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What is MaaS?
Mobility as a Service (MaaS) is the integration of various forms of
transport services into a single mobility service accessible on
demand. To meet a customer’s request, a MaaS operator facilitates
a diverse menu of transport options, be they public transport, ride-,
car- or bike-sharing, taxi or car rental/lease, or a combination
thereof. For the user, MaaS can offer added value through use of
a single application to provide access to mobility, with a single
payment channel instead of multiple ticketing and payment
operations. For its users, MaaS should be the best value
proposition, by helping them meet their mobility needs and solve
the inconvenient parts of individual journeys as well as the entire
system of mobility services.

The aim of MaaS is to provide an alternative to the use of 
the private car that may be as convenient, more 

sustainable, help to reduce congestion and constraints in 
transport capacity, and can be even cheaper.
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What is MaaS?
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• Cities are growing and traffic problems increase 

• New modes of transport & mobility services are emerging 

• Transport demand is changing

• Techological development, increased Internet usage 

• MaaS can offer new ways and means for better mobility everywhere 

Why MaaS?

Tailored mobility 
services Pay as you go New markets



6

There are many benefits of MaaS for users, the public sector and businesses:

Benefits
U

se
rs Developed, personalised 

and smart mobility services 
reflecting users’ diverse 
needs.

Seamless, transport services 
that function well and 
provide easy access to 
mobility, strong user

orientation, high-quality 
services and competitive 
pricing. Pu

bl
ic

 s
ec

to
r Information and 

communications technology 
(ICT) improves the 
effectiveness

of the whole transport 
system. Benefits include 
being able to allocate 
resources efficiently

(based on a user’s real 
needs), creating new 
businesses and jobs, 
improving the management

of traffic incidents, and 
having a more reliable 
transport system through 
advanced data.

Bu
si

ne
ss

es

MaaS is a profitable market 
for new transport services. 
Renewed opportunities

for the traditional transport 
and infrastructure business 
sectors are part of innovative 
service concepts and 
cooperation.
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MaaS does not just involve the integration of mobility. In many cases, MaaS entails the
introduction of new forms of transportation, such as bicycle sharing and car sharing, or
innovative forms of demand-responsive transport, supplementary to the existing range
of public transport systems, booking and payment systems.

Added value of MaaS

The first C: Costs

The second C: 
Convenience

The third C: Choice 

The fourth C: 
Customisation (tailoring 

to personal needs)

Rif.  Netherlands Institute for Transport Policy Analysis (KiM) 
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Typology of Mobility-as-a-Service with levels (left) and examples (right) (derived from Sochor et al. 2017). 

Typology of Mobility-as-a-Service
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Examples of MaaS initiatives by 
level of integration 

(derived from Sochor et al. 2017)

Typology of Mobility-as-a-Service



Some examples of MaaS
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• https://maas-alliance.eu/
• https://maas.guide/
• https://en.wikipedia.org/wiki/Mobility_as_a_service

Documentations and Links

https://maas-alliance.eu/
https://maas.guide/
https://en.wikipedia.org/wiki/Mobility_as_a_service
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Thank you for your attention!


