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As stated in Application form, on page 44, D3.4.2 – Promotion carried out via electronic media – 
the promotion will be carried out by using all levels of electronic media (social networks, 
publications in electronic media, selective newsletter, with the possibility of choosing the level 
of news by the user, etc.). 

LP- Primorje-Gorski Kotar County contracted a provider Libra d.o.o.  for promotion trough 
electronic media and the contract defines the following activities: 

• Maintaining Facebook Project Pages and Regular Content Update
• Preparation and adaptation of the content and submission for publication on the official

web site of the Project being developed by the program
• Starting a profile on Twitter (at least one publication per week), if necessary, in agreement

with the Client
• Launch profile on Instagram (minimum one publication per week), if necessary, in

agreement with the Client
• Making a Digital Newsletter
• Create a promotional mail form
• Create a promotional digital brochure (PDF book)

Below there is a final report attached. 
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CONTRACTING AUTHORITY: PRIMORSKO-GORANSKA COUNTY 

Administrative Department for Sport, Culture and Technical Culture 

CONTRACTOR: Libra d.o.o. 

PROJECT: ArTVision + - Promotion of tourism development / promotion through the prism of culture 

- creation of content for promotion in electronic media

The activities were performed under the Contract NUMBER: 11 / 02-19 / 31 and the Annex to the 

contract 

PROJECT REPORT  -  March 18th to September 30th 2019. 

I. Introduction

II. Activities performed in the reporting period



I. Introduction

The County of Primorje-Gorski kotar is a leading partner in the ArTVision + project, with the 

support of 6 other partners. 

The purpose of the project is to harness the value and potential of culture as a major development 

segment of sustainable tourism development through innovative measures in the field of 

presentation, communication and organization in culture. The project will promote lesser-known 

destinations, present their cultural heritage to tourists and create quality collaboration between 

artists and organizers of the tourism offer. The ArTVison + project is a continuation of the 

ArTVison project. Video recording will be capitalized through ArTVison +, so participants from 

ArTVison will participate in educating artists and students by teaching them video recording. The 

idea behind the ArTVision + project is based on a new, innovative concept for promoting a common 

tourism product. Tourist promotion is usually aimed at more famous or larger destinations and 

there is a need for quality promotion of less known destinations through the prism of culture. This 

project will integrate lesser-known destinations, present its cultural heritage to tourists, and create 

quality collaboration between artists and organizers of the tourist offer. A promotional campaign and 

a well-designed joint tourism product will foster the co-operation of culture and tourism, which 

will at the same time enliven and preserve the culture of individual areas. 

The promotion will include artists in addition to the promotional campaign. The purpose of this is to 

use their work and cultural expressions in improving and developing the tourist offer and additional 

tourist facilities. An IT platform that will connect artists and organizers of tourist events (tourist 

boards, museums, theaters, art cinemas, etc.) will be designed to represent a kind of "stock market" 

of cultural creators and events. The platform developed so far as the "County Cultural Network" is 

an original tool for organizing tourist events with cultural and artistic content. The added value of 

the platform is to create quality collaboration and communication between artists and 

organizers of tourist events. Also, the joint tourism product will be presented through the content 

available on the IT platform. Cooperation through the IT platform will greatly facilitate the 

organization of cross-border events and thus ensure the continued cooperation of the two 

countries in the creation of tourist offer based on cultural heritage. The project will also enable 

young artists to gain knowledge in presenting their work and promoting their work through tourist 

events. 



The Contract defines the following activities by the Contractor: 

1. Maintain an existing Facebook project page and update content 8 regularly

2. Preparation and adaptation of content and submitting for publication on the official website

of the Project under development by the program

3. Starting a Twitter profile in agreement with the Client, if necessary

4. Starting an Instagram profile in agreement with the Client

5. Creating a Digital Newsletter

6. Creating a promotional mail form

7. Create a promotional digital brochure (PDF books) of at least 6 pages

All planned project activities were carried out in coordination with the Client and in cooperation 

with project partners regarding the preparation of material for publication. 



1. PROJECT FACEBOOK PAGE

https://www.facebook.com/artvisionpluseu/ 

As initial activities, these applied visuals were prepared for the Facebook page with 

updated partner logos. Contact information and basic project information were updated. 

In the course of the project, in cooperation with partners and LP, content was published that 

included information on workshops held, announcements and invitations to workshops and 

events, presentations of partners and their activities, and presentation of recorded material 

for promotional video formats. 

