27% 580.98 148 65 632
2023-06-26 92781 331 0.36% 70.37% 556.69 1.50 61786
2023-06-25 83839 322 0.38% 70.88% 503.03 137 61354
2023-06-24 103 425 246 0.24% 66.19% 620.55 157 65 953
2023-06-23 104 792 185 0.18% 67.27% 628.75 1.62 64 621
2023-06-22 4 856 2 0.04% 65.32% 29.14 1.24 3921

The branding campaign “Embrace the pace of Adriatic heritage experience” / "Osjeti ritam
Zivljenja na Jadranu" / ,Accogli le bellezze del patrimonio culturale e naturale dell’Adriatico”
achieved a total of 544,452 impressions and reached 319,411 users on the most read news and
lifestyle portals.

15
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v“";{‘i"' PREWIUM Viesti Sport Velomy TV Zagreb Showda Litestle Auti Kultura Q. |
— , [op Hosts
1. index.hr
} interre 2. jutarnji.hr
3.  24satahr

4. slobodnadalmacija.hr
5. vecernji.hr

6. dnevnik.hr

CLOESAN PODATAX

Neunidtivi Modrié e oboriti rekord
| postati najstarijl igrac u povijesti
Real Madrida!

7. njuskalo.hr

8. dnevno.hr

Novi potres, gradani osjetili

podrhtavanje kod Makarske: 'Cini 9. tportalhr

se ja¢i nego sino¢'
10. story.hr
O EE T AT acs oo vamea
Crne tne todle: ‘Ovd) Nijo gotovo? Prigotina nema  Pljuste reakcijo na uplse:
wum%"x’;:u.wa--m:mfno odsubote, uskd - ¢ Jo fzazvao kaos'. 1. nethr
ubojice po cesti?' mediji tvrde: d d
12, gloria.hr
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