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The “Take It Slow” project aims to manage and promote the "Adriatic Region" as an integrated, 
sustainable, accessible, green and slow destination based on the enhancement of the heritage of 
the territories involved in the project. To achieve this objective each Partner contributes to the 
promotion and the dissemination of the project results thorough a specific package of activities in 
the communication filed.  
According to the Application Form, these activities include the deliverable 2.2.5 
"Advertisement/printed or digital publication on relevant paper magazine", which also foresees 
the involvement of Molise Region Partner (PP10) that achieved this output with the engagement 
of the “Lonely Planet” company. 
 
At the end of March 2023, PP10/MOL planned an advertising campaign to be published in the 
specialised magazine "Lonely Planet Magazine Italia", aimed at promoting the Take It Slow project 
and, more specifically, the pilot action named "Cammino delle 7 Chiese". 
 
The advertisement was published in the bimonthly April/May, promoting the slow trail “Cammino 
delle 7 Chiese” jointly to the traditional celebrations that take place in the Croatian-Molisan 
territories in the springtime, such as the “Maj festival” an old Croatian tradition also called as 
“Green Man” (the nature spirit, usually associated with northern myths of St. George) still 
celebrated the Molise local areas. 
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