Also, the Facebook page was used as a channel to promote other project sites such as the 

YouTube channel and the ArTVision+ platform.

As of September 30, the project's Facebook page had 1,009 likes and 1,047 followers.  

https://www.facebook.com/artvisionpluseu/


- A detailed demographic view of the project's Facebook page audience is provided below

- 62% of site fans are women, with the most represented age group from 25 to 34 years

- In 36% of male site fans, the most represented age group is 35-44 years

- as expected, the biggest number of fans is from the Croatian and 
Italian area



2. Preparation and adaptation of content and submitting for publication on the official website of

the Project under development by the program

The announcements on the website of the program https://www.italy-croatia.eu/web/

artvisionplus were coordinated with the LP and PPs and related to important information related 

to the progress of the project.

The average weekly reach of published posts is around 1,600, while the estimated organic reach of 

posts during the project is around 40,000.  

https://www.italy-croatia.eu/web/artvisionplus
https://twitter.com/ArTVisionplus


Over the course of the project, 26 tweets were posted that had a reach of 1,300. Individual 

tweets averaged a reach of 500. 

3. PROJECT TWITTER PROFILE

https://twitter.com/ArTVisionplus 

As initial activities, these applied visuals were prepared with updated partner logos. 
Contact information and basic project information were updated. 

In the course of the project, in cooperation with partners and the LP and PPs, content was 
published that included information on workshops held, announcements and invitations to 
workshops and events, presentations of partners and their activities, and presentation of 
recorded material for promotional video formats. 

Also, the Twitter profile has been used as a channel to promote other project sites such as 
the YouTube channel and the ArTVision + platform. 



4. INSTAGRAM PROJECT PROFILE

https://www.instagram.com/artvision_plus/?hl=en 

Instagram profile of the project created and launched primarily through preparation and visual 

application for Instagram profile with up-to-date partner logos. The focus of the announcements 

was on photo and video materials, and also concerned information on workshops held, 

announcements and invitations to workshops and events, presentations of partners and their 

activities, and presentation of recorded material for promotional video formats. 

Throughout the duration of the project, 26 posts were published that had a reach of 5,016. 

Weekly reach Instagram posts averaged about 60. 

https://www.instagram.com/artvision_plus/?hl=en




5. DIGITAL NEWSLETTER

- a MailChimp (digital newsletter service) account was set up to create and send the Digital

Newsletter and an initial contact database was created 

- a digital newsletter has been created with basic information on the final project results and links to

the main promotion channels of the ArTVision project 



• Total recipients: 425

• Successful deliveries: 371 (87.3%)

• Total opens: 162

• Abuse reports: 0

Top links clicked: 

• https://www.youtube.com/channel/UCppekxy0zHzjaSbvk7mMlHA - 78

• https://www.facebook.com/artvisionpluseu/ - 51

• https://artvision.plus - 30

• https://twitter.com/ArTVisionplus - 24

6. PROMOTIONAL MAIL FORMAT

For the purpose of additional project promotion, a digital promotional form for sending via e-mail 

has been created. 

Newsletter was sent to the subscribers base and the results of the campaign are as follows: 

https://www.youtube.com/channel/UCppekxy0zHzjaSbvk7mMlHA
https://www.facebook.com/artvisionpluseu/
https://artvision.plus/
https://twitter.com/ArTVisionplus


7. PROMOTIONAL DIGITAL BROCHURE (PDF BOOKS)









8. Additionally: A You Tube project channel has been created that is used to publish project related 
videos.

mailto:emira@libra.com.hr
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1. Executive summary

PP3 - Pino Pascali Foundation, through their own mailing system, published two dedicated 

newsletters with basic information on the IT platform and the main results of the ARTVISION+ 

activities. Newsletters were sent to the subscribers base and the results of the campaign are as 

follows: 

• Total recipients: 1254

• Successful deliveries: 1039 (82.85%)

• Total opens: 728
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2. Newsletters 
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1. Executive summary 
In order to maximize the utilization of the IT platform, PP4 Agency Pugliapromozione conducted 

a comprehensive promotion. In regard to this, a series of n. 3 newsletters were produced and 

send to potential future users. The newsletters were sent in period from July to September 

2019 to database of 8.809 contacts. 

 

 

 

 

 

 

 

 

 

 



2. Newsletters
Below are attached all the newsletters sent to potential users. 